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1. —————— skills consist of the ability to work effectively with
other people 
—————— Gß£x ©ØÓÁºPÐhß vÓ®£h ö\¯À£k® vÓø©ø¯ 
SÔUQÓx. 

(A) Technical skills (B) Diagnostic skills 

 öuõÈÀ~m£ vÓßPÒ  PshÔ²® vÓßPÒ 

(C) Human skills (D) Conceptual skills 
 ©Ûu vÓßPÒ  P¸zv¯À vÓßPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

2. —————— refers to the ability and knowledge in using the
equipment to perform specific tasks. 
—————— Gß£x SÔ¨¤mh £oPøÍ ö\´¯ P¸ÂPøÍ £¯ß£kzx® 
vÓø©ø¯²® ©ØÖ® AÔøÁ²® SÔUQÓx. 

(A) Conceptual skills (B) Technical skills 

 P¸zv¯À vÓßPÒ  öuõÈÀ~m£ vÓßPÒ 

(C) Human skills (D) Diagnostic skills 
 ©Ûu vÓßPÒ  PshÔ²® vÓßPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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3. The level of management is classified by 
{ºÁõPzvß {ø»PÒ —————— ÁøP¨£kzu¨£mhx. 

(A) Top level – Middle level – Economic level  
 E¯º{ø» – |kzuμ {ø» – ö£õ¸Íõuõμ {ø» 

(B) Top level – Middle level – Operational level 

 E¯º{ø» – |kzuμ {ø» – ö\¯À£õmk {ø»   

(C) Social level – Operational level – Economic level  
 \‰P{ø» – ö\¯À£õmk {ø» – ö£õ¸Íõuõμ {ø» 

(D) Operational level – Top level – Economic level 
 ö\¯À£õmk {ø» – E¯º{ø» – ö£õ¸Íõuõμ {ø»  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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4. Characteristics of Bureaucratic organisation does not include. 
AvPõμzxÁ Aø©¨¤ß £s¦PÒ CvÀ Gx Ah[Põx? 

(1) Allocation of official duties among various positions  
 öÁÆ÷ÁÖ £uÂPÐUS Cøh÷¯ Ezv÷¯õP §ºÁ Phø©PÎß 

JxURk. 

(2) Creating group harmony and cooperation. 
 SÊ JØÖø©ø¯²® JzxøÇ¨ø£²® E¸ÁõUSuÀ 

(3) Implied clear-cut division of labour  
 öuÎÁõÚ öuõÈ»õÍº ¤›ÂøÚ 

(4) Influence of attitudes and relationships 
 ©Ú¨£õßø© ©ØÖ® öuõhº¦•øÓPÒ 

(A) (2) and (4) (B) (2) and (3) 

 (2) ©ØÖ® (4)  (2) ©ØÖ® (3) 

(C) (1) and (3) (D) (3) and (4) 
 (1) ©ØÖ® (3)  (3) ©ØÖ® (4) 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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5. Find out the following statements which is not true for lower level
management 
RÌ{ø» {ºÁõPzvØS ö£õ¸¢uõu ¤ßÁ¸® AÔUøPPøÍU PshÔ¯Ä®. 

(A) Ensure the quality of the output  
 EØ£zv°ß uμzøu EÖv£kzxuÀ 

(B) They strive to reduce the wastage  
 ÃnõÁøuU SøÓUP AÁºPÒ •¯Ø] ö\´QÓõºPÒ   

(C) Analyze the business environment and its implications  
 ÁoPa `ÇÀ ©ØÖ® Auß uõUP[PøÍ £S¨£õ´Ä ö\´²[PÒ 

(D) They ensure the safety standards within the organisation 
 AÁºPÒ {ÖÁÚzvØSÒ £õxPõ¨¦ uμ[PøÍ EÖv ö\´QÓõºPÒ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

6. The term MBO was introduced by Peter. F. Drucker in the year 
MBO GßÓ ö\õÀ ¥mhº (F. DRUCKER) G¨ iμUPμõÀ G¢u Á¸h® 
AÔ•P¨£kzu¨£mhx. 

(A) 1954 (B) 1945  

(C) 1964 (D) 1946  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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7. MBO stands for 
MBO Gß£uß _¸UP® 

(A) Management by order  
 JÊ[S•øÓ ÷©»õsø© 

(B) Management by operation 

 ö\¯À£õmiß ‰»® ÷©»õsø©   

(C) Management by Optimization  
 EP£õUP® ‰»® ÷©»õsø©  

(D) Management by Objectives 
 SÔU÷PõÒPÍõÀ ÷©»õsø©    

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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8. Management by objectives (MBO)  

SÔU÷PõÐøh¯ ÷©»õsø© (MBO) 

Assertive [A] : MBO is effective way on planning and organising 
the work 

EÖv¯õÚ [A] : SÔU÷PõÐøh¯ ÷©»õsø© (MBO) ÷Áø»ø¯ vmhªhÀ 
 ©ØÖ® JÊ[Pø©UP vÓø©¯õÚ ÁÈ¯õS®.  

Reason [R] : Employees participate in setting objectives 

Põμn® [R] : £o¯õÍºPÒ C»USPøÍ {ºn°UP £[÷PØQßÓÚº 

(A) Both [A] and [R] are true  

 TØÖ [A] ©ØÖ® Põμn® [R] Cμsk® Esø©  

(B) Both [A] and [R] are false 

 TØÖ [A] ©ØÖ® Põμn® [R] Cμsk® uÁÖ 

(C) [A] is true, but [R] is false 

 TØÖ [A] Esø©, Põμn® [R] uÁÖ 

(D) [A] is false, but [R] is correct 

 TØÖ [A] uÁÖ, Põμn® [R] \› 

(E) Answer not known 
  Âøh öu›¯ÂÀø» 
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9. The potential challenge might arise from over - reliance on MBE
 ——————. 
ÂvÂ»USøh¯ ÷©»õsø© ö\¯ÀÁiÁzvß ‰»® AvP¨£i¯õÚ 
|®¤UøP C¸¨£uõÀ GßÚ \õzv¯©õÚ \ÁõÀ HØ£hTk®? 

(A) Decreased managerial control  
 {ºÁõP Pmk¨£õk SøÓuÀ 

(B) Increased employee autonomy 

 £o¯õÍºPÎß _¯õm] AvP›zuÀ   

(C) Failure to address minor performance issues  
 ]Ô¯ ö\¯ÀvÓß ]UPÀPøÍz wºUP uÁÖuÀ 

(D) Enhanced organisational agility  
 {ÖÁÚ _¸_¸¨ø£ E¯ºzxuÀ   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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10. Staffing: 
£o¯õÍºPÒ  
(a) Work load analysis  1. It shows the number and  
      types of human resources  
      available with the organisation 
 £o_ø© £S¨£õ´Ä   Cx {ÖÚÁzvÀ QøhUS® ©Ûu  

ÁÍ[PÎß GsoUøPø¯²®  
ÁøPPøÍ²® PõmkQÓx. 

(b) Casual callers  2. Under this methods of  
      recruitment, notices is placed  
      on the notice Board of the   
     enterprise specifying the  
     details of the Jobs available 
 \õuõμn AøÇ¨£õÍºPÒ  C¢u •øÓ°ß RÌ, {ÖÁÚzvß  

AÔÂ¨¦ £»øP°À  
÷Áø»Áõ´¨¦PÎß ÂÁμ[PøÍU  
SÔUS® AÔÂ¨¦  
öÁÎ°h¨£kQÓx. 

(c) Workforce analysis  3. It involves determining the  
     number and types of human  
     resources required to perform  
     various Jobs 
 £o¯õÍºPÒ £S¨£õ´Ä  £À÷ÁÖ £oPøÍ ö\´ÁuØS  

÷uøÁ¯õÚ ©Ûu ÁÍ[PÎß  
GsoUøP ©ØÖ® ÁøPPøÍ  
{ºn°¨£øu EÒÍhUQ¯x. 

(d) Apprenticeship  4. Trainee works under the  
programms    guidance of a master worker  

 £°Ø] vmh[PÒ   £°Ø]¯õÍº J¸ vÓß Áõ´¢u  
öuõÈ»õÎ°ß ÁÈPõmku¼ß RÌ  
÷Áø» ö\´QÓõº. 

 (a) (b) (c) (d) 
(A) 1 2 3 4    
(B) 3 1 4 2     
(C) 2 1 4 3    
(D) 4 2 1 3    
(E) Answer not known 
  Âøh öu›¯ÂÀø» 
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11. The Relay Assembly Test Room Experiment were introduced by 
——————. 
›÷» Aö\®¤Î AøÓ ÷\õuøÚ ¯õμõÀ AÔ•P¨£kzu¨£mhx. 

(A) Elton Mayo (B) Mary Parkett 

 GÀhß ©õ÷¯õ  ÷©› £õºöPm 

(C) Lillian Gilbert (D) Henry Fayol 
 ¼¼¯ß QÀ£ºm  öíßÔ L£õ÷¯õÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

12. From the following find out who has not contributed for the 
development of system Approach 
¤ßÁ¸ÁÚÁØÔ¼¸¢x Aø©¨¦ AqS•øÓ°ß ÁÍºa]US 
£[PÎUPõuÁº ¯õº?  

(A) Kenneth Boulding  (B) Nisbet Wiener 

 öPßÚz ÷£õÀi[  {ìö£m ÃÚº 

(C) F.E Kast (D) Herbert Simon 
 F.E Põìm  öíº£ºm ø\©ß 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

13. —————— is known as the ‘Father as scientific management. 
—————— Gß£Áº AÔÂ¯À {ºÁõPzvß u¢øu GßÖ 
AøÇUP¨£kQÓõº. 

(A) Henry Fayal (B) Elton Mayo 

 öíßÔL£õ¯À  GÀhß ©õ÷¯õ 

(C) F.W. Taylor (D) Frederick Herzberg  
 F.W. öh´»º  L¨öμm›U öíºìö£ºU 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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14. The key principle (s) of contingency management theory is/are 
uØö\¯À ÷©»õsø© ÷Põm£õmiß •UQ¯ öPõÒøPPÒ ¤ßÁ¸©õÖ. 

(1) Management principles are universally applicable and can be 
standardized  

 ÷©»õsø©U öPõÒøPPÒ E»PAÍÂÀ ö£õÖzuUTi¯øÁ ©ØÖ®
uμ¨£kzuUTi¯øÁ 

(2) Organizations are different, face different situations, and 
require different ways of management 

 {ÖÁÚ[PÒ ÷ÁÖ£mhøÁ, ÷ÁÖ£mh `Ì{ø»PÒ, ©ØÖ® ÷ÁÖ£mh 
÷©»õsø© •øÓPøÍ GvºöPõÒÍ ÷uøÁ¨£kQßÓÚ 

(3) Management practice should be flexible and adapted to
specific circumstances 

 ÷©»õsø© |øh•øÓPÒ ö|QÌÁõÚuõPÄ® SÔ¨¤mh `Ì{ø»US 
HØ¨£Ä® C¸UP ÷Ásk®. 

(4) There is one best way to manage is all situations 
 GÀ»õ `Ì{ø»PÎ¾® {ºÁQUP J¸ ]Ó¢u ÁÈ EÒÍx 

(A) (1),  (2), and (3) are correct  

 (1),  (2), ©ØÖ® (3) \›¯õÚøÁ 

(B) (1),  (3), and (4) are correct 

 (1),  (3), ©ØÖ® (4) BQ¯øÁ \›¯õÚøÁ   

(C) (2), and (3) are correct  

 (2) ©ØÖ® (3) BQ¯øÁ \›¯õÚøÁ 

(D) (1) and (2) are correct 
 (1) ©ØÖ® (2) BQ¯øÁ \›¯õÚøÁ   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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15. From the following choose the correct one 
¤ßÁ¸ÁÚÁØÔÀ \›¯õÚøu ÷uºÄ ö\´P. 

(i) Taylor concentrated on improving the management of jobs  
 öh´»º Gß£Áº ÷©»õsø© £oPøÍ ÁÍº£vÀ PÁÚ® ö\¾zvÚº

(ii) Fayol’s main concern was to improve the management of the 
total organisation. 

 L£õ¯À Gß£Áº ö©õzu ÷©»õsø© Aø©¨ø£ ÁÍº£vÀ PÁÚ® 
ö\¾zvÚº  

(iii) Taylor is a Father of scientific management 
 öh´»º AÔÂ¯À ÷©»õsø©°ß u¢øu GÚ AøÇUP¨£kQÓõº. 

(A) (i) only (B) (ii) only 

 (i) ©mk®  (ii) ©mk® 

(C) (i) and (ii) only (D) (i), (ii) and (iii) only 
 (i) ©ØÖ® (ii) ©mk®  (i), (ii) ©ØÖ® (iii) ©mk® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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16. —————— is the primary Goal of the finance function in a
Business? 
J¸ ÁoPzvß {va ö\¯À£õmiß •ußø© C»US 

(A) To minimize costs  
 ö\»ÄPøÍ SøÓ¨£x 

(B) To maximize employees satisfaction 

 £o¯õÍº v¸¨vø¯ AvP›¨£x   

(C) To maximize shareholders wealth  
 £[Suõμº ö\ÀÁzøu AvP›¨£x 

(D) To increase market share 
 \¢øu £[øP AvP›¨£x   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

17. Net working capital refers to 
{Pμ |øh•øÓ ‰»uÚ® Gøu SÔUQÓx. 

(A) Total current Assets  
 ö©õzu |h¨¦ ö\õzxUPÒ 

(B) Total current Liabilities  
 ö©õzu |h¨¦ ö£õÖ¨¦PÒ   

(C) Current Assets – Current Liabilities   
 |h¨¦ ö\õzxUPÒ – |h¨¦ ö£õÖ¨¦PÒ 

(D) Current Assets + Current Liabilities 
 |h¨¦ ö\õzxUPÒ + |h¨¦ ö£õÖ¨¦PÒ   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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18. The shift in the Finance function towards a more strategic role in
the 20th century is mostly closely field to.  
20 B® ¡ØÓõsiÀ {v ö\¯¼ß ÷©»õsø©¯õÚ £[SUPõÚ ©õØÖ® 
•UQ¯©õP G¢u PõμnzvØS öuõhº¦øh¯x? 

(A) The rise of modern Financial instruments like derivatives   
 |ÃÚ {v P¸ÂPÎß (£›¢xøμPÒ ÷£õßÓøÁ) E¯ºÄ 

(B) The increased complexity of business organizations  
 ÁoP {ÖÁÚ[PÎß ]UP»õÚ ÁÍºa]   

(C) The focus on Financial Reporting for Regulatory compliance  
 JÊ[S •øÓUPõÚ {v AÔUøPPÒ 

(D) The development of accounting as a profession  
 PnUQ¯À öuõÈÀ•øÓ GßÓ ÁøP°À ÁÍºa]   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

19. If a investor is willing to take on a higher risk, the expected return
must 
J¸ •u½mhõÍß AvP B£zøu HØP u¯õμõP C¸¢uõÀ Gvº£õºUP¨£k® 
Á¸©õÚ® 

(A) Decrease  
 SøÓÁõS® 

(B) Stay the same 

 ©õÓõx   

(C) Increase  
 AvP›US® 

(D) Not be related to risk 
 B£zxhß öuõhº¦øh¯vÀø»   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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20. In financial management, the goal of profit maximization is often
criticized because it 
{v ÷©»õsø©°À »õ£ AvP›¨¦ GßÓ ÷|õUPzvØS GvμõP ö£õxÁõP 
Â©º\Ú® ö\´¯¨£kQÓx HöÚßÓõÀ Ax GßÚ ö\´QÓx? 

(A) Does not consider risk factors  
 B£zx A®\[PøÍ P¸zvÀ öPõÒÍõx 

(B) Focuses on short term gains rather than long term 
sustainability 

 }shPõ» {ø»zußø©°øÚ Âh SÖQ¯ Põ» »õ£[PøÍU 
PÁÛUQßÓx   

(C) Encourages reckless Financial decisions   
 AÔ¯õø©¯õÚ {v •iÄPøÍ FUSÂUQßÓx 

(D) Is too Narrow and ignores the importance of market share 
 ªPa _¸UP©õÚ EÒÍx ©ØÖ® \¢øu £[S •UQ¯zxÁzøu £ØÔU 

PÁÛUPÂÀø»  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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21. In which method uses the Net Present Value (NPV) to assess the 
profitability of a project? 
G¢u vmhzvß »õ£zußø©ø¯ ©v¨¤h ö|m ¤öμéßm öÁÀ³ (NPV) I 
£¯ß£kzx® •øÓ? 

(A) Pay back period  
 v¸¨¦ ö\¾zx® Põ»® 

(B) Internal Rate of Return (IRR)  

 EÒ Á¸Áõ´ ÂQu® (IRR)   

(C) Profitability Index   
 »õ£ SÔ±k 

(D) Discounted cash flow method 
 uÒÐ£i ö\´¯¨£mh £n¨¦ÇUP •øÓ   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

22. According to risk-Return trade off, if the investor is willing to accept
a higher possibility of losses, is called  
Chº, Á¸Áõ´, DkPmhÀ £i •u½mhõÍº AvP CÇ¨¦PøÍ HØPz u¯õμõP
C¸¢uõÀ GÆÁõÖ AøÇUP¨£kQÓx. 

(A) Losses (B) Possible profit 

 CÇ¨¦PÒ  \õzv¯©õÚ C»õ£® 

(C) Possible Line (D) Bottom Line 
 \õzv¯©õÚ Á›  RÌ Á› 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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23. —————— relates to the selection of assets 
—————— ö\õzxUPÎß ÷uºÄ ÷uº¢öuk¨£xz öuõhº£õÚx 

(A) Capital budgeting (B) Investment decision  
 ‰»uÚ ÁμÄ ö\»Äz vmh®  •u½mk •iÄ 

(C) Working capital management (D) Financing Decision 
 |h¨¦ ‰»uÚ ÷©»õsø©  {v •iÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

24. Compute the present/discounted value of the following future cash 
inflows, assuming a required rate of 10 percent Rs.100 a year for
years 5 through 10 ——————. 
Á¸[Põ» £n ÁμÄPÎß uØ÷£õøu¯/uÒÐ£i ©v¨ø£ PnUQhÄ®, 5 
•uÀ 10 BskPÒ Áøμ BskUS 10 \uÃu® ¹.100 GßÓ Pmhõ¯ 
ÂQuzøu P¸v ——————. 

(A) 235.38 (B) 297.47  

(C) 316.99 (D) 248.69  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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25. —————— is concerned with the management of current Assets 
|h¨¦ ö\õzxUPÎß ÷©»õsø© Gß£x —————— IU SÔUS®. 

(A) Risk Management  
 Chº ÷©»õsø© 

(B) Working capital Management 

 ö\¯À•øÓ ‰»uÚ ÷©»õsø©   

(C) Cash Management  
 £n ÷©»õsø© 

(D) Receivables Management 
 ö£ÓzuUPøÁ ÷©»õsø©   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

26. The rate of return on investments ___________ with the storage of
working capital 
•u½mk Á¸Áõ´ ÂQu®, £o ‰»uÚzøu ÷\ªzx øÁ¨£uõÀ 

___________ 

(A) Increases (B) Falls 

 HÖQÓx  SøÓQÓx 

(C) Adequate (D) Fits 
 ÷£õx©õÚuõP C¸UQÓx  ö£õ¸¢xQÓx 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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27. Debtors Turnover Ratio = days365
x

Debtors ×   

x = ? 

PhÚõÎPÎß Á¸Áõ´ ÂQu® = 365
x
                 ×  |õmPÒ 

x = ?  

(A) Cash Sales (B) Credit Sales 

 öμõUP ÂØ£øÚ  Phß ÂØ£øÚ 

(C) Cash Purchase (D) Credit Purchase 
 öμõUP öPõÒ•uÀ  Phß öPõÒ•uÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

28. To find the Present Value of a sum of Rs. 10,000 to be received at
the end of each year for the next 5 years at 10% rate, Which one to 
be used from the given options? 
10% ÃuzvÀ, Akzu 5 BskPÐUS JÆöÁõ¸ Á¸hzvß •iÂ¾® 
ö£ØÓ£k® ¹. 10,000/-& Cß uØ÷£õøu¯ ©v¨ø£U PshÔ¯, 
öPõkUP¨£mh Â¸¨£[PÎ¼¸¢x Gøu¨ £¯ß£kzu ÷Ásk® 

(A) Present value of a single cash flow table  

 JØøÓ £n¨¦ÇUP AmhÁøn°ß uØ÷£õøu¯ ©v¨¦   

(B) Present value of annuity table 
 Á¸hõ¢vμ AmhÁøn°ß uØ÷£õøu¯ ©v¨¦ 

(C) Future value of a single cash flow table  
 JØøÓ £n¨¦ÇUP AmhÁøÚ°ß GvºPõ» ©v¨¦  

(D) Future value of annuity table 
 Á¸hõ¢vμ AmhÁøn°ß GvºPõ» ©v¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

PhÚõÎPÒ
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29. ___________ is the value on the face of the bond. 
___________ Gß£x J¸ £[Sa \õßÔuÈß ©v¨¦ BS® 

(A) Coupon value (B) Par value 

 T¨£ß ©v¨¦  •P ©v¨¦ 

(C) Discounted value (D) Premium value 
 uÒÐ£i ©v¨¦  ¤Ÿª¯® ©v¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

30. ___________ is the specified interest rate available on a security. 
___________ Gß£x J¸ £zvμzvß «x QøhUS® SÔ¨¤mh Ámi 
ÂQu©õS®. 

(A) Coupon rate (B) Par value 

 T¨£ß ÂQu®  •P ÂQu® 

(C) Discounted rate (D) Premium rate 
 uÒÐ£i ÂQu®  ¤Ÿª¯® ÂQu® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

31. A company are intended to be paid in the ordinary course of
business, within one accounting year from its current assets, is 
J¸ {ÖÁÚ® Auß |h¨¦ ö\õzxUPÎ¼¸¢x J¸ PnUQ¯À Á¸hzvØSÒ, 
Auß \õuõμn ÁoP¨ ÷£õUQÀ ö\¾zu¨£h ÷Ási¯x 

(A) Current Assets (B) Current Liability 

 |h¨¦ ö\õzxPÒ  |h¨¦ ö£õÖ¨¦PÒ 

(C) Repayment of Loan (D) Expenses 
 PhøÚ v¸¨¤ ö\¾zxuÀ  ö\»ÄPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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32. An intermediary agent that provides cash or financing to companies
by purchasing their accounts receivables. 
{ÖÁÚ[PÎß PnUSPÒ ö£ÓzuUPøÁPøÍ Áõ[SÁuß ‰»® 
{ÖÁÚ[PÐUS £n® AÀ»x {v²uÂ ÁÇ[S® J¸ Cøh{ø» •PÁº 

(A) Factoring (B) Commercial paper 

 Põμo¯õUP®  ÁoP PõQu® 

(C) Trade credit (D) Loan 
 ÁºzuP Phß  Phß 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

33. The cost of debt Influenced by 
Phß ö\»Ä GuÚõÀ £õvUP¨£kQÓx? 

(A) The firm’s equity structure  

 {ÖÁÚzvß £[S Pmhø©¨¦ 

(B) The risk free interest rate 
 A£õ¯® CÀ»õu Ámi ÂQu® 

(C) The company’s Market share  
 {ÖÁÚzvß \¢øu £[S 

(D) The amount of Retained earnings 
 Dmh¨£mh Á¸©õÚzvß AÍÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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34. A firm’s Receivables collection Period can be reduced by 
J¸ {ÖÁÚzvß Áμ®¦ Á`À Põ»zøu GÆÁõÖ SøÓUP •i²®? 

(A) Increasing the credit period for customers 

 ÁõiUøP¯õÍºPÐUPõÚ Phß Põ»zøu AvP›¨£x  

(B) Offering early payment discounts 
 •ß Tmi÷¯ Pmhn® ö\¾zx® uÒÐ£iø¯ ÁÇ[SÁx 

(C) Relaxing credit standards 
 Phß uμ {ºn¯[PøÍ CÊUSÁx  

(D) Allowing higher credit limits 
 AvP©õÚ Phß Áμ®¦PøÍ AÝ©v¨£x 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

35. If a company has a positive EVA, it means 
J¸ {ÖÁÚ® ÷|º©øÓ¯õÚ EVA I öPõsi¸¢uõÀ, Ax GßÚ Aºzu®? 

(A) The company is generating returns greater than its cost of 
capital  

 {ÖÁÚ® Auß ‰»uÚ ö\»ÄUS ÷©À Á¸©õÚ® E¸ÁõUQ 
öPõsi¸UQßÓx  

(B) The company is operating at a loss 
 {ÖÁÚ® CÇ¨¤À ö\¯À£mk C¸UQÓx 

(C) The company’s net profit is negative  
 {ÖÁÚzvß {Pμ »õ£® Gvº©øÓ¯õP EÒÍx  

(D) The company’s return on equity is lower than its cost of equity
 {ÖÁÚzvß £[S Á¸©õÚ® Auß £[S ö\»ÄUS SøÓÁõP EÒÍx

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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36. ___________ is the interest that is calculated only on the original 
amount (Principal), and thus, no compounding of interest takes
place 
___________ Gß£x A\À öuõøP°À ©mk÷© PnUQh¨£k® Ámi¯õS® 
©ØÖ® ÁmiUSÁmi •øÓ PnUQh£hõx 

(A) Floating Interest (B) Simple Interest 

 {ø»°À»õ Ámi  GÎ¯ Ámi 

(C) Fixed Interest (D) Compound Interest 
 {ø»¯õÚ Ámi  Tmk Ámi 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

37. A firm that finances its assets by equity and debt is called
___________ 
J¸ {ÖÁÚ® £[S ©ØÖ® Phß ‰»® Auß ö\õzxPÐUS {v¯ÎzuõÀ 

___________ GßÖ AøÇUP¨£kQÓx 

(A) Levered firm  

 ö|®¦÷PõÀ AÀ»x C»USÄøh¯ {ÖÁÚ® 

(B) Ungeared firm 
 C»US {ºn°UPõu {ÖÁÚ® 

(C) Average firm  
 \μõ\› {ÖÁÚ®  

(D) Outstanding firm 
 ]Ó¢u {ÖÁÚ® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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38. The shares of previously issued stock that a firm has purchased
from a shareholder? 
J¸ {ÖÁÚ®, J¸ £[Suõμ›hª¸¢x Áõ[Q¯ •ß¦ öÁÎ°h¨£mh 
£[SPÎß £[SPÒ 

(A) Capital Surplus shares  

 ‰»uÚ E£› £[SPÒ  

(B) Undistributed capital stock 
 Â{÷¯õQUP¨£hõu ‰»uÚ¨ £[S 

(C) Treasury stock  
 P¸Å»¨ £[S  

(D) Retained Equity 
 uUPøÁUP¨£mhx \©£[S 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

39. Selling Accounts receivables to a third party at a reduced price is
part of the collection process known as ___________ 
‰ßÓõ® uμ¨¤Ú¸US ö£ÓzuUP PnUSPøÍ SøÓ¢u Âø»°À ÂØ£øÚ 
ö\´Áx Gß£x ÷\P›¨¦ ö\¯À•øÓ°ß G¢u J¸ £Sv¯õS® 

(A) Settling (B) Writing off 

 wºÄ  uÒÐ£i ö\´uÀ 

(C) Swing (D) Factoring 
 ÁÇUSz öuõk¨£x  Põμo¯õUP® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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40. The goal of receivables management is to maximize the value of the
firms by achieving a trade off between 
ö£ÓzuUPøÁ {ºÁõPzvß SÔU÷PõÒ, ¤ßÁ¸ÁÚÁØÖUS Cøh÷¯ J¸ 
£›©õØÓzøu AøhÁuß ‰»® {ÖÁÚzvß ©v¨ø£ AvP›¨£uõS® 

(A) Risk & profitability  

 B£zx ©ØÖ® C»õ£®  

(B) Liquidity & Profitability 
 £n¨¦ÇUP® ©ØÖ® C»õ£® 

(C) Return & Profitability  
 Á¸Áõ´ ©ØÖ® C»õ£®  

(D) Return & Liquidity 
 «Ò Á¸øP ©ØÖ® £n¨¦ÇUP® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

41. ___________ function of e-commerce ensures secure processing of
payments 
D&Põ©ºêß (ªß ÁoP®) ___________ ö\¯À£õk £õxPõ¨£õÚ •øÓ°À 
£n® ö\¾zxÁøu EÖv ö\´QÓx 

(A) Payment Gateway  

 Pmhn ~øÇÁõ°À  

(B) Content Management System (CMS) 
 EÒÍhUP ÷©»õsø© Aø©¨¦ (CMS) 

(C) Web Analytics  
 Áø» £S¨£õ´Ä  

(D) Supply chain management 
 Â{÷¯õP \[Q¼ ÷©»õsø© 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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42. In e-commerce, ___________ is the role of ‘order fulfillment’ 
ªß ÁoPzvÀ ‘Bºhº §ºzv’°ß £[S Gß£x ___________ 

(A) Processing and delivering customer orders 
 ÁõiUøP¯õÍº BºhºPøÍ ö\¯»õUSuÀ ©ØÖ® ÁÇ[SuÀ 

(B) Managing customer data 

 ÁõiUøP¯õÍº uμøÁ {ºÁQzuÀ 

(C) Developing marketing strategies 
 \¢øu¨£kzuÀ EzvPøÍ E¸ÁõUSuÀ   

(D) Maintaining the website 
 Cøn¯uÍzøu £μõ©›zuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

43. Architecture of database can be viewed as having ___________ 
uμÄzuÍzvß Pmhø©¨¦ GzuøÚ {ø»PøÍU öPõskÒÍx ___________

(A) Two levels (B) Four levels 

 Cμsk {ø»PÒ  |õßS {ø»PÒ 

(C) Three levels (D) One level 
 ‰ßÖ {ø»PÒ  J¸ {ø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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44. Who build a digital environment in which buyers and sellers can
meet, display products, search for products & establish prices 
Áõ[S£ÁºPÐ® ÂØ£ÁºPÐ® \¢vUPUTi¯, iâmhÀ u¯õ›¨¦PøÍz 
÷uhUTi¯ ©ØÖ® Âø»PøÍ {ºn°UPUTi¯ iâmhÀ `Çø» 
E¸ÁõUS£Áº ¯õº? 

(A) Transaction Broker (B) Market Creator 

 £›ÁºzuøÚ uμPº  \¢øu E¸ÁõUS£Áº 

(C) Portal (D) E-tailer 
 Cøn¯ ~øÇÁõ°À  C&]À»øÓ ÂØ£øÚ¯õÍº 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

45. Online retail stores, often called as ___________ 
Bßø»ß ]À»øÓ PøhPÒ ö£¸®£õ¾® ___________ GÚ 
AøÇUP¨£kQßÓÚ 

(A) e-shop (B) e-tailers 

 ªßÚq Pøh  ªßÚq ÂØ£øÚ¯õÍºPÒ 

(C) brick-tailers (D) click-tailers 
 ¤›U ÂØ£øÚ¯õÍºPÒ  QÎU ÂØ£øÚ¯õÍºPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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46. Which one is the following E-Commerce driver for “E-Commerce 
addresses their concerns quickly, efficiently and at low cost”. 
“ªßÚq ÁºzuPzvÀ AÁºPÎß ÷uøÁPøÍ ÂøμÁõP ö\¯ÀvÓß ©ØÖ® 

SøÓ¢u ö\»ÂÀ {Áºzv ö\´QÓx” Gß£uØPõÚ ¤ßÁ¸® ªßÚÝ 

ÁºzuPzvß C¯UQ GxÁõS® ___________ 

(A) Personalization (B) Ubiquity 

 uÛ¨£¯ÚõUP®  G[S® {øÓ¢ux 

(C) Information Density (D) Digital Convergence 
 uPÁÀ Ahºzv  C¯UP J¸[Qøn¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

47. The major challenge in implementing E-Governance in developing 
countries is ___________ 
ÁÍ¸® |õkPÎÀ ªß&BÐø©ø¯ ö\¯À£kzxÁvÀ J¸ ö£›¯ \ÁõÀ 
Gß£x SÔ¨£x 

(A) High literacy rate  

 AvP GÊzuÔÄ ÂQu®  

(B) Lack of infrastructure and digital literacy 
 EÒ Pmhø©¨¦ ©ØÖ® iâmhÀ GÊzuÔÄ CÀ»õø© 

(C) Abundance of Resources  
 ÁÍ[PÎß ªSv  

(D) Advanced technological infrastructure 
 ÷©®£mh öuõÈÀ~m£ EÒPmhø©¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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48. The following cloud service Models allows users to build their own
applications an a platform provided by a Third party vendor. 
¤ßÁ¸® QÍÄm ÷\øÁ ©õv›PÎÀ Gx ‰ßÓõ® uμ¨¦ ÂØ£øÚ¯õÍμõÀ 
ÁÇ[P¨£mh uÍzvÀ £¯ÚºPÒ u[PÒ ö\õ¢u £¯ß£õkPøÍ E¸ÁõUP 
AÝ©vUQÓx? 

(A) Software as a service (Saas)  

 J¸ ÷\øÁ¯õP ö©ßö£õ¸Ò (Saas)  

(B) Platform as a Service (Paas) 
 J¸ ÷\øÁ¯õP C¯[SuÍ® (Paas) 

(C) Infrastructure as a Service (Iaas)  
 J¸ ÷\øÁ¯õP EÒPmhø©¨¦ (Iaas)  

(D) Function as a Service (Faas) 
 J¸ ÷\øÁ¯õP ö\¯À£õk (Faas) 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

49. ___________ Technology is commonly used for secure online
transactions in E-Commerce 
D&Põ©ºêÀ £õxPõ¨£õÚ Bßø»ß £›ÁºzuøÚPÐUS ö£õxÁõP 
£¯ß£kzu¨£k® öuõÈÀ~m£® Gx? 

(A) HTML (B) SSL/TLS 

(C) XML (D) JAVA Script 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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50. ___________ is the primary goal of E-Governance 
ªß BÐø©°ß •ußø© C»US GßÚ? 

(A) To improve manual processing of Government documents  

 Aμ\õ[P BÁn[PÎß øP•øÓ ö\¯»õUPzøu ÷©®£kzxuÀ  

(B) To enhance the efficiency and transparency of government 
services through digital means 

 iâmhÀ ÁÈ•øÓPÒ ‰»® Aμ\õ[P ÷\øÁPÎß ö\¯ÀvÓß ©ØÖ® 
öÁÎ¨£øhz ußø©ø¯ ÷©®£kzxuÀ 

(C) To increase physical paperwork in government operations  
 Aμ\õ[P |hÁiUøPPÎÀ EhÀ BÁn[PøÍ AvP›UP  

(D) To Replace all government employees with automated systems
 AøÚzx Aμ_ FÈ¯ºPÐUS® uõÛ¯[Q Aø©¨¦PøÍ ©õØÖuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

51. Data mining is primarily used for 
÷hmhõ ø©Û[ GuØPõP¨ £¯ß£kzu¨£kQÓx? 

(A) Creating physical databases for record-keeping 
 £vÄ ö\´u¾UPõÚ C¯Ø¤¯À uμÄzuÍ[PøÍ E¸ÁõUSuÀ 

(B) Extracting useful patterns and knowledge from large sets of 
data  

 ö£›¯ AÍÂ»õÚ uμÄPÎ¼¸¢x £¯ÝÒÍ ÁiÁ[PÒ ©ØÖ® 
AÔøÁ¨ ¤›zöukzuÀ 

(C) Reducing the amount of data stored in a database 
 uμÄzuÍzvÀ ÷\ªUP¨£mh uμÄPÎß AÍøÁU SøÓzuÀ 

(D) Encrypting data to ensure security 
 £õxPõ¨ø£ EÖv¨£kzu uμøÁ SÔ¯õUP® ö\´uÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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52. __________ technique is commonly used in data mining to predict
future trends. 
GvºPõ»¨ ÷£õUSPøÍU PoUP uμÄa ö\¯»õUPzvÀ ö£õxÁõP¨ 
£¯ß£kzu¨£k® ~m£® Gx? 

(A) Association rule mining (B) Classification 

 \[P Âv _μ[P®  ÁøP¨£õk 

(C) Clustering (D) Data visualization 
 QÍìh›[  uμÄ Põm]¨£kzuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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53. Match the following correct advantages of E-Commerce : 
ªßÚÝ ÁºzuP® ¤ßÁ¸® \›¯õÚ |ßø©PøÍ¨ ö£õ¸zuÄ® : 
(a) Reducing production cost 1. Central database for different  
      departments of the company 
 EØ£zv ö\»øÁU SøÓzuÀ  {ÖÁÚzvß £À÷ÁÖ xøÓPÐUPõÚ
      ©zv¯ uμÄzuÍ® 
(b) Better information system 2. Replacing paper-based business 
      operations 
 ]Ó¢u uPÁÀ Aø©¨¦   PõQu Ai¨£øh°»õÚ ÁoP  
      |hÁiUøPPøÍ ©õØÖuÀ  

(c) Better management system 3. Extending the business to cover
 within organization    more customer 
 {ÖÁÚzvØSÒ ]Ó¢u    AvP ÁõiUøP¯õÍºPøÍ  
 ÷©»õsø© Aø©¨¦    EÒÍhUP® ÁøP°À ÁoPzøu  
      Â›Ä£kzxQÓx  
(d) Better business strategy 4. Faster data retrieval rate 
 ]Ó¢u ÁoP Ezv    ÷ÁP©õÚ uμÄ «m¦ ÂQu® 

 (a) (b) (c) (d) 
(A) 1 3 2 4    
(B) 2 4 1 3     
(C) 3 1 2 4    
(D) 1 4 2 3    

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



 

385-Business Administration 
 

34

54. The —————— is considered as a source of foundation for effective 
decision making and strategic planning. 
RÌPshÁØÖÒ Gx J¸ {ÖÁÚzvß •xöP¾®£õP EÒÍx ——————.

(A) Capital (B) Employee 

 ‰»uÚ®  £o¯õÍº 

(C) Management (D) Information 
 ÷©»õsø©  uPÁÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

55. __________ GIS operation involves overlaying two layers to find 
areas of intersection. 
__________ GIS ö\¯À£õk SÖUSöÁmk £SvPøÍU PshÔ¯ Cμsk 
AkUSPøÍ AkUQ øÁ¨£øu EÒÍhUQ¯x. 

(A) Buttering (B) Clipping 

 Cøh³Ö  QÎ¨¤[ 

(C) Overlay analysis (D) Dissolving 
 ÷©»kUS £S¨£õ´Ä  Pø»zuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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56. A new data analysis technology which has given both the
government and the private sector even more profiling capabilities is
called  
J¸ ¦v¯ uμÄ £S¨£õ´Ä öuõÈÀ~m£®, Cx Aμ_ ©ØÖ® uÛ¯õº xøÓUS 
CßÝ® Tku»õÚ ÂÁμU SÔ¨¦ vÓßPøÍ ÁÇ[Q²ÒÍx. 

(A) NORO (B) NARA 

(C) NARO (D) NORA 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

57. The term that describes the process of capturing and storing
knowledge in (KMS) 
AÔÄ ÷©»õsø© Aø©¨¦ (KMS) À AÔøÁ¨ ¤iUS® ©ØÖ® ÷\ªUS® 
ö\¯À •øÓø¯ C¢u ö\õÀ ÂÁ›UQÓx 

(A) Knowledge Acquisition (B) Knowledge Dissemination 

 AÔÄ Áõ[SuÀ  AÔÄ £μÁÀ 

(C) Knowledge Integration (D) Knowledge Management 
 AÔÄ J¸[Qøn¨¦  AÔÄ ÷©»õsø© 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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58. In a database, what does ACID stands for 
uμÄzöuõS¨¤À ACID GßÚ GßÖ SÔ¨£x 

(A) Atomicity, consistency, isolation, durability 
 AqUP®, {ø»zußø©, uÛø©, }izußø© 

(B) Atomatic, consistent, independent, durable  
 uõÚõP, {ø»zußø©, _u¢vμ©õÚ, }iUPUTi¯ 

(C) Atomic, consistent, isolated, dynamic 
 AqUP®, {ø»zußø©, uÛø©¨£kzu¨£mhx, ©õØÓ® 

(D) Atomicity, consistent, isolated, duration 
 AqUP®, {ø»zußø©, uÛø©, Põ» AÍÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

59. B.P.R. means __________. 
B.P.R. Gß£x __________. 

(A) Business Product Reengineering 
 ÁoP u¯õ›¨¦ ©Öö£õÔ°¯À 

(B) Business Process Reengineering  
 ÁoP ö\¯À•øÓ ©Öö£õÔ°¯À 

(C) Business Process Reforming 
 ÁoP ö\¯À•øÓ ^ºv¸zu® 

(D) Business Product Reselling 
 ÁoP u¯õ›¨¦ ©ÖÂØ£øÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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60. Which of the following is not a typical component of an MIS : 
¤ßÁ¸ÁÚÁØÔÀ Gx MIS °ß ö£õxÁõÚ TÖ AÀ»? 

(A) Data base management system 
 uμÄz uÍ ÷©»õsø© Aø©¨¦PÒ 

(B) Decision support systems 
 •iÄ BuμÄ Aø©¨¦PÒ 

(C) Customer Relationship Management (CRM) 
 ÁõiUøP¯õÍº EÓÄ ÷©»õsø© 

(D) Physical hardware only 

 C¯Ø¤¯À (EhÀ) Áßö£õ¸Ò ©mk® (Physical) 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

61. Information about performance is disclosed by 
CÁØÖÒ Gx ö\¯ÀvÓß £ØÔ¯ uPÁÀPÒ öÁÎ¨£kzu¨£kQÓx? 

(A) Balance sheet (B) Statement of cash flows 

 C¸¨¦{ø» SÔ¨¦  £n¨¦ÇUP[PÎß AÔUøP 

(C) Both (A) & (B) (D) Profit and loss account 
 (A) ©ØÖ® (B) Cμsk®  C»õ£ |mh PnUS 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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62. The method of transferring items from a journal into their
respective ledger accounts of journal is known as __________. 
J¸ SÔ¨÷£miÀ C¸¢x ö£õ¸mPÎß £›©õØÓ® AÁØÔß A¢u¢u 
÷£÷μmk PnUSPÒ AÀ»x SÔ¨÷£kPÐUS ©õØÖÁuØPõÚ •øÓ 
__________. 

(A) Balancing (B) Arithmetic 

 \©{ø»¨£kzuÀ  Gso¯À 

(C) Entry (D) Posting 
 EÒÏk  £vuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

63. If wages paid for the installation of new machinery is debited to the
wages account it is __________. 
¦v¯ C¯¢vμ[PøÍ {ÖÄÁuØPõÚ T¼ø¯, T¼ PnUQÀ £ØÖ øÁzuõÀ 
Ax __________. 

(A) An error of commission 
 PÈÄ ¤øÇ 

(B) An error of omission  
 Âk£mh ¤øÇ 

(C) An error of principle 
 öPõÒøP ¤øÇ 

(D) A retification error 
 J¸ v¸zu ¤øÇ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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64. Arrange the steps of receipts and payments accounts on
chronological order. 
Á¸©õÚ® ©ØÖ® ö\¾zx® PnUSPÎß £iPøÍ Põ»Á›ø\¨£i 
JÊ[S£kzx[PÒ 

(1) Adjustments is respect of revenue items i.e., outstandings, 
prepayments, incomes received in advance and incomes due 
but not yet received are to be made  

 Á¸Áõ´ ¤›ÄPÎß ©v¨¥kPÒ, AuõÁx, {¾øÁ°À EÒÍøÁ, 
•ßTmi÷¯ ö\¾zu¨£mhøÁ, •ß Tmi÷¯ ö£Ó¨£mh Á¸©õÚ® 
©ØÖ® ÁμÂ¸US® BÚõÀ CßÝ® ö£Ó¨£hõu Á¸©õÚ® BQ¯øÁ 
ö\´¯¨£h ÷Ásk® 

(2) Ignore the opening and closing balance of cash and the capital 
receipts and capital expenditure 

 £nzvß öuõhUP ©ØÖ® CÖv C¸¨¦ ©ØÖ® ‰»uÚ μ^xPÒ ©ØÖ® 
‰»uÚa ö\»ÂÚ[PøÍ ¦ÓUPoUPÄ® 

(3) Provide the depreciation and provision for doubtful debts etc., 
if required  

 Á¸©õÚ® ÷uøÁ¨£mhõÀ ÷u´©õÚ® ©ØÖ® \¢÷uPzvØQh©õÚ 
PhßPÒ ÷£õßÓÁØøÓ ÁÇ[SuÀ 

(4) Take only the revenue receipts and revenue payments from 
the receipt and payment account excluding the portions offer 
previous years and subsequent years 

 •¢øu¯ Á¸h[PÒ ©ØÖ® Akzukzu Á¸h[PÎß £SvPøÍz 
uÂºzx, μ^x ©ØÖ® PmhnU PnUQ¼¸¢x Á¸Áõ´ μ^xPÒ ©ØÖ® 
öPõk¨£ÚÄPøÍ ©mk® GkzxU öPõÒÐ[PÒ 

(A) 2, 3, 1, 4 (B) 2, 4, 1, 3 

(C) 1, 4, 3, 2 (D) 4, 1, 3, 2 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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65. __________ is not typically a method used to ascertain the profit of a
business with incomplete records 
¤ßÁ¸ÁÚÁØÔÀ __________ •Êø©¯ØÓ £vÄPøÍU öPõsh ÁoPzvß 
»õ£zøuU PshÔ¯ ö£õxÁõP¨ £¯ß£kzu¨£kÁvÀø»? 

(A) Statement of affairs method 
 ÂÁPõμ[PÎß AÔUøP •øÓ 

(B) Net worth method  
 {Pμ ©v¨¦ •øÓ 

(C) Conversion method 
 ©õØÖ® •øÓ 

(D) Historical cost method 
 Áμ»õØÖ ö\»Ä •øÓ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

66. In single-entry book keeping system, which of the following is
typically not recorded? 
JØøÓ ~øÇÄ ¦zuP £μõ©›¨¦ Aø©¨¤À, ¤ßÁ¸ÁÚÁØÔÀ Gx 
ö£õxÁõP £vÄ ö\´¯¨£hÂÀø» 

(A) Cash receipts 
 £n μ^xPÒ 

(B) Sales revenue  
 ÂØ£øÚ Á¸Áõ´ 

(C) Depreciation expenses 
 ÷u´©õÚ ö\»Ä 

(D) Purchase of inventory 
 \μUS öPõÒ•uÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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67. In the context of an audit the term “Material Misstatement” refers
to 
uoUøP°ß ¤ßÚÛ°À “ö£õ¸ÒuÁÓõPU TÖuÀ” Gß£øuU SÔUQÓx 

(A) A minor error that does not affect the financial statements 
 {v{ø» AÔUøPPøÍ £õvUPõu ]Ô¯ ¤øÇ 

(B) An error (or) omission that is significant enough to influence 
the decisions of users 

 £¯ÚºPÎß •iÄPøÍ £õvUS® AÍÄUS SÔ¨¤hzuUP ¤øÇ 
AÀ»x ¦ÓUPo¨¦ 

(C) A discrepancy that is discovered after the audit has been 
completed 

 uoUøP •i¢u ¤ÓS PshÔ¯¨£k® •μs£õk 

(D) A mistake made in the preparation of audit report 
 uoUøP AÔUøP u¯õ›¨£vÀ uÁÖ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

68. __________ is typically not included in the liabilities section of the
balance sheet. 
__________ ö£õxÁõÚ C¸¨¦{ø» SÔ¨¤ß ö£õÖ¨¦PÒ ¤›ÂÀ 
÷\ºUP¨£hÂÀø». 

(A) Accounts payable (B) Accrued expenses 

 ö\¾zu ÷Ási¯ ö\»ÄPÒ  Ti²ÒÍ ö\»ÄPÒ 

(C) Common stock (D) Long term debt 
 ö£õxÁõÚ \μUS  ö©õzu }sh Põ» Phß 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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69. This refers to income not earned by business operation, such as any 
profit on sale of fixed Assets —————— 
Cx {ø»¯õÚ ö\õzxUPøÍ ÂØ£øÚ ö\´Áuß ‰»® QøhUS® »õ£® 
÷£õßÓ ÁoP ö\¯À£õmiß ‰»® Dmh¨£hõu Á¸©õÚzøuU SÔUQÓx 
——————. 

(A) Operating income  
 C¯UP Á¸©õÚ® 

(B) Non-operating income 

 C¯UPzvØS AÀ»õu Á¸©õÚ®   

(C) Non-operating expenses   
 C¯UPzvØS AÀ»õu ö\»Ä 

(D) Operating expenses 
 C¯UP ö\»Ä   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

70. __________ shows the financial performance of a firm over a specific
period. 
__________ Gß£x J¸ SÔ¨¤mh Põ»PmhzvÀ J¸ {ÖÁÚzvß {v 
ö\¯ÀvÓøÚU PõmkÁuõS®. 

(A) Trading account 
 ÁºzuP PnUS 

(B) Profit and loss account 
 C»õ£ |èh PnUS 

(C) Income and expenditure account 
 ÁμÄa ö\»ÄU PnUS 

(D) Receipts and payment account 
 μ^xPÒ ©ØÖ® £n® ö\¾zx® PnUS 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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71. From the following theory of formation of informal groups suggests
that people form informal groups because of their proximity. 
¤ßÁ¸® •øÓ\õμõ SÊUPÎß E¸ÁõUP® £ØÔ¯ ÷Põm£õkPÎÀ JßÖ, 
©UPÒ u[PÒ A¸Põø©°À C¸¨£uõÀ •øÓ\õμõ SÊUPøÍ 
E¸ÁõUSQÓõºPÒ GßÖ TÖQÓx. 

(A) Propinquity theory (B) Interaction theory 

 A¸Põø© ÷Põm£õk  öuõhº¦U ÷Põm£õk 

(C) Balance theory (D) Exchange theory 
 {¾øÁ ÷Põm£õk  £›©õØÓ® ÷Põm£õk 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

72. __________ is a specific type of group meeting in which members in
their group role have been delegated the authority to handle the
problem at hand. 
__________ Gß£x J¸ SÔ¨¤mh ÁøP SÊ Tmh® ©ØÖ® SÊÂß 
A[PzvÚº ö£õÖ¨£ÎUP¨£mh ¤μa\øÚø¯ øP¯õÐ® AvPõμzøu 
ußÚPz÷u ö£ØÓx BS®. 

(A) Team (B) Committee 

 Ao  SÊ (Committee) 

(C) Team Behaviour (D) Cross-functional team 
 Ao |hzøu  £À÷ÁÖ ö\¯À£õmkU SÊ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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73. Encouraging creative thinking in groups is called __________. 
__________ Gß£x SÊUPÎÀ BUP¨§ºÁ©õÚ ]¢uøÚø¯ FUSÂUS® 
ö\¯À BS®. 

(A) Group discussion (B) Group meeting 

 SÊ ÂÁõu®  SÊU Tmh® 

(C) Brainstorming (D) Task talking 
 (¤øμßì÷hõº®[) ‰øÍa\»øÁ  £o¨÷£_uÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

74. __________ is one who is concerned with a clarification of values
with respect to the group goals. 
__________ Gß£Áº SÊ C»USPÒ öuõhº£õÚ ©v¨¦PøÍ 
öuÎÄ£kzxÁvÀ AUPøÓ öPõshÁº BÁõº. 

(A) Idea maker (B) Opinion seeker 

 ÷¯õ\øÚ AÎ¨£Áº  P¸zx ÷uk£Áº 

(C) Encourager (D) Orienter 
 FUSÂ¨£Áº  ÁÈPõmk£Áº (A) vø\Põmi 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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75. Group performance is affected by 
SÊ ö\¯ÀvÓß £õvUP¨£kÁx GuÚõÀ 

(i) External conditions 
 öÁÎ¨¦Ó {ø»ø©PÒ 

(ii) Group members resources 
 SÊ EÖ¨¤ÚºPÎß ÁÍ[PÒ 

(iii) Group structure 
 SÊ Pmhø©¨¦ 

(iv) Group culture 
 SÊ P»õa\õμ® 

(A) 1, 2, 3 (B) 1, 3, 4 

(C) 2, 3, 4 (D) 1, 2, 3, 4 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

76. __________ are the results of differences in perception and gaps in
communications. 
__________ Gß£x ¦»ÝnºÄ ©ØÖ® uPÁÀöuõhº¦PÎÀ EÒÍ 
CøhöÁÎPÎÀ EÒÍ ÷ÁÖ£õkPÎß ÂøÍÁõS®. 

(A) Inter Group Conflict  

 uÛ£mh SÊ •μs£õk   

(B) Intra Personal Conflict 

 JßÖ£mh |£ºPÐUQøh÷¯¯õÚ •μs£õk   

(C) Inter Personal Conflict  
 uÛ£mh |£ºPÐUQøh÷¯¯õÚ •μs£õk   

(D) Intra Group Conflict 
 JßÖ£mh SÊ •μs£õk 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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77. __________ is the practice of being able to identify and handle
conflicts sensibly, fairly and efficiently. 
__________ Gß£x •μs£õkPøÍ Â÷ÁP©õPÄ® {¯õ¯©õPÄ®, 
vÓø©¯õPÄ® Aøh¯õÍ® Psk øP¯õÐ® |øh•øÓ¯õS®. 

(A) Change management  

 ©õØÓ ÷©»õsø©   

(B) Conflict management 

 •μs£õk ÷©»õsø©   

(C) Work place management  
 £o°h ÷©»õsø©   

(D) Human resource management 
 ©ÛuÁÍ ÷©»õsø© 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

78. __________ is the founder and developer of psychoanalytical theory
of the human personality. 
©Ûu ÁõÌÂß EÍÂ¯¼ß EÍ¨ £S¨£õ´Ä ]¢uøÚ •øÓø¯ {ÖÂ¯Áº 
__________ 

(A) Sigmund Fraud (B) Aswathappa 

 ]U©sm L¤μõ´m  AìÁu¨£õ 

(C) Allport and Cattell (D) Erikson 
 BÀ÷£õºm ©ØÖ® ÷PmhÀ  G›Uéß 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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79. How does the behavioural component of attitude influence an
individual’s action? 
©Ú¨£õ[Qß |hzøu TÖ GÆÁõÖ J¸ |£›ß ö\¯ÀPøÍ¨ £õvUQÓx? 

(A) By forming beliefs and opinions 

 |®¤UøPPÒ ©ØÖ® P¸zxUPøÍ E¸ÁõUSÁuß ‰»® 

(B) By feeling emotions and sentiments 

 EnºÄPÒ ©ØÖ® ©÷Úõ£õÁ[PøÍ En¸Áuß ‰»®   

(C) By predispositions to act favourably or unfavourably 
 \õuP©õP AÀ»x £õuP©õP ö\¯À£h •ßÁ¸Áuß ‰»®   

(D) By holding evaluative beliefs 
 ©v¨¥mk |®¤UøPPøÍ¨ ¤izx öPõÒÁuß ‰»® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

80. The goals that a person would like to achieve during his or her
lifetime is called as __________ 
J¸ |£º uÚx ÁõÌ|õÎÀ Aøh¯ Â¸®¦® C»USPÒ __________ GÚ 
AøÇUP¨£kQÓx 

(A) Terminal values (B) Schism 

 •øÚ¯ ©v¨¦PÒ  ¤ÍÄ 

(C) Innovation stimulation (D) Happiness 
 ¦xø© yskuÀ  ©QÌa] 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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81. The tendency for performance to improve or decline in response to
the presence of others is called 
ö\¯ÀvÓß ÷©®£kÁ÷uõ AÀ»x SøÓÁ÷uõ, ©ØÓÁºPÎß C¸¨ø£ 
ö£õÖzx Aø©Áx __________ GßÖ AøÇUP¨£kQÓx. 

(A) Group cohesiveness (B) Group demography 

 SÊ JØÖø©  SÊ {»\‰PÂ¯À 

(C) Social facilitation effect (D) Group think 
 \‰P Á\v ÂøÍÄ  SÊ ]¢uøÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

82. “I feel I am emotionally connected to the organisation in which I
work” is called __________ commitment. 
“|õß £o¦›²® Aø©¨¦hß |õß Enºa] §ºÁ©õP CønUP¨ 
£mi¸¨£uõP EnºQ÷Óß”. Cx __________ Aº¨£o¨¦ GßÖ 
AøÇUP¨£kQÓx. 

(A) Continuance (B) Normative 

 öuõhºa]¯õÚ  C¯À£õÚ 

(C) Globally (D) Affective 
 E»PÍõÂ¯  uõUPzøu HØ£kzx® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

83. __________ is not an internal factor that influence perception 
¤ßÁ¸ÁÚÁØÖÒ Gx EnºøÁ £õvUS® EÒ PõμoPÎÀ JßÓÀ»? 

(A) Needs and desires (B) Personality 

 ÷uøÁPÒ ©ØÖ® Â¸¨£[PÒ  BÐø© 

(C) Experience (D) Status 
 AÝ£Á®  {ø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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84. Edward L. Thorndike defines __________ as the ability to 
understand and manage men and women, boys and girls to act
wisely in human relations. 
GmÁºm GÀ. ÷uõºßøhU, ©Ûu EÓÄPÎÀ ¦zv\õ¼zuÚ©õP ö\¯À£h 
BsPÒ ©ØÖ® ö£sPÒ, ]ÖÁºPÒ ©ØÖ® ]ÖªPøÍ¨ ¦›¢xöPõsk 
{ºÁQUS® vÓß __________ GÚ Áøμ¯ÖUQÓõº. 

(A) Linguistic intelligence  

 ö©õÈ°¯À ~snÔÄ   

(B) Logical mathematical intelligence 

 uºUPŸv¯õÚ Pou ~snÔÄ   

(C) Social intelligence  
 \‰P ~snÔÄ   

(D) Bodily kinesthetic intelligence 
 EhÀ C¯UPÂ¯À ~snÔÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

85. From the following __________ was not one of the four experimental
and behavioural studies conducted during the Hawthrone studies 
RÌUPshÁØÖÒ Gx íõºz÷uõß B´ÄPÎß ÷£õx |hzu¨£mh |õßS 
£›÷\õuøÚ ©ØÖ® |hzøu B´ÄPÎÀ JßÓÀ»? 

(A) Illumination experiments  

 JÎºÄ £›÷\õuøÚPÒ   

(B) Relay assembly test room experiments 

 ›÷» Aö\®Î öhìm ¹® £›÷\õuøÚPÒ   

(C) Experiments in interviewing workers  
 FÈ¯ºPøÍ ÷|ºPõnÀ ö\´ÁvÀ £›÷\õuøÚPÒ   

(D) Time and motion studies 
 ÷|μ® ©ØÖ® C¯UP® B´ÄPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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86. Which term indicates continuous improvement or improvement over
improvement? 
öuõhºa]¯õÚ •ß÷ÚØÓ® AÀ»x •ß÷ÚØÓzvØS ÷©À •ß÷ÚØÓzøuU 
SÔUQÓx 

(A) Product quality (B) Creativity 

 ö£õ¸Ò uμ®  £øh¨£õØÓÀ 

(C) Innovation  (D) Kaizen 
 ¦xø©  öuõhº ^ºv¸zu® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

87. In self theory, what occurs when there is a large gap between the
real self and ideal self? 
_¯U ÷Põm£õmiÀ, Esø©¯õÚ _¯zvØS® C»m]¯ _¯zvØS® Cøh÷¯ 
J¸ ö£›¯ CøhöÁÎ C¸US®÷£õx GßÚ |hUS®? 

(A) Increased self-actualisation  

 AvP›zu _¯ EnºuÀ   

(B) Greater alignment with societal expectations 

 \‰P Gvº£õº¨¦hß AvP CnUP®   

(C) Feelings of incongruence and psychological distress  
 JØÖø© EnºÄPÒ ©ØÖ® EÍÂ¯À x¯μ®   

(D) A stronger sense of self-worth 
 Á¾ÁõÚ _¯ ©v¨¦ EnºÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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88. According to Max Weber’s Bureaucratic management theory, which
of the following is a characteristics of an ideal bureaucracy 
÷©Uì öÁ£›ß AvPõμzxÁ ÷©»õsø©U ÷Põm£õmiß £i, 
¤ßÁ¸ÁÚÁØÔÀ Gx J¸ ]Ó¢u AvPõμzxÁ öÁÔ¯›ß £s¦ 

(A) Informal leadership structures  

 •øÓ\õμõ uø»ø© Pmhø©¨¦PÒ   

(B) Personal decision – making based on relationships 

 EÓÄPÎß Ai¨£øh°À uÛ¨£mh •iöÁk¨£x   

(C) A clear hierarchy and division of labour  
 öuÎÁõÚ £i{ø» ©ØÖ® EøÇ¨¦¨ ¤›Ä   

(D) Flexible rules and policies 
 ö|QÌÁõÚ ÂvPÒ ©ØÖ® öPõÒøPPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

89. Which of the following is a group level variable in basic model of
organisational behaviour? 
{ÖÁÚ |hzøu°ß Ai¨£øh ©õv›°À ¤ßÁ¸ÁÚÁØÔÀ Gx J¸ SÊ 
{ø» Põμo BS®? 

(A) Personality (B) Perception 

 BÐø©  EnºuÀ 

(C) Leadership (D) Emotional intelligence 
 uø»ø©  Enºa] ~snÔÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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90. __________ the ability to exert muscular force repeatedly or
continuously over time? 
Põ»¨÷£õUQÀ «sk® «sk® AÀ»x öuõhºa]¯õP uø\ Á¼ø©ø¯ 
ö\¾zx® vÓß. 

(A) Dynamic strength (B) Trunk strength 

 C¯UP Á¼ø©  •xSzusk Á¼ø© 

(C) Static strength (D) Explosive strength 
 {ø»¯õÚ Á¼ø©  öÁizxÂk® Á¼ø© 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

91. __________ gives a manager, the right to advice other managers or 
employees. 
__________ J¸ ÷©»õÍ¸US, ©ØÓ ÷©»õÍºPÒ AÀ»x FÈ¯ºPÐUS 
B÷»õ\øÚ ÁÇ[S® E›ø©ø¯ ÁÇ[SQÓx. 

(A) Authority (B) Line authority 

 AvPõμ®  Á› AvPõμ® 

(C) Staff authority (D) Democracy 
 £o¯õÍº AvPõμ®  áÚ|õ¯P® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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92. Human resource managers often collect data on matters like
employee turn over and safety via __________? 
©ÛuÁÍ ÷©»õÍºPÒ ö£¸®£õ¾® £o¯õÍº öÁÎ÷¯ØÓ® ©ØÖ® 
£õxPõ¨¦ ÷£õßÓ Âå¯[PÎÀ uμÄPøÍ __________ ÁÈ¯õP 
÷\P›UQßÓÚº. 

(A) Strategy based metrics  

 ‰÷»õ£õ¯ Ai¨£øh°»õÚ AÍÃkPÒ   

(B) H.R. audits 

 ©Ûu ÁÍ uoUøP   

(C) Census  
 ©UPÒ öuõøP PnUöPk¨¦   

(D) Performance appraisal 
 ö\¯ÀvÓß ©v¨¥k 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

93. __________ is one of the emerging HRM challenges related to
technology 
öuõÈÀ ~m£zvØPõÚ ¦v¯ HRM \ÁõÀPÎÀ JßÖ __________ 

(A) Decreased need for HR professionals  

 HR {¦nºPÎß ÷uøÁ SøÓÁøhÁx 

(B) Maintaining employee privacy in the digital age 

 iâmhÀ Põ»zvÀ FÈ¯ºPÎß uÛø©ø¯ £μõ©›zuÀ   

(C) Reducing the implementation of HRIS systems  
 HRIS Aø©¨¦PÎß |øh•øÓ°À öPõskÁ¸Áx SøÓ²® ÷£õx

(D) Avoiding automation in HR process 
 HR ö\¯À•øÓ°À uõÛ¯[S P¸ÂPøÍ SøÓzuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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94. Involves choosing the most suitable applicant for a job and rejecting
the other applicants 
J¸ ÷Áø»US ªPÄ® ö£õ¸zu©õÚ Âsn¨£uõμøμ ÷uº¢x Gk¨£x ©ØÓ 
Âsn¨£uõμºPøÍ {μõP›¨£øu EÒÍhUQ¯x? 

(A) Recruitment (B) Development 

 Bm÷\º¨¦  ÁÍºa] 

(C) Selection (D) Job design 
 ÷uºÄ  ÷Áø» ÁiÁø©¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

95. __________ is the term for the practice of finding and hiring the best 
qualified candidate 
]Ó¢u uSv¯õÚ ÷Ám£õÍøμ ÷uºÄ ö\´x ÷Áø»US A©ºzx® 
|øh•øÓUS __________ GßÖ ö£¯º 

(A) Training (B) Recruitment 

 £°Ø]  ÷\ºzuÀ 

(C) Performance appraisal (D) Compensation 
 ö\¯ÀvÓß ©v¨¥k  Fv¯® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



 

   385-Business Administration 
  [Turn over 

55

96. Staffing function deals with 
£o¯õÍº ö\¯À£õk —————— Ehß öuõhº¦øh¯x. 

(A) Machines (B) Materials 

 C¯¢vμ[PÒ  ö£õ¸mPÒ 

(C) Men (D) None of the above 
 BsPÒ  ÷©ØTÔ¯ GxÄ® CÀø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

97. Employment exchange is 
÷Áø» Áõ´¨¦ £›©õØÓ® 

(A) Source of recruitment (B) Decision making body 

 Bm÷\º¨¦PõÚ Buõμ®  •iöÁkUS® Aø©¨¦ 

(C) Source of retrenchment (D) Source of selection 
 Bm SøÓ¨¦UPõÚ Buõμ®  ÷\ºzuÀ Aø©¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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98. Which among the following is an orderly and systematic technique
of determining the relative worth of the various jobs within the
organisation so as to develop an equitable wage and salary
structure? 
¤ßÁ¸ÁÚÁØÔÀ Gx J¸ {ÖÁÚzvÀ EÒÍ £À÷ÁÖ ÷Áø»PÎß 
©v¨ø£, \©©õÚ T¼ ©ØÖ® \®£Í Aø©¨ø£ E¸ÁõUS® ö£õ¸mk 
£¯ß£kzu¨£k® J¸ JÊ[PõÚ ©ØÖ® •øÓ¯õÚ öuõÈÀ~m£©õS®? 

(A) Job analysis (B) Merit rating 

 ÷Áø» £S¨£õ´Ä  uSv ©v¨¥k 

(C) Performance appraisal (D) Job evaluation 
 ö\¯ÀvÓß ©v¨¤kuÀ  ÷Áø» ©v¨¥k 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

99. Which of the following statements pertaining to job evaluation is not 
correct? 
£o ©v¨¥k öuõhº£õÚ ¤ßÁ¸® AÔUøPPÎÀ Gx \›¯õÚuÀ» 
__________ 

(A) The job is rated  

 ÷Áø» ©v¨¤h¨£kQÓx   

(B) Done before the employee is appointed to occupy it 

 £o¯õÍºPÒ Aøu BUQμª¨£uØPõP {¯ªUP¨£kÁuØS •ß¦ 
ö\´¯¨£kQÓx   

(C) The purpose is to establish satisfactory wage differentials  
 v¸¨vPμ©õÚ Fv¯ ÷ÁÖ£õkPøÍ {ÖÄÁ÷u Cuß ÷|õUP®   

(D) It is compulsory for all jobs 
 Cx AøÚzx ÷Áø»PÐUS® Pmhõ¯©õS® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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100. Consider the following statements about “Poaching” by rivalry firms
and identify the unsuitable statement. 
{ÖÁÚ[PÒ ‰»® “÷Ámøh¯õkuÀ” £ØÔ¯ ¤ßÁ¸® AÔUøPPøÍ 
£›^¼UPÄ® ©ØÖ® ö£õ¸zu©ØÓ AÔUøPø¯ Aøh¯õÍ¨£kzuÄ® 

(A) Firms poach on right people in rival companies by offering 
better terms and lease them away  

 {ÖÁÚ[PÒ ]Ó¢u Âv•øÓPøÍ ÁÇ[SÁuß ‰»® ÷£õmi 
{ÖÁÚ[PÎÀ \›¯õÚ |£ºPøÍ ÷Ámøh¯õi AÁºPøÍ SzuøPUS 
ÂkQßÓÚ   

(B) Poaching has legal implication in as much as the employee 
needs to obtain clearance from the employer before hopping to 
another 

 ÷Ámøh¯õkuÀ Gß£x \mh§ºÁ©õÚ ÂøÍÄPøÍU öPõskÒÍx, 
HöÚßÓõÀ J¸ öuõÈ»õÎ ©ØöÓõ¸ öuõÈ»õÎUS ©õÖÁuØS 
•ßÚuõP •u»õÎ°hª¸¢x AÝ©v ö£Ó ÷Ásk®    

(C) There is an ethical issue involved in poaching  
 ÷Ámøh¯õkÁvÀ J¸ ö|Ô•øÓ ]UPÀ EÒÍx   

(D) Poaching can create chances of creeping in false positive and 
false negative errors 

 ÷Ámøh¯õkuÀ uÁÓõÚ ÷|º©øÓ ©ØÖ® uÁÓõÚ Gvº©øÓ 
¤øÇPÎÀ Fº¢x ö\ÀÁuØPõÚ Áõ´¨ø£ E¸ÁõUS® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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101. ____________ is a management function concerned with hiring,
motivating and maintaining people in an organization 
____________ Gß£x J¸ {ÖÁÚzvÀ £o¯©ºzxuÀ, FUP¨£kzxuÀ, 
©ØÖ® £μõ©›zuÀ BQ¯ÁØÖhß öuõhº¦øh¯ J¸ ÷©»õsø© ö\¯À£õk 
BS® 

(A) Human resources development 
 ©Ûu ÁÍ ÷©®£õk 

(B) Human welfare development  
 öuõÈ»õÍº |»® ÷©®£õk 

(C) Human resource management 
 ©Ûu ÁÍ ÷©»õsø© 

(D) Strategic management development 
 ²Uv ÷©»õsø© ÷©®£õk 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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102. Match the following Training and development phases : 
ö£õ¸zxP £°Ø] ©ØÖ® ÁÍºa] {ø»PøÍ : 
(a) Assessment stage 1. Training and developments needs  
 ©v¨¥k {ø»  £°Ø] ©ØÖ® ÁÍºa]°ß ÷uøÁ 
(b) Methodology stage 2. Methods for developing required 

competencies 
 AqS•øÓ{ø»/  ÷uøÁ¯õÚ uSvPøÍ ÁÍºUS® •øÓ 
 B´Ä{ø» 
(c) Organising stage 3. Outcomes in the light at stated

objectives 
 Aø©¨¦ {ø»  ö\õÀ»¨£mh ÷|õUPzøu 

öÁÎUöPõskÁ¸uÀ 
(d) Evaluation stage 4. Organisational policy and factors 
 Bμ®£ {ø»  Aø©¨¤ß öPõÒøP ©ØÖ® PõμoPÒ 

 (a) (b) (c) (d) 
(A) 1 3 2 4    
(B) 4 2 3 1     
(C) 1 2 4 3    
(D) 3 4 1 2    
(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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103. Synchronising the various sub functions performed under HR
segment like auditing, training programmes analysing labour 
turnover, performance appraisal comes under the function of
____________  
©Ûu ÁÍzxøÓ°ß RÌ ÷©ØöPõÒÍ¨£k® £À÷ÁÖ xøn¨ £oPøÍ 
Jzvø\zuÀ PnUSz uoUøP, £°Ø]z vmh®, öuõÈ»õÍº _ÇØ]ø¯ 
£S¨£õ´Ä ö\´uÀ, ö\¯ÀvÓß ©v¨¥k BQ¯øÁ ©ÛuÁÍz xøÓ°ß RÌ 
÷©ØöPõÒÍ¨£k® £oPÎß J¸ £Sv¯õS® ____________ 

(A) Coordinating (B) Controlling 

 J¸[QønzuÀ  Pmk¨£kzxuÀ 

(C) Planning (D) Organisation 
 vmhªhÀ  Aø©¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

104. ____________ will assist the HR department to take decisions in
critical situation with ease 
____________ ©Ûu ÁÍzxøÓ°Úº •UQ¯©õÚ `Ì{ø»°À GÎuõP 
•iÄPøÍ GkUP EuÄ® 

(A) HR policies (B) HR goals 

 ©ÛuÁÍU öPõÒøPPÒ  ©ÛuÁÍ C»USPÒ 

(C) HR objectives (D) HR strategies 
 ©ÛuÁÍ SÔU÷PõÒPÒ  ©ÛuÁÍ EzvPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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105. Which of the following best defines a HR policy ____________  
¤ßÁ¸ÁÚÁØÔÀ Gx J¸ ©ÛuÁÍU öPõÒøPø¯ Áøμ¯ÖUQÓx? 

(A) Guidelines for employee Behaviour  
 FÈ¯ºPÎß |hzøuUPõÚ ÁÈPõmkuÀPÒ 

(B) Rules for managers conduct  
 ÷©»õÍºPÒ |hzøu ÂvPÒ 

(C) Procedure for payroll processing 
 Fv¯¨ £mi¯À ö\¯»õUPzvØPõÚ |øh•øÓ 

(D) Strategies for marketing the company 
 {ÖÁÚzøu \¢øu¨£kzxÁuØPõÚ EzvPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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106. Which of the following are the causes of an unhealthy organisation?
¤ßÁ¸ÁÚÁØÔÀ B÷μõUQ¯©ØÓ Aø©¨¦UPõÚ Põμn[PÒ ¯õøÁ? 

(1) Unclear accountability 
 öuÎÁØÓ ö£õÖ¨¦nºÄ 

(2) Provincial thinking 
 ö|¸UP©õÚ ]¢uøÚ 

(3) Cultural diversity 
 £s£õmk ÷ÁØÖø© (£ßø©) 

(4) Congruence of objectives  
 C»USPÎß Jzvø\Ä 

(A) (1), (3) and (4) (B) (1) and (2) only 

 (1), (3) ©ØÖ® (4)  (1) ©ØÖ® (2) ©mk÷© 

(C) (1), (2) and (3) (D) (1) and (3) only 
 (1), (2) ©ØÖ® (3)  (1) ©ØÖ® (3) ©mk÷© 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

107. Compensation is one of the important functions of Human resource
management. Which comes under ____________ 
CÇ¨¥k Gß£x ©Ûu ÁÍ ÷©»õsø©°ß •UQ¯©õÚ ö\¯À£õkPÎÀ 
JßÓõS®, Cx ____________ £o°ß RÌ Á¸QÓx 

(A) Managerial function (B) Technical function 

 {ºÁõP  öuõÈÀ~m£ 

(C) Operative function (D) Behavioural function 
 ö\¯À£õmk  |hzøu 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



 

   385-Business Administration 
  [Turn over 

63

108. Grievance Redressal, counselling, mentoring, coaching, conflict
resolution, etc., comes under ____________ function   
SøÓwº¨¦, B÷»õ\øÚ, ÁÈPõmkuÀ, £°Ø], ÷©õuÀ wºÄ ÷£õßÓøÁ 
____________ ö\¯À£õmiß RÌ Á¸QßÓÚ 

(A) Compensation (B) Integration 

 CÇ¨¥k  J¸[Qøn¨¦ 

(C) Maintenance (D) Development 
 £μõ©›¨¦  ÁÍºa] 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

109. The objective of ____________ is to ensure that the organization has
the right types of persons at the right time at the right place 
____________ ÷|õUP®, {ÖÁÚ©õÚx \›¯õÚ ÷|μzvÀ, \›¯õÚ ChzvÀ 
\›¯õÚ |£ºPøÍ öPõsi¸¨£øu EÖv ö\´ÁuõS® 

(A) Human Resource Planning 
 ©Ûu ÁÍ vmhªhÀ 

(B) Human Resource Policies  
 ©Ûu ÁÍ öPõÒøPPÒ 

(C) Human Resource Development 
 ©Ûu ÁÍ ÷©®£õk 

(D) Human Resource Functions 
 ©Ûu ÁÍ ö\¯À£õkPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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110. Choose the wrong answer from the group given below. 
R÷Ç öPõkUP¨£mkÒÍ SÊÂ¼¸¢x uÁÓõÚ £vø»z ÷uº¢öukUPÄ®. 

Line manager’s human resource management responsibilities are 
following :  
Á›ø\ ÷©»õÍºPÎß ©Ûu ÁÍ ÷©»õsø© ö£õÖ¨¦PÒ ¤ßÁ¸©õÖ 

1. Planning the right person in the right job 
 \›¯õÚ ÷Áø»°À \›¯õÚ |£øμz vmhªkuÀ 

2. Training employees for jobs that are new to them 
 FÈ¯ºPÐUS¨ ¦vuõPz ÷uõßÖ® ÷Áø»PÐUS¨ £°Ø] AÎzuÀ 

3. Controlling labour costs 
 öuõÈ»õÍº ö\»ÄPøÍ Pmk¨£kzxuÀ 

4. Assists and advises line managers 
 Á› ÷©»õÍºPÐUS EuÄuÀ ©ØÖ® B÷»õ\øÚ ÁÇ[SuÀ 

(A) 1 (B) 2 
 JßÖ  Cμsk 

(C) 3 (D) 4 
 ‰ßÖ  |õßS 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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111. The nominal GNP indicates 
ö£¯μÍÄ GNP Gøu SÔUQÓx GßÓõÀ 

(i) The money value of all final goods and services produced in 
the year 

 J¸ BsiÀ u¯õ›UP¨£mh AøÚzx CÖv¨ ö£õ¸mPÒ ©ØÖ® 
÷\øÁPÎß £n ©v¨¦  

(ii) It does indicates the real performance of economic growth of a 
country over time if prices are change 

 Âø»PÒ ©õÔÚõÀ, |õmiß ö£õ¸Íõuõμ ÁÍºa]°ß Esø©¯õÚ 
ö\¯ÀvÓøÚ öuõhº¢x TÖQÓx 

(iii) It may be increase due to rise in price level  

 Âø»Áõ] E¯º¢uõÀ ö£¯μÍÄ GNP ²® E¯μUTk® 

(A) (i) only (B) (ii) and (iii) only 

 (i) ©mk®  (ii) ©ØÖ® (iii) ©mk® 

(C) (i) and (ii) only (D) (i) and (iii) only 
 (i) ©ØÖ® (ii) ©mk®  (i) ©ØÖ® (iii) ©mk® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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112. Inflation is always and every where a monetary phenomenon
became  
£n ÃUP® G¨ö£õÊx®, G[÷P²® EÒÍx Cx J¸ £nÂ¯À 
|hÁiUøP¯õS®. Hß GßÓõÀ 

(A) Money supply causes inflation 
 £n AÎ¨¦ £nÃUPzvØPõÚ Põμn® BS® 

(B) Money demand increases  
 £nzvß ÷uøÁ AvP›zx EÒÍx 

(C) Unemployment increases 
 ÷Áø»°ßø© AvP›zxÒÍx 

(D) Lack of monetary control 
 £nÂ¯À Pmk¨£õmøh CÇ¢xÒÍx 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

113. Which one is suitable for NEW ____________ 
NEW ö£õ¸zu©õÚÁØøÓ ÷uºöukUPÄ® ____________ 

(A) Net Employment Wages 
 {Pμ ÷Áø»Áõ´¨¦ Fv¯® 

(B) Net Expansion of Wages  
 {Pμ Â›ÁõUP Fv¯® 

(C) Net Economic Welfare 
 {Pμ ö£õ¸Íõuõμ |»ß 

(D) Net Economic Wage 
 {Pμ ö£õ¸Íõuõμ Fv¯® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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114. Which one is not the functions of profit according to peter Drucker? 
¥mhº iμUP›ß TØÖ¨£i ¤ßÁ¸ÁÚÁØÖÒ GøÁ C»õ£zvß £oPÒ 
AÀ» 

(A) Measuring the functions of a firm 
 {ÖÁÚzvß ö\¯À£õmiøÚ AÍzuÀ 

(B) Motivation to do trade continuously  
 öuõhº¢x Áõo£® ö\´¯ FUP® 

(C) To get future Investment 
 GvºPõ» ‰»uÚ® QøhUP ö\´uÀ 

(D) All the above 
 CøÁ AøÚzx® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

115. ____________ profit will attract new firm to get into industry  
____________ C»õ£® ¦v¯ {ÖÁÚ[PøÍ öuõÈÀxøÓ°À ~øÇ¯ DºUS® 

(A) Pure profit (B) Normal profit 

 _zu©õÚ »õ£®  \õuõμn »õ£® 

(C) Super profit (D) Gross profit 
 `¨£º »õ£®  ö©õzu »õ£® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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116. The primary goal of profit maximization in a firm is ____________ 
J¸ {ÖÁÚzvÀ C»õ£zøu AvP›¨£uØPõÚ •ußø© C»US ____________
BS® 

(A) To increase market share 
 \¢øu¨ £[øP AvP›¨£x 

(B) To maximize total revenue  
 ö©õzu Á¸Áõø¯ AvP¨£kzxÁx 

(C) To maximize the difference between total revenue and total 
costs 

 ö©õzu Á¸Áõ´US® ö©õzu ö\»ÄPÐUS® Cøh°»õÚ 
÷ÁÖ£õmøh AvP›zuÀ 

(D) To minimize costs 
 ö\»ÄPøÍU SøÓzuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

117. Accounting profit is 
PnUQ¯À C»õ£® Gß£x 

(A) Total revenue – Explicit costs 
 ö©õzu Á¸Áõ´ – öÁÎ¨£øh¯õP öu›²® ö\»ÄPÒ 

(B) Total revenue – Implicit costs   
 ö©õzu Á¸Áõ´ – EÒÍõº¢u ö\»ÄPÒ 

(C) Total revenue ÷ Implicit costs 

 ö©õzu Á¸Áõ´ ÷ EÒÍõº¢u ö\»ÄPÒ 

(D) All the above 
 CøÁ AøÚzx® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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118. From the following ____________ one is function of managerial 
economist. 
¤ßÁ¸ÁÚÁØÖÒ ____________ {ºÁõP¨ ö£õ¸Íõuõμ ÁÀ¾|›ß ö\¯À£õk

(A) Advice on marketing 
 \¢øu¨£kzxuÀ B÷»õ\øÚ 

(B) Advice on all matters of production and trade  
 EØ£zv ©ØÖ® ÁºzuP® SÔzu B÷»õ\øÚ 

(C) Advice on consumer behaviour 
 ~Pº÷Áõº |hzøu SÔzu B÷»õ\øÚ 

(D) Advice on employee relationship 
 £o¯õÍº EÓÄ SÔzu B÷»õ\øÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

119. Identify the incorrect statement 
RÌÁ¸ÁÚÁØÖÒ Gx uÁÓõÚ AÔUøP 

(A) Land includes all free gifts of nature 
 {»® AøÚzx C¯ØøP°ß C»Á\ £›ø\ EÒÍhUQ¯x 

(B) Land is fixed in supply  
 {»® Â{÷¯õPzøu \õº¢ux 

(C) Labour is a passive factor of production 
 öuõÈ»õÍº J¸ ö\¯»ØÓ EØ£zv Põμo 

(D) Labour is perishable 
 öuõÈ»õÍº AÈ²® ußø©²ÒÍx 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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120. Which concept postulates that the firm seek to maximize the present
value of expected net revenue over all periods with forecastable
future  
Cx {ÖÁÚ® GvºPõ»zvÀ PoUPUTi¯ AøÚzx Põ»[PÎ¾® 
Gvº£õºUP¨£k® {Pμ Á¸©õÚzvß uØ÷£õøu¯ ©v¨ø£ AvP›UP 
•¯Ø]UQÓx GßÖ P¸xQÓx 

(A) Profit maximization (B) Wealth maximization 

 »õ£ AvP›¨¦  ö\ÀÁ AvP›¨¦ 

(C) Price maximization (D) Sales maximization 
 Âø» AvP›¨¦  ÂØ£øÚø¯ AvP›zuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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121. Assertion [A] :  Operational planning is essential for effective
supply chain management.  

TØÖ [A] :   ö\¯À£õmk vmhªhÀ, vÓø©¯õÚ ÁÇ[PÀ \[Q¼ 
÷©»õsø©US® •UQ¯©õS®.    

Reason [R] :  Proper operations planning ensures that all
elements of supply chain are aligned and work
together efficiently. 

Põμn® [R] :  \›¯õÚ ö\¯À£õmk vmhªhÀ, ÁÇ[PÀ \[Q¼°ß 
AøÚzx TÖPÐ® Jzvø\ÁõP ö\¯À£kÁøu EÖv 
ö\´QÓx 

(A) Both [A] and [R] are true, and [R] is the correct explanation 
of [A] 

 [A] ©ØÖ® [R], Cμsk® Esø©, [R], [A] US \›¯õÚ ÂÍUP® 

(B) Both [A] and [R] are true, but [R] is not the proper explanation 
of [A]  

 [A] ©ØÖ® [R], Cμsk® Esø©, BÚõÀ [R], [A] US \›¯õÚ 
ÂÍUP® AÀ» 

(C) [A] is true, but [R] is false 

 [A] Esø©, BÚõÀ [R] ö£õ´¯õÚx 

(D) [A] is false, but [R] is true  

 [A] ö£õ´, BÚõÀ [R] Esø©¯õÚx 

(E) Answer not known 
  Âøh öu›¯ÂÀø» 
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122. Identify the correctly matched pair regarding motion study 
C¯UPU PØÓ¾US öuõhº£õÚ \›¯õÚ ÷áõiø¯ öu›Ä ö\´P 

(A) Frank. B. Gilbreth – Therbligs 
 L¤μõ[U ¤. QÀ¤öμz – v›¤ÎUPÒ 

(B) Henry Gantt – Time study  
 öíßÔ Põ¢z – ÷|μU PØÓÀ 

(C) Frederick Taylor – Motion study  
 L¨öμh›U öh´»º – C¯UPU PØÓÀ 

(D) W. Edwards Deming – Work sampling 

 h¤À³. GmÁºmì öhª[ – ÷Áø» ©õv› 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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123. Match the work measurement techniques : 
÷Áø» AÍÃmk öuõÈÀ~m£[PøÍ \›¯õP ö£õ¸zuÄ® : 
(a) Time study 1. Observing work at random intervals 
 ÷|μUPØÓÀ  ^μØÓ CøhöÁÎPÎÀ ÷Áø» PÁÛzuÀ 
(b) Work sampling 2. Analyzing the way tasks are performed 
 ÷Áø» ©õv›  £oPÒ {øÓ÷Á¸® Âu[PøÍ £S¨£õ´uÀ

(c) Method study 3. Historical data to set time standards 
 •øÓUPØÓÀ  ÷|μ {ø»PÒ Aø©UP Áμ»õØÖ uμÄPøÍ¨

£¯ß£kzxuÀ 
(d) Pre determined 4. Establishing time standards for tasks 
 time   
 •ßTmi¯ ÷|μ®  £oPÐUPõÚ ÷|μ {ø»PøÍ {ÖÄuÀ 

 (a) (b) (c) (d) 
(A) 1 2 3 4    
(B) 4 1 2 3     
(C) 4 2 1 3    
(D) 3 1 4 2    
(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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124. The management of materials while they are in storage is known as
‰»¨ö£õ¸mPÒ ÷\ª¨¤À C¸US®÷£õx AÁØøÓ {ºÁQzuÀ Gß£x 
____________ 

(A) Warehousing 
 Qh[S 

(B) Materials management  
 ö£õ¸mPÒ ÷©»õsø© 

(C) Logistics 
 uÍÁõh[PÒ 

(D) Supply chain management 
 Â{÷¯õP \[Q¼ ÷©»õsø© 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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125. Assertion [A] :  The quality of goods can be easily measured  

TØÖ [A] :   ö£õ¸mPÎß uμzøu GÎuõP AÍÂh»õ®   

  

Reason [R] :  The quality of services is subjective and varies
from one customer to other 

Põμn® [R] :  ÷\øÁPÎß uμ®, EÍÂ¯À ©ØÖ® JÆöÁõ¸
ÁõiUøP¯õÍº J¸Á¸UöPõ¸Áº ©õÖ£kQÓõºPÒ 

(A) Both [A] and [R] are true, [R] is the correct explanation 
of [A] 

 [A] ©ØÖ® [R] Cμsk® Esø©, [R], [A] US \›¯õÚ ÂÍUP® 

(B) Both [A] and [R] are true, but [R] is not the correct explanation 
of [A]  

 [A] ©ØÖ® [R] Cμsk® Esø©, BÚõÀ [R], [A] US \›¯õÚ 
ÂÍUP® AÀ» 

(C) [A] is true, but [R] is false 

 [A] Esø©, BÚõÀ [R] ö£õ´¯õÚx 

(D) [A] is false but [R] is true  

 [A] ö£õ´, BÚõÀ [R] Esø©¯õÚx 

(E) Answer not known 
  Âøh öu›¯ÂÀø» 
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126. The process of evaluating the sources of supply in terms of price,
quality, reputation and service is __________ 
Âø», uμ®, |Øö£¯º ©ØÖ® ÷\øÁ BQ¯ÁØÔß Ai¨£øh°À ÁÇ[PÀ 
Buõμ[PøÍ ©v¨¤k® ö\¯À•øÓ Gß£x ________ 

(A) Supplier Analysis  (B) Vendor Analysis 

 \¨øÍ¯º £S¨£õ´Ä  ÂØ£øÚ¯õÍº £S¨£õ´Ä 

(C) Supplier Certification  (D) Vendor Certification 
 \¨øÍ¯º \õßÔuÌ  ÂØ£øÚ¯õÍº \õßÔuÌ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

127. Choose the right matches among types : 
\›¯õÚ ö£õ¸zu[PøÍ ÷uºÄ ö\´¯Ä® : 

1. Operation –  
 C¯UP® 

2. Transport –  
 ÷£õUSÁμzx 

3. Delay – 
 uõ©u® 

4. Inspection – 
 B´Ä 

(A) 1 and 2 are correct (B) 2 and 3 are correct 

 1 ©ØÖ® 2 \›¯õÚøÁ  2 ©ØÖ® 3 \›¯õÚøÁ 

(C) 1 and 3 are correct (D) 2 and 4 are correct 
 1 ©ØÖ® 3 \›¯õÚøÁ  2 ©ØÖ® 4 \›¯õÚøÁ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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128. __________ are quality management and quality assurance
standards. 
________ uμ©õÚ ÷©»õsø© ©ØÖ® uμ EzuμÁõu uμ {ø»PÒ. 

(A) ISO 9000 (B) ISO 14000 

(C) ISO 22000 (D) ISO 27001 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

129. From the following which one is not a target of TQM 
¤ßÁ¸ÁÚÁØÔÀ G¢u JßÖ ö©õzu uμ ÷©»õsø©°ß C»US AÀ» 

(A) Customer Satisfaction    
 ÁõiUøP¯õÍº v¸¨v  

(B) Reducing Manpower 
 ©Ûu ÁÍzøu SøÓzuÀ 

(C) Continuous cost reduction   
 öuõhºa]¯õÚ ö\»Ä SøÓ¨¦  

(D) Continuous operational improvement 
 öuõhºa]¯õÚ ö\¯À£õmk ÷©®£õk 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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130. The application of special purpose material handling equipment is
__________ 
]Ó¨¦ ÷|õUPzvØPõÚ ö£õ¸Ò øP¯õÐuÀ P¸ÂPÎß £¯ß£õk ________
BS®. 

(A) Process Layout  

 ö\¯À•øÓ Aø©¨¦  

(B) Line Layout (or) Product Layout 

 ÷|º÷Põk AÀ»x u¯õ›¨¦ uÍÁø©¨¦ 

(C) Cellular Layout  
 ö\À¾»õº Aø©¨¦  

(D) Combination Layout 
 P»øÁ Aø©¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

131. __________ quality system standard was published by Bureau of
Indian Standards. 
C¢v¯ uμ{ø»°ß £o¯PzuõÀ ________ uμ Aø©¨¦ uμ{ø» 
öÁÎ°h¨£mhx. 

(A) BS : 5179 (B) BS : 5750 

 ¤Gì : 5179  ¤Gì : 5750 

(C) EN : 29000 (D) IS : 14000 
 DGs : 29000  IGì : 14000 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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132. From the following which depicts dimension of quality  
¤ßÁ¸ÁÚÁØÔÀ Gx uμzvß £›©õn©õÚ A®\zøu ]zu›UQÓx 

(A) Product Looks and sounds   

 u¯õ›¨¦ ÷uõØÓ® ©ØÖ® J¼PÒ  

(B) Brand name and price 

 ¤μõsm ö£¯º ©ØÖ® Âø» 

(C) Bells and whistles of the product   
 EØ£zv°ß ©oPÒ ©ØÖ® Â]ÀPÒ  

(D) Ability to repair a product  
 J¸ ö£õ¸øÍ £Êx £õºUS® vÓß 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

133. The concept of total quality control i.e quality must be attended to at
all the stages of the industrial cycle and through out the
organization is the creation of which of the following pioneers 
ö©õzu uμ Pmk¨£õmiß P¸zx AuõÁx öuõÈØxøÓ _ÇØa]°ß AøÚzx 
{ø»PÎ¾® ©ØÖ® {ÖÁÚ® •ÊÁx® uμ® PÁÛUP¨£h ÷Ásk® Gß£x 
¤ßÁ¸® •ß÷ÚõiPÎß ¯õ¸øh¯ E¸ÁõUP® 

(A) Armand Feigen baum  (B) W. Edwards Deming  
 Aº©sm ø£Pß £õ®  h¤Ò³ GmÁºmì öhª[ 

(C) Genichi Taguchi (D) Joseph M. Juran  
 öáÛa] hSa]  ÷áõ\¨ G®. ãμõß 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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134. After E. Deming, who is considered to have greatest impact in
quality management?  
öhª[QØS¨ ¤ÓS, uμ {ºÁõPzvÀ ªP¨ ö£›¯ uõUPzøu HØ£kzv¯Áº 
¯õº? 

(A) Joseph M. Juran (B) W.E. Deming  
 ÷áõ\¨ G®. áúμõß  h¤Ò³.D. öhª[ 

(C) Taguchi  (D) Ishikawa 
 uõTa]  C]PõÁõ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

135. The Technique used for process improvement is  
ö\¯À•øÓ ÷©®£õmiØS £¯ß£kzu¨£k® öuõÈÀ~m£ ö\¯À•øÓ Gx?

(A) SWOT Analysis  (B) Six Sigma 

 SWOT £S¨£õ´Ä  ]Uì ]U©õ ö\¯À•øÓ 

(C) PEST Analysis (D) Porter’s Five Forces  
 PEST £S¨£õ´Ä  ÷£õºmh›ß I¢x Âø\PÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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136. Operations Managers have to undertake : 
ö\¯À£õmk ÷©»õÍºPÒ ÷©ØöPõÒÍ ÷Ási¯ ö\¯À£õkPøÍ 
Aøh¯õÍ® PõsP 

I. Operational strategic planning  
 ö\¯À£õmk Ezv vmhªhÀ 

II. Marketing the product  
 ö£õ¸øÍ \¢øu¨£kzuÀ 

III. Liasing the design functions 
 ÁiÁø©¨¦ ö\¯À£õkPøÍ CønzuÀ 

IV. Improving the operation  
 ö\¯À£õkPøÍ ÷©®£kzuÀ  

(A) I, II, III and IV (B) I, III and II only 

 I, II, III ©ØÖ® IV  I, III ©ØÖ® II ©mk® 

(C) I, III and IV only (D) I and II only 
 I, III ©ØÖ® IV ©mk®  I ©ØÖ® II ©mk® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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137. Job-shop production system may be preferred when __________ 
÷Áø»&Pøh EØ£zv •øÓUS •ßÝ›ø© AÎUP¨£k® ÷£õx ________ 

(A) output variety is large and the production volume is low  

 öÁÎ±mk ÁøP ö£›¯x ©ØÖ® EØ£zv AÍÄ SøÓÁõP EÒÍx   

(B) desired operations flexibility is large and capacity is small 
enough  

 Â¸®¤¯ ö\¯À£õkPÎß ö|QÌÄzußø© ö£›¯x ©ØÖ® vÓß 
]Ô¯x 

(C) both of the above   
 ÷©÷» EÒÍ Cμsk®  

(D) none of the above 
 ÷©÷» GxÄ® CÀø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

138. The term volume in Operations Management refers to  
ö\¯À£õmk ÷©»õsø©°À “AÍÄ” Gß£uß ö£õ¸Ò  

(A) the peaks and troughs of demand  
 ÷uøÁ°ß Ea\[PÒ ©ØÖ® Ai¨£øhPÒ 

(B) the number of times a product or service has to be produced  
 J¸ u¯õ›¨¦ AÀ»x ÷\øÁø¯ ö\´¯ ÷Ási¯ GsoUøP   

(C) the number of different types of product or service offered   
 ÁÇ[P¨£k® ö£õ¸Ò AÀ»x ÷\øÁ°ß öÁÆ÷ÁÖ ÁøPPÒ 

GsoUøP 

(D) the number of times a product has to be verified for quality  
 J¸ ö£õ¸Îß uμzvøÚ \›£õºUP ÷Ási¯ GsoUøP 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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139. Studying productivity in compassion with other firms of same size
and engaged in similar business is termed as  
J÷μ Âu©õÚ ÁoPzv¾®, J÷μ Âu©õÚ AÍÂ¾® ÁoP® ö\´¯Ti¯ 
{ÖÁÚ[PÎß EØ£zvzvÓøÚ £S¨£õ´Áx GÆÁõÖ AøÇUP¨£kQßÓx 

(A) Trend Analysis  (B) Vertical Analysis 

 ÷£õUS £S¨£õ´Ä  ö\[Szx £S¨£õ´Ä 

(C) Horizontal Analysis (D) Budgetary Analysis 
 Qøh©mh £S¨£õ´Ä  {v{ø» £S¨£õ´Ä 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

140. A Marketing-led organization is a firm which gives importance to  
\¢øu¨£kzuø» •ußø© ÁoP©õP öPõsh {ÖÁÚ® ¤ßÁ¸ÁÚÁØÔÀ 
GuøÚ •UQ¯©õP P¸x®. 

(A) Sales Figures (B) Customer needs  
 ÂØ£øÚ GsoUøP  ÁõiUøP¯õÍºPÒ ÷uøÁPÒ 

(C) Product Research  (D) Production Output  
 u¯õ›¨¦ Bμõ´a]  EØ£zv öÁÎ±k 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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141. When there’s already a decent body of existing Research on a
particular topic, but an absence of research in specific context is
identified as a?  
J¸ SÔ¨¤mh uø»¨¤À {øÓÁõÚ Bμõ´a]PÒ C¸US® {ø»°À, J¸ 
SÔ¨¤mh `Ì{ø»°À Bμõ´a] CÀ»õux GÆÁøP Bμõ´a] CøhöÁÎ 
GÚ AøÇUP¨£kQßÓx? 

(A) Methodological Gap  

 •øÓ¯õÚ CøhöÁÎ  

(B) Disagreement Gap 
 P¸zx ÷ÁÖ£õk CøhöÁÎ 

(C) Contextual Gap  
 `Ì{ø» CøhöÁÎ  

(D) Classic literature Gap 
 EßÚu©õÚ C»UQ¯ CøhöÁÎ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

142. __________ is a highly organised and systematic study of existing
data done with one objective. 
________ Gß£x J¸ SÔU÷PõÐhß ö\´¯¨£k® uØ÷£õøu¯ uμÄPÎß 
ªPÄ® JÊ[Pø©UP¨£mh ©ØÖ® •øÓ¯õÚ ö\¯À BS®. 

(A) Research (B) Study  
 Bμõ´a]  B´Ä 

(C) Analysis (D) Experiment  
 £S¨£õ´Ä  £›÷\õuøÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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143. Research conducted to identify the characteristics of a group is
termed as __________ 
J¸ SÊÂß Snõv\¯[PøÍ Aøh¯õÍ® Põn |hzu¨£k® Bμõ´a] 
________ GÚ¨£k®. 

(A) Exploratory Research (B) Diagnostic Research 

 B´ÄUS›¯ Bμõ´a]  PshÔuÀ Bμõ´a] 

(C) Descriptive Research (D) Experimental Research 
 ÂÍUP©õÚ Bμõ´a]  ÷\õuøÚUS›¯ Bμõ´a] 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

144. __________ is NOT a characteristics of Multivariate Analysis.  
£ß•P¨ £S¨£õ´Âß A®\® RÌÁ¸ÁÚÁØÔÀ GvÀ Põn¨£kÁvÀø» 

(A) It involves multiple dependent variables   

 Cx £» \õº¢u ©õÔ¼PøÍ öPõs hx 

(B) It can handle complex relationships among variables  
 ©õÔ¼PÐUS Cøh°»õÚ ]UP»õÚ EÓÄPøÍ øP¯õÍ ÁÀ»x 

(C) It is limited to only two variables at a time  
 J÷μ ÷|μzvÀ, Cμsk ©õÔ¼P÷Íõk ©mk® ö\¯À¦›¯ Ti¯x  

(D) It allows for the examination of interactions between variables
 ©õÔ¼PÐUQøh÷¯¯õÚ öuõhº¦PøÍ B´Ä ö\´¯ AÝ©vUQßÓx

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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145. Match the following  : 
ö£õ¸zxP : 
(a) Pearson’s r 1. Non-parametric correlation  
 ¤¯º\ß r  BØÓÀ&AÍÄU SÔ°¯À 
(b) Spearman’s p 2. Linear Relationship  
 ì¤¯º©ß’s p  ÷|›¯À EÓÄ 
(c) Kendall’s τ  3. Ordinal data 
 ÷PshÀ τ   Á›ø\¨£kzu¨£mh uμÄPÒ 
(d) Point-Biserial r 4. One continuous and one binary  
 £õ°sm&¤ê›¯À r  J÷μ öuõhºa]¯õÚ ©ØÖ® ø£Ú› 

 (a) (b) (c) (d) 
(A) 2 1 3 4 
(B) 1 2 3 4  
(C) 2 3 1 4 
(D) 2 3 4 1 
(E) Answer not known 
  Âøh öu›¯ÂÀø» 

146. Formulation of hypothesis may not be necessary in __________.  
GvÀ P¸x÷PõøÍ E¸ÁõUSÁx AÁ]¯ªÀ»õ©À ÷£õP»õ® ________. 

(A) Survey studies  

 AÍUøP B´ÄPÒ 

(B) Fact finding (historical) studies 
 Esø©¯ÔuÀ (Áμ»õØÖa \õº£õÚ) B´ÄPÒ 

(C) Experimental studies   
 ö\¯À•øÓ B´ÄPÒ  

(D) Normative studies 
 ö|Ô•øÓ B´ÄPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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147. Identify the correct sequence of steps involved in defining the 
research problem. 
Bμõ´a] ]UP¼øÚ Áøμ¯Ö¨£vÀ \®£¢u¨£mh £i{ø»PÎß \›¯õÚ 
Á›ø\ø¯ Aøh¯õÍ® PõnÄ®. 

(i) Determine the relevant, Research Variables  
 Bμõ´a] ©õÔPøÍ wº©õÛUPÄ® 

(ii) Understanding the background of the research problem  
 Bμõ´a] ¤μa]øÚ°ß ¤ßÚoø¯¨ ¦›¢xU öPõÒÁx 

(iii) State the research objectives  
 Bμõ´a]°ß ÷|õUP[PøÍ SÔ¨¤kÁx 

(iv) Ascertain the decision maker’s objective  
 Bμõ´a]¯õÍ›ß ÷|õUPzvøÚ EÖv¨£kzxuÀ  

(v) Isolate and Identify the research problem 
 Bμõ´a]°ß ]UPø» uÛø©¨£kzuÀ ©ØÖ® Aøh¯õÍ® PõquÀ  

(A) (i), (ii), (iii), (iv), (v) (B) (ii), (iv), (v), (iii), (i) 

(C) (iv), (ii), (v), (i), (iii) (D) (iv), (ii), (i), (v), (iii) 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

148. Operation research functions as a flow of tasks in one strategy for
firms to achieve their final goal, they one using  
{ÖÁÚ[PÒ uõ[PÒ £¯ß£kzx® CÖv C»UøP Aøh¯ J¸ 
‰÷»õ£õ¯zvÀ £oPÎß Kmh©õP ö\¯À£õmk Bμõ´a] ö\¯À£kQÓx 

(A) Decision theory (B) Optimal Decision theory  
 •iÄ ÷Põm£õk  EP¢u •iÄ ÷Põm£õk 

(C) Normative Decision theory (D) Dividend theory   
 ö|Ô•øÓ •iÄ ÷Põm£õk  DÄzöuõøP ÷Põm£õk 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



 

385-Business Administration 
 

88

149. Match the following  list : 
¤ßÁ¸® £mi¯ÀPøÍ \›¯õP ö£õ¸zuÄ® : 
(a) Conclusive Research 1. Cause and effect relationship 
 Design 
 EÖv¯õÚ Bμõ´a]  Põμn® ©ØÖ® ÂøÍÄ EÓÄ 
 ÁiÁø©¨¦ 
(b) Exploratory Research 2. Extraneous variables  
 Design 
 B´Ä Bμõ´a] ÁiÁø©¨¦  ¦Ó®£õÚ ©õÔ 
(c) Experimental Research 3. Diagnostic study  
 Design 
 ÷\õuøÚ Bμõ´a] ÁiÁø©¨¦  ÷|õ¯ÔuÀ B´Ä 
(d) Confounded Relationship  4. Expert surveys  
 SÇ¨£©õÚ EÓÄ   {¦nº B´Ä  

 (a) (b) (c) (d) 
(A) 3 4 1 2 
(B) 2 3 1 4  
(C) 3 4 2 1 
(D) 3 1 2 4 
(E) Answer not known 
  Âøh öu›¯ÂÀø» 
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150. Choose the correctly matched pairs : 
\›¯õP ö£õ¸¢v¯ ÷áõiPøÍ ÷uº¢öukUP : 

(a) Pre-Experimental Design – Pre-test-post-test 
 ÷\õuøÚUS •¢v¯ ÁiÁø©¨¦  •ß ÷\õuøÚ&¤ß ÷\õuøÚ 

(b) Quasi-Experimental Design – Multiple-series design 
 Aøμ&÷\õuøÚ ÁiÁø©¨¦  £» öuõhº ÁiÁø©¨¦ 

(c) True- Experimental Design  – Post test only with control 
 Esø©¯õÚ ÷\õuøÚ  ÷\õuøÚUS ¤ß    
 ÁiÁø©¨¦  Pmk¨£õmkhß ©mk® 

(d) Statistical Design – Time series design 
 ¦ÒÎÂÁμ ÁiÁø©¨¦  ÷|μ&öuõhº ÁiÁø©¨¦ 

(A) (a), (b), (c) are correct (B) (a), (b) are correct 

 (a), (b), (c) \›¯õÚx  (a), (b) \›¯õÚx 

(C) (a), (b), (c), (d) are correct (D) (a), (c), (d) are correct 
 (a), (b), (c), (d) \›¯õÚx  (a), (c), (d) \›¯õÚx 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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151. In marketing, why customer orientation considered the primary
focus over product orientation?  
\¢øu£kzu¼À, u¯õ›¨¦ ÷|õUS{ø»ø¯ Âh ÁõiUøP¯õÍº ÷|õUS{ø» 
•ußø©¯õÚuõPU P¸u¨£kQÓx? 

(A) Customers have unlimited purchasing power  

 ÁõiUøP¯õÍºPÐUS Áμ®£ØÓ Áõ[S® \Uv EÒÍx    

(B) Businesses can only succeed by focusing on customer needs 
and satisfaction    

 ÁõiUøP¯õÍº ÷uøÁPÒ ©ØÖ® v¸¨v°À PÁÚ® ö\¾zxÁuß 
‰»® ©mk÷© ÁoP[PÒ öÁØÔö£Ó •i²®  

(C) Product quality is the only factor that determines sales   
 u¯õ›¨¦ uμ® ©mk÷© ÂØ£øÚø¯ wº©õÛUS® J÷μ Põμo¯õS®  

(D) Businesses should not focus on marketing research   
 ÁoP[PÒ \¢øu£kzxuÀ Bμõ´a]°À PÁÚ® ö\¾zuUThõx 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

152. The shift from traditional marketing to Modern Marketing has been 
primarily driven by denotes  
£õμ®£›¯ \¢øu¨£kzu¼À C¸¢x |ÃÚ \¢øu¨£kzu¾US ©õÖÁuØS 
•ußø©¯õP E¢xuÀ GÚ¨£kÁx  

(A) The rise of mass marketing strategies   
 öÁSáÚ \¢øu¨£kzuÀ EzvPÎß GÊa]    

(B) Advances in technology and customer data analysis   
 öuõÈÀ~m£® ©ØÖ® ÁõiUøP¯õÍº uμÄ £S¨£õ´ÂÀ 

•ß÷ÚØÓ[PÒ  

(C) A focus on increasing product features  
 u¯õ›¨¦ A®\[PøÍ AvP›¨£vÀ PÁÚ® ö\¾zxuÀ   

(D) An emphasis on cost-cutting measures   
 ö\»ÄU SøÓ¨¦ |hÁiUøPPÎÀ •UQ¯zxÁ®  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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153. Match the following with their significance : 
¤ßÁ¸ÁÚÁØøÓ AÁØÔß •UQ¯zxÁzxhß ö£õ¸zuÄ® : 
(a) Customer-centric approach  1. Emphasizes satisfaction and 
      loyalty  
 ÁõiUøP¯õÍº ø©¯    v¸¨v ©ØÖ® Â_Áõ\zøu  
 AqS•øÓ    Á¼²ÖzxQÓx  
(b) Traditional marketing  2. Focuses on pushing products 
 concept    to consumers 
 £õμ®£›¯ \¢øu¨£kzuÀ   u¯õ›¨¦PøÍ ~Pº÷Áõ›h®   
 P¸zx    öPõsk ö\ÀÁvÀ PÁÚ®  
      ö\¾zxQÓx  
(c) Modern marketing    3. Focus on meeting customer  
 concept     needs 
 |ÃÚ \¢øu¨£kzuÀ P¸zx   ÁõiUøP¯õÍº ÷uøÁPøÍ¨  
      §ºzv ö\´ÁvÀ PÁÚ®   
      ö\¾zxQÓx 
(d) Sales-oriented marketing 4. Focus on promotional efforts  
 concept     and techniques 
 ÂØ£øÚ \õº¢u \¢øu¨£kzuÀ  ÂÍ®£μ •¯Ø]PÒ ©ØÖ® 
 P¸zx    ~m£[PÎÀ PÁÚ® ö\¾zxQÓx 

 (a) (b) (c) (d) 
(A) 3 4 1 2 
(B) 2 1 4 3  
(C) 1 2 3 4 
(D) 4 3 2 1 
(E) Answer not known 
  Âøh öu›¯ÂÀø» 
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154. The ‘‘Market Orientation’’ concepts implies that firms  
\¢øu ÷|õUS{ø» P¸zxUPÒ {ÖÁÚ[PÒ ¤ßÁ¸ÁÚÁØøÓ SÔUQßÓÚ 

(A) Produce whatever they can make in large quantities  

 AÁºPÒ ö£›¯ AÍÂÀ GßÚ ö\´¯ •i²÷©õ Aøu EØ£zv 
ö\´QÓõºPÒ    

(B) Focus on understanding and responding to customer needs  
 ÁõiUøP¯õÍøμ¨ ¦›¢xöPõÒÁv¾®, £v»Î¨£v¾® PÁÚ® 

ö\¾zxQÓõºPÒ  

(C) Rely on the traditional product-centric approach   
 £õμ®£›¯ u¯õ›¨¦ ø©¯¨£kzu¨£mh AqS•øÓø¯ 

|®¤°¸UQÓõºPÒ   

(D) Are only concerned with pricing strategies  
 Âø» {ºn¯ EzvPÎÀ ©mk÷© AUPøÓ öPõskÒÍÚº  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

155. The 4PS model in marketing emphasizes the inter connection
between product, price, place and relationship with other key
component? 
\¢øu¨£kzuÀ 4P’s ©õv›, u¯õ›¨¦, Âø», Ch® ©ØÖ® ÷ÁÖ G¢u 
•UQ¯ TÖPÐUS Cøh÷¯¯õÚ öuõhºø£ Á¼²ÖzxQÓx? 

(A) Public Relations (B) People 

 ©UPÒ öuõhº¦PÒ   ©UPÒ  

(C) Profit  (D) Process  
 »õ£®  ö\¯À•øÓ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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156. __________  is the concept of marketing to reduce demand temporarily 
or permanently; the aim is not to destroy demand but only to reduce
or shift it.  
__________  Gß£x ÷uøÁø¯ uØPõ¼P©õP÷Áõ AÀ»x {μ¢uμ©õP÷Áõ 
SøÓ¨£uØPõÚ \¢øu¨£kzuÀ P¸zuõS®; Cuß ÷|õUP® AÆÁõÓõÚ 
QμõUQ°øÚ AÈ¨£x AÀ», ©õÓõP Aøu SøÓ¨£x AÀ»x ©õØÖÁx 
©mk÷©  

(A) Services marketing (B) Demarketing  
 ÷\øÁ \¢øu£kzuÀ  uø»RÌ \¢øu£kzxuÀ  

(C) Sales Management  (D) Demand marketing  
 ÂØ£øÚ ÷©»õsø©   ÷uøÁ \¢øu¨£kzxuÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

157. _____________ is the total combined customer lifetime values of all the 
company’s customers.  
__________  Gß£x {ÖÁÚzvß AøÚzx ÁõiUøP¯õÍºPÎß ö©õzu 
J¸[Qøn¢u ÁõiUøP¯õÍº ÁõÌ|õÒ ©v¨£õS®.  

(A) Customer loyalty (B) Customer retention  
 ÁõiUøP¯õÍº Â_Áõ\®  ÁõiUøP¯õÍº uUPøÁ¨¦ 

(C) Customer equity  (D) Customer values  
 ÁõiUøP¯õÍº £[S   ÁõiUøP¯õÍº ©v¨¦  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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158. _____________ is primarily a combination of quality, service and price.  
__________  Gß£x •ußø©¯õP uμ®, ÷\øÁ ©ØÖ® Âø» BQ¯ÁØÔß 
P»øÁ¯õS®.  

(A) Supply chain management    
 Â{÷¯õPa \[Q¼ ÷©»õsø©   

(B) Communication channels 
 öuõhº¦ ÷\ÚÀPÒ  

(C) Customer value triad    
 ÁõiUøP¯õÍº ©v¨¦ •U÷Põn® 

(D) Task environment 
  £o `ÇÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

159. All the products manufactured by the company may have the same
name of the company is called _____________ 
{ÖÁÚzuõÀ u¯õ›UP¨£k® AøÚzx¨ ö£õ¸mPÐ® {ÖÁÚzvß J÷μ 
ö£¯øμ öPõsi¸¨£x __________  GÚ AøÇUP¨£kQÓx.  

(A) Family brand  (B) Private brand  
 Sk®£ ¤μõsm   uÛ¯õº ¤μõsm  

(C) Umbrella brand  (D) Individual brand  
 Søh ¤μõsm   uÛ|£º ¤μõsm  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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160. 4P’s in marketing is called as _____________ 
4‘P’ Gß£x \¢øu°¯¼À GÆÁõÖ AøÇUP¨£kQÓx? 

(A) Marketing research  (B) Marketing mix 

 \¢øu Bμõ´a]   \¢øu P»øÁ 

(C) Marketing concept (D) Marketing analysis  
 \¢øu P¸zx¸   \¢øu £S¨£õ´Ä 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

161. New invention of products takes place by _____________ 
ö£õ¸Ò\õº¢u ¦v¯ Psk¤i¨¦PÒ E¸ÁõÁx __________  

(A) Financial development   

 {v \õº¢u ÷©®£õmhõÀ   

(B) Human Resource development  
 ©ÛuÁÍ ÷©®£õmhõÀ  

(C) Science and Technology development   
 AÔÂ¯À ©ØÖ® öuõÈÀ~m£ ÷©®£õmhõÀ   

(D) International trade development  
 £ßÚõmk Áõo£ ÷©®£õmhõÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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162. The ability of the marketers depends on the ability of finding a
_____________ 
\¢øu¨£kzx£ÁºPÎß vÓß \õº¢v¸¨£x Gß£x, __________  PshÔ²® 
vÓÛÀ C¸UQÓx.  

(A) Technology (B) Consumer  
 öuõÈÀ~m£®   ~Pº÷Áõøμ  

(C) Transportation  (D) Sales promotion  
 ÷£õUSÁμzx   ÂØ£øÚ ÷©®£õk  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

163. Among the marketing tasks _____________ is the an approach that 
reflects societal marketing philosophy.  
\¢øu¨£kzuÀ ©zv°À £oPÒ __________  Gß£x \‰P \¢øu¨£kzuÀ 
uzxÁzøu ¤μv£¼US® J¸ AqS•øÓ.  

(A) Experiences  (B) Work 

 AÝ£Á[PÒ   ÷Áø»  

(C) Demarketing  (D) Customers  
 ÂØ£øÚU SøÓ¨¦   ÁõiUøP¯õÍº  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

164. Goods are not bought but sold  
ö£õ¸mPÒ Áõ[P¨£kÁvÀø» BÚõÀ ÂØP¨£kQßÓÚ 

(A) Production orientation (B) Sales orientation 

 EØ£zv ÷|õUS{ø»  ÂØ£øÚ ÷|õUS{ø» 

(C) Customer orientation (D) Social orientation 
 ÁõiUøP¯õÍº ÷|õUS{ø»  \‰P ÷|õUS{ø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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165. Emphasising long term consumer welfare over the short-term 
consumer satisfaction  
SÖQ¯ Põ» ~Pº÷Áõº v¸¨vø¯ Âh }sh Põ» ~Pº÷Áõº |»øÚ 
Á¼²ÖzxÁx  

(A) Social concept (B) Morph marketing  
 \‰P P¸zx   ©õº¨ ©õºUöPmi[ 

(C) Sales orientation  (D) Customer orientation  
 ÂØ£øÚ ÷|õUS{ø»   ÁõiUøP¯õÍº ÷|õUS{ø»  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

166. ‘‘Building loyalty among the product environment is through the
correct procedure’’ choose one correct loyalty building concept given 
below? 
ö£õ¸Ò Áõ[S® Â_Áõ\® (loyalty) G¨£i AvP¨£kzu¨£kQÓx 
ö£õ¸ÒPÎß ©zv°À Auß \›¯õÚ P¸zøu ÷uºÄ ö\´¯Ä®? 

(A) Adding financial benefits   
 {v Buõ¯zøu ÁÇ[SuÀ  

(B) Adding social benefits 
 \‰P |ßø©PøÍ ÁÇ[SuÀ 

(C) Adding availability benefits    
 ö£õ¸mPÒ QøhUS® |ßø©PøÍ ÁÇ[SuÀ  

(D) Adding structural benefits 
 EmPmhø©¨¦ |ßø©PøÍ ÁÇ[SuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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167. Ethical marketing, in general tries to promote  
ö£õxÁõP, ö|Ô•øÓ \¢øu¨£kzxuÀ Gøu FUSÂUP •¯Ø]UQÓx  

(A) Misleading information    
 uÁÓõÚ uPÁÀPÒ   

(B) Unfair competition 
 {¯õ¯©ØÓ ÷£õmi  

(C) A sense of responsibility   
 EnºÄ¨§ºÁ©õÚ ö£õÖ¨¦nºÄ   

(D) The breaking of government rules 
 Aμ\õ[P ÂvPøÍ «ÖuÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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168. Assertion [A] : In the context of viral marketing opinion leaders 
could be active media users who have a strong
professional expertise or reputation.  

TØÖ [A] :    øÁμÀ Â¯õ£õμzvß £›÷\õuøÚ°À, P¸zx •ßÛø» 
ÁQ¨£ÁºPÒ vÓø©¯õÚ FhP £¯ÚºPÒ BP
C¸UPUTk®, AÁºPÍx öuõÈÀ•øÓ ÷uºa] AÀ»x
¦PÌ EÒÍx.  

Reason [R] :  Opinion leader’s credibility and large following
make their content trusted and widely shared,
helping to amplify the message in viral marketing.

Põμn® [R] :  P¸zx •ßÛø» ÁQ¨£ÁºPÎß |®£Pzußø© ©ØÖ®
ö£›¯ ¤ßÁmh®, AÁºPÍx EÒÍhUPzøu |®¤
£QμÄ®, øÁμÀ Â¯õ£õμzvÀ ö\´vø¯ ö£¸UP 
EuÄ®.  

(A) Both [A] and [R] are true and [R] is the correct explanation 
of [A] 

 TØÖ [A] ©ØÖ® Põμn® [R] Cμsk÷© Esø© ©ØÖ® Põμn® [R], 
TØÖ [A] Cß \›¯õÚ ÂÍUP©õP C¸UQßÓx 

(B) Both [A] and [R] are true and [R] is not the correct explanation 
of [A]  

 TØÖ [A] ©ØÖ® Põμn® [R] Cμsk÷© Esø© ©ØÖ® Põμn® [R], 
TØÖ [A] Cß \›¯õÚ ÂÍUP® AÀ» 

(C) [A] is true but [R] is false 

 TØÖ [A] Esø© BÚõÀ Põμn® [R] ö£õ´¯õÚx 

(D) [A] is false but [R] is true  

 TØÖ [A] ö£õ´¯õÚx BÚõÀ Põμn® [R] Esø© 

(E) Answer not known 
  Âøh öu›¯ÂÀø» 
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169. Viral marketing relies on brand engagement and _____________ 
øÁμÀ ©õºUöPmi[ ¤μõsm Dk£õmøh²® ©ØÖ® __________ CÀ 
|®¦QÓx.  

(A) consumer interaction    
 ÁõiUøP¯õÍº öuõhº¦  

(B) traditional advertising 
 £õμ®£›¯ ÂÍ®£μ[PÒ  

(C) paid media campaigns    
 £n® ö\¾zv¯ FhP ¤μa\õμ[PÒ  

(D) increased costs 
 ö\»ÄPøÍ AvP›¨¦  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

170. What is the primary advantage of direct mail marketing? 
÷|μi Ag\À \¢øu¨£kzxu¼ß •ußø© |ßø© GßÚ? 

(A) Low cost per impression    
 SøÓ¢u C®¨öμåß ö\»Ä  

(B) High level of personalization 
 AvP AÍÂ»õÚ uÛ¨£¯nõUP®  

(C) Viral reach   
 øÁμÀ Ÿa  

(D) Real time analytics  
 {PÌ÷|μ £S¨£õ´Ä  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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171. Which one of the following is not an objective of an events? 
¤ßÁ¸ÁÚÁØÔÀ Gx {PÌÄPÎß ÷|õUP©À»? 

(A) enhance corporate image  

 Põº¨£÷μm E¸Ázøu ÷©®£kzxuÀ   

(B) reward key employees 
 •UQ¯ FÈ¯ºPÐUS öÁS©v AÎzuÀ  

(C) permit promotional opportunities   
 ÂÍ®£μ Áõ´¨¦PøÍ AÝ©vzuÀ    

(D) no target market  
 C»US \¢øu CÀø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

172. Which of the following is a key benefit of conducting seminars for a
company? 
J¸ {ÖÁÚ® P¸zuμ[SPøÍ |hzxÁuß •UQ¯ |ßø© ¤ßÁ¸ÁÚÁØÔÀ 
Gx? 

(A) Decreased brand awareness   

 ¤μõsm ÂÈ¨¦nºÄ SøÓuÀ   

(B) Weakened customer relationships  
 ÁõiUøP¯õÍº EÓÄPÒ £»ÃÚ©øhuÀ  

(C) Building trust and relationship with consumers   
 ~Pº÷Áõ¸hß |®¤UøP ©ØÖ® EÓÄPøÍ E¸ÁõUSuÀ   

(D) Increased advertising costs  
 ÂÍ®£μ ö\»ÄPÒ AvP›zuÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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173. ‘‘Oracle’’ hosts the ‘‘Markie Awards’’ to shine a light on the
luminaries in digital marketing and customer experience. This is an
example of  
iâmhÀ ©õºUöPmi[ ©ØÖ® ÁõiUøP¯õÍº AÝ£Ázøu £ØÔ öÁÎa\® 

¤μPõ]UP ‘‘©õºUQ Â¸xPøÍ’’ BμUQÒ |hzxQÓx. Cx GuÝøh¯ 
GkzxUPõmk __________  

(A) Green marketing (B) Event marketing 

 £_ø© \¢øu¨£kzuÀ  {PÌa] \¢øu¨£kzuÀ 

(C) Sports marketing (D) Social marketing 
 ÂøÍ¯õmk \¢øu¨£kzuÀ  \‰P \¢øu¨£kzuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

174. The E-marketing focusses on  
ªß \¢øu¨£kzuÀ CvÀ PÁÚ® ö\¾zxQÓx  

(A) market research (B) direct sales  
 \¢øu Bμõ´a]  ÷|μi ÂØ£øÚ 

(C) indirect sales  (D) discount sales  
 ©øÓ•P ÂØ£øÚ  uÒÐ£i ÂØ£øÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

175. Drugs and Cosmetics Act, enacted in the year _____________ 
©¸¢xPÒ ©ØÖ® AÇS\õuÚ¨ ö£õ¸ÒPÒ \mh® C¯ØÓ¨£mh Á¸h®  

(A) 1970 (B) 1980 

(C) 1986 (D) 1937 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



 

   385-Business Administration 
  [Turn over 

103

176. _________ Marketing is the process of Building Long-term trusting 
win-win relationship with customers, distributors, dealers and
suppliers. 
____________ \¢øu¨£kzuÀ Gß£x ÁõiUøP¯õÍºPÒ, Â{÷¯õPìuºPÒ, 
j»ºPÒ ©ØÖ® \¨øÍ¯ºPÐhß }sh Põ» |®¤UøP¯õÚ öÁØÔ&öÁØÔ 
EÓøÁ E¸ÁõUS® ö\¯À•øÓ¯õS®. 

(A) Relationship (B) Transaction 

 EÓÄ  £›ÁºzuøÚ 

(C) Direct (D) Focussed 
 ÷|μi  PÁÚ® ö\¾zv¯x 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

177. Monopolies and Restrictive Trade Practices Act was replaced by 
HP÷£õP[PÒ ©ØÖ® Pmk¨£kzu¨£mh ÁºzuP |øh•øÓPÒ \mh® 
CuÚõÀ ©õØÓ¨£mhx. 

(A) Consumer Protection Act 
 ~Pº÷Áõº £õxPõ¨¦ \mh® 

(B) Essential Commodities Act 
 Azv¯õÁ]¯ ö£õ¸mPÒ \mh® 

(C) Indian Competition Act 
 C¢v¯ ÷£õmi \mh® 

(D) Sale of Goods Act 
 ö£õ¸mPÒ ÂØ£øÚ \mh® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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178. Online marketing aims of securing the goals of _________ 
Cøn¯ÁÈ \¢øu¨£kzxuÀ C»USPÒ CuøÚ £õxPõ¨£øu ÷|õUP©õPU 
öPõskÒÍx. 

(A) Buyer (B) Buyer and seller 

 Áõ[S£Áº  Áõ[S£Áº ©ØÖ® ÂØ£Áº 

(C) Seller (D) Intermediator 
 ÂØ£Áº  CøhzuμPº 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

179. Direct Marketing models include 
÷|μi ÂØ£øÚ ©õv›PÒ ¤ßÁ¸©õÖ  

(i) Multilevel Marketing 
 £»©mh \¢øu¨£kzuÀ 

(ii) Tele Marketing 
 öuõø»÷£] ‰»® \¢øu¨£kzuÀ 

(iii) Internet Marketing 
 Cøn¯uÍ® ‰»® \¢øu¨£kzuÀ 

(iv) Mobile Marketing 
 ö\À¼h¨÷£] ‰»® \¢øu¨£kzuÀ 

(A) (i) and (ii) only (B) (i), (ii) and (iii) only 

 (i) ©ØÖ® (ii) ©mk®  (i), (ii) ©ØÖ® (iii) ©mk® 

(C) (i), (iii) and (iv) only (D) (i), (ii), (iii) and (iv) 
 (i), (iii) ©ØÖ® (iv) ©mk®  (i), (ii), (iii) ©ØÖ® (iv)  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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180. The Prevention for Food Adulteration act have enacted _________ year.
EnÄ P»¨£hzuk¨¦ \mh® ____________ B® Bsk C¯ØÓ¨£mhx. 

(A) 1950 (B) 1952 

(C) 1955 (D) 1956 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

181. In e-Marketing _________ is benefits minus costs. 
C&©õºUöPmi[QÀ ____________ |ßø©PÒ PÈzuÀ ö\»ÄPÒ 

(A) value (B) revenue 

 ©v¨¦  Á¸Áõ´ 

(C) profit (D) price 
 C»õ£®  Âø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

182. A point of Entry to the Internet _________ 
Cøn¯zvÀ ~øÇ²® J¸ ¦ÒÎ ____________. 

(A) Website (B) Portal 

 Cøn¯uÍ®  Áõ°À 

(C) Blog (D) Email 
 Áø»¨£vÄ  ªßÚg\À 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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183. Green marketing primarily focus on _________. 
£_ø© \¢øu¨£kzuÀ •ußø©¯õP PÁÚ® ö\¾zxÁx ____________. 

(A) profit (B) sustainability 

 C»õ£®  {ø»zußø© 

(C) speed (D) price 
 ÷ÁP®  Âø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

184. _________ considered in making decisions which affect the marketing
of goods. 
ö£õ¸mPÒ \¢øu£kzxuÀ ÷£õx® £õv¨¦PøÍ En¢x •iöÁkUP 
____________ EuÄQÓx. 

(A) Consumer behaviour (B) Market information 

 ~PºÄ |hzøu  \¢øu uPÁÀ 

(C) Market Research (D) Sales Research 
 \¢øu B´Ä  ÂØ£øÚ B´Ä 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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185. Match the following basis of promotional activities : 
ÂØ£øÚ ÷©®£õmiØPõÚ |hÁiUøPPÎß Ai¨£øhø¯ ö£õ¸zxP : 

(a) Personal selling 1. Building good relation with public 
 uÛ¨£mh ÂØ£øÚ  ö£õx ©UPÐhß |À» EÓøÁ E¸ÁõUSuÀ

(b) Sales promotion 2. Any paid form of non-personal 
presentation and promotion of ideas /
services identified by sponsors 

 ÂØ£øÚ ÷©®£õk  ì£õß\ºPÍõÀ Aøh¯õÍ® Põn¨£mh 
÷¯õ\øÚPÒ / ÷\øÁPÎß uÛ¨£mh 
ÂÍUPUPõm] ©ØÖ® ÂÍ®£μzvß G¢öuõ¸
Pmhn ÁiÁ•® 

(c) Advertising 3. Short term incentives to encourage the
purchase / sale of a product 

 ÂÍ®£μ®  J¸ ö£õ¸Îß öPõÒ•uÀ / ÂØ£øÚø¯
FUSÂUP SÖQ¯ Põ» FUPzöuõøP 

(d) Public relation 4. Direct method of selling the products 
 ö£õx EÓÄ  ö£õ¸mPøÍ ÂØ£øÚ ö\´ÁuØPõÚ ÷|μi 

•øÓ 

 (a) (b) (c) (d) 
(A) 4 3 2 1 
(B) 2 1 3 4  
(C) 3 1 4 2 
(D) 3 2 1 4 
(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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186. _________ is the opposite of brand extension. 
____________ ¤μõsm Â›ÁõUPzvØS GvμõÚx. 

(A) Brand Relaunch (B) Brand Proliferation 

 ¤μõsm ©ÖöuõhUP®  ¤μõsm ö£¸UP® 

(C) Brand Audit (D) Brand Rejuvenation 
 ¤μõsm uoUøP  ¤μõsm ¦zxnºa] 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

187. _________ research gives valuable insight generates ideas and
hypotheses rather than measuring or testing them. 
____________ Bμõ´a] ©v¨¦ªUP ~snÔÄPøÍ ÁÇ[SQÓx, ÷¯õ\øÚPÒ 

©ØÖ® P¸x÷PõÒPøÍ AÍÂkuÀ AÀ»x ÷\õv¨£øu Âh E¸ÁõUSQÓx.

(A) Casual research (B) Exploratory research 

 \õuõμn Bμõ´a]  B´ÄUS›¯ Bμõ´a] 

(C) Descriptive research (D) Predictive research 
 ÂÍUP•øÓ Bμõ´a]  •ßÚÔÂ¨¦ Bμõ´a] 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

188. Two wheeler manufacturers in India target _________ segment of 
people. 
C¢v¯õÂÀ C¸ \UPμ ÁõPÚ EØ£zv¯õÍºPÒ ____________ ¤›ÂÚøμ 
C»UPõPU öPõskÒÍÚº. 

(A) Senior citizens (B) Infants 

 ‰zu Si©UPÒ  SÇ¢øuPÒ 

(C) Teens (D) Young adults 
 £vßÁ¯vÚº  CøÍbºPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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189. Assertion [A] : “Price skimming involves setting a high introductory
price to capture maximum revenue from early
adopters and then gradually lowering the price to 
attract more price-sensitive customers”. 

TØÖ [A] : “Âø» ìQ®ª[ Gß£x Bμ®£zvÀ E»º¢u AÔ•P 
Âø»ø¯ {ºn°zx, Âø» EnºvÓß öPõsh 
ÁõiUøP¯õÍºPøÍ DºUP £i¨£i¯õP Âø»ø¯ 
SøÓ¨£uØS •ß¦, Bμ®£ £¯ÚºPÎhª¸¢x AvP£m\

Á¸Áõø¯¨ ö£ÖÁøu EÒÍhUQ¯x”  

Reason [R] : “Price skimming is used because it helps to quickly 
attract a large number of customers right from the 
start” 

Põμn® [R] : “Âø» ìQ®ª[ £¯ß£kzu¨£kQÓx, HöÚßÓõÀ Cx 
Bμ®£zv¼¸¢÷u AvP GsoUøP°»õÚ 

ÁõiUøP¯õÍºPøÍ ÂøμÁõP DºUP EuÄQÓx”. 

(A) [A] is true, but [R] is false 
 TØÖ [A] Esø© BÚõÀ Põμn® [R] uÁÖ 

(B) Both [A] and [R] are true and [R] is the correct explanation of [A]
 TØÖ [A] ©ØÖ® Põμn® [R] Cμsk® Esø© ©ØÖ® Põμn® [R]

TØÖ [A] Cß \›¯õÚ ÂÍUP® 

(C) Both [A] and [R] are true and [R] is not the correct explanation 
of [A] 

 TØÖ [A] ©ØÖ® Põμn® [R] Cμsk® Esø© ©ØÖ® Põμn® [R]
TØÖ [A] Cß \›¯õÚ ÂÍUP® AÀ» 

(D) [A] is false but [R] is true 
 TØÖ [A] uÁÖ BÚõÀ Põμn® [R] Esø© 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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190. Which of the following is not a desirable feature for a brand name? 
¤ßÁ¸ÁÚÁØÖÒ Gx uSvÁõ´¢u Â¯õ£õμU SÔ±k ©ØÖ® ö£¯º? 

(A) it can facilitate the introduction of new products 
 Cx ¦v¯ ö£õ¸Ò \¢øu°À AÔ•P¨£kzx® ÷£õx AuØPõÚ 

AøÚzx ÷Áø»PÐ® ö\´²® 

(B) it can become used as the generic name for all products in the 
category 

 Cx Esø©zußø©²øh¯ E£÷¯õQUP¨£mh GÀ»õ Âu©õÚ 
Â¯õ£õμ SÔ±kPÎÀ EÒÍhUP©õS® 

(C) it can make it possible for the firm to engage in non price 
competition 

 Cx Âø»°À»õu ÷£õmiø¯ Cx EshõUS® 

(D) it can help develop brand loyalty among buyers 
 Cx Áõ[S® ußø© ÁõiUøP¯õÍøμ E¸ÁõUS® ©ØÖ® 

ÁoPSÔ±k Esø©z ußø©ø¯ E¸ÁõUS® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

191. A key component of the marketing environment that includes
factors outside the company that can impact its performance  
\¢øu¨£kzuÀ `Ç¼ß •UQ¯ TÖPÒ Auß ö\¯ÀvÓøÚ £õvUPUTi¯ 
{ÖÁÚzvØS öÁÎ÷¯ EÒÍ PõμoPøÍ EÒÍhUQ¯x 

(A) Marketing mix (B) Internal environment 

 \¢øu¨£kzuÀ P»øÁ  EÒ `ÇÀ 

(C) External environment (D) Marketing strategy 
 öÁÎ¨¦Ó `ÇÀ  \¢øu¨£kzuÀ Ezv 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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192. The group of elements Price, Product, Promotion and Place
constitute 
Âø», u¯õ›¨¦, ÷©®£õk ©ØÖ® Ch® BQ¯ÁØÔß TÖPÎß SÊøÁ 
E¸ÁõUSQÓx. 

(A) Market mix (B) Marketing mix 

 \¢øu P»øÁ  \¢øu¨£kzuÀ P»øÁ 

(C) Product mix (D) Promotion mix 
 u¯õ›¨¦ P»øÁ  ÷©®£õmk P»øÁ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

193. All forces or factors that effect marketing policies, decisions and 
operations of a business constitute  
J¸ ÁoPzvß \¢øu¨£kzuÀ öPõÒøPPÒ, •iÄPÒ ©ØÖ® 
ö\¯À£õkPøÍ £õvUS® AøÚzx \UvPÒ AÀ»x PõμoPÒ 

(A) Marketing mix (B) Marketing environment 

 \¢øu¨£kzuÀ P»øÁ  \¢øu¨£kzuÀ `ÇÀ 

(C) Marketing control (D) None of the above 
 \¢øu¨£kzuÀ Pmk¨£õk  CøÁ GxÄ® CÀø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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194. _________ search describes the situation where a fairly limited and
unstructured attempt is made to obtain information for a specific
purpose. 
____________ ÷uhÀ Gß£x ªPÄ® Áøμ¯ÖUP¨£mh ©ØÖ® 
Pmhø©UP¨£hõu •¯Ø]°ß `Ì{ø»ø¯ ÂÁ›UQÓx J¸ SÔ¨¤mh 
÷|õUPzvØPõP uPÁÀPøÍ¨ ö£ÖÁuØPõP E¸ÁõUP¨£mhuõS®. 

(A) formal (B) purchase 

 •øÓ¯õÚ  öPõÒ•uÀ 

(C) informal (D) project 
 •øÓ\õμõ  vmh® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

195. 4Ps includes which one of the following? 
4Ps ¤ßÁ¸ÁÚÁØÔÀ Gøu EÒÍhUQ¯x? 

(A) Process (B) Prize 

 ö\¯À•øÓ  £›_ 

(C) Place (D) Packing 
 Ch®  ÷£UQ[ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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196. A strong brand helps a company primarily by _________. 
J¸ Á¾ÁõÚ ¤μõsm J¸ {ÖÁÚzvØS •ußø©¯õP EuÄÁx 
____________. 

(A) increasing the complexity of product packaging 
 u¯õ›¨¦ ÷£U÷Pâ[Qß ]UPø» AvP›¨£uß ‰»® 

(B) limiting consumer choices 
 ~Pº÷Áõº ÷uºÄPøÍ Pmk¨£kzxÁuß ‰»® 

(C) differentiating its products from competitors 
 Auß u¯õ›¨¦PøÍ ÷£õmi¯õÍºPÎhª¸¢x ÷ÁÖ£kzxÁuß ‰»®

(D) reducing the company’s ability to innovate 
 {ÖÁÚzvß ¦xø© vÓøÚ SøÓ¨£uß ‰»® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

197. Marketing decisions are strongly affected by law pertaining to
competition, price setting, distribution arrangement, advertising is
called _________ environment. 
\¢øu¨£kzuÀ •iÄPÒ, ÷£õmi, ÂÍ®£μ®, Âø» {ºn¯® ©ØÖ® 
Â{÷¯õP HØ£õkPÒ öuõhº£õÚ \mh[PÍõÀ Pkø©¯õP 
£õvUP¨£kQßÓÚ. Cx ____________ `ÇÀ GßÖ AøÇUP¨£kQÓx. 

(A) Political (B) Legal 

 Aμ]¯À  \mh 

(C) Technological (D) Physical 
 öuõÈÀ~m£  C¯Ø¤¯À / C¯ØøP 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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198. Arrange the sale growth in ascending order 
ÂØ£øÚ ÁÍºa]ø¯ HÖÁ›ø\°À JÊ[S£kzxP : 

1. Diversification 
 £ÀÁøP¨£kzuÀ 

2. Market development 
 \¢øu ÷©®£õk 

3. Market penetration 
 \¢øu Fk¸ÁÀ 

4. Product development 
 u¯õ›¨¦ ÷©®£õk 

(A) (3), (2), (4), (1) (B) (1), (2), (3), (4) 

(C) (2), (4), (3), (1) (D) (2), (3), (4), (1) 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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199. Match the following positioning approaches with examples: 
¤ßÁ¸® {ø»{ÖzuÀ AqS•øÓPøÍ GkzxUPõmkPÐhß ö£õ¸zxP :

(a) Product attributes 1. Health drink, energy drink 
 u¯õ›¨¦ £s¦PÒ  B÷μõUQ¯ £õÚ[PÒ, BØÓÀ £õÚ[PÒ 
(b) Use of application 2. Lakme 
 £¯ß£õkPÎß £¯ß£õk  “»U÷©” AÇS \õuÚ ö£õ¸mPÒ 
(c) Product user 3. Vicks vaporub, Dettol 
 u¯õ›¨¦ £¯Úº  ÂUì ÷Á¨£¹¨, öhmhõÀ 
(d) Corporate category 4. Close up, Colgate 
 {ÖÁÚ ÁøP  U÷Íõì A¨, ÷PõÀ÷Pm 

 (a) (b) (c) (d) 
(A) 4 3 2 1 
(B) 3 4 2 1  
(C) 4 2 1 3 
(D) 2 1 4 3 
(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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200. _________ essentially refers to planning that is conceptually and
functionally long term, typically covering a period of five or more 
years of entire corporation. 
____________ Ai¨£øh°À P¸zx Ÿv¯õPÄ® ö\¯À£õmk Ÿv¯õPÄ® 
}shPõ»z vmhªhø»U SÔUQÓx. ö£õxÁõP I¢x AÀ»x AuØS 
÷©Ø£mh BskPÐUS •Êø©¯õÚ {ÖÁÚzøu¨ ö£õ¸zux. 

(A) Strategic market planning 
 Â³P \¢øuz vmhªhÀ 

(B) Strategic Human Resource Management 
 Guõºzu ©ÛuÁÍ ÷©»õsø© 

(C) Strategic Management 
 Â³P ÷©»õsø© 

(D) Strategic environment 
 Â³Pa `ÇÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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