skills consist of the ability to work effectively with

other people

eTemLg  WpmeutsEprLer Spbul  dFwdu@h  FHnerweanw

GIEEIETR

(A) Technical skills (B) Diagnostic skills
Qamem L Flmemaer seTL_Hlyd SHperser

(C) Human skills (D) Conceptual skills
wails SHpenaar S(HSH WL Spenser

(E) Answer not known
allenL Gsflwalerenay

refers to the ability and knowledge in using the
equipment to perform specific tasks.

eretLg GOILIAL L uewilgemer CFuiiw smellsamer LwWeTL(HS gD
Smenwerwwd wHmb Hlaneuubd @GN&ESEng.

(A) Conceptual skills (B) Technical skills
SHSS W Fmermaer QamledmL L Fnenser

(C) Human skills (D) Diagnostic skills
eflg Emeraer serL_Hlud SHperger

(E) Answer not known
enL Ggflwuaeieene

3 385-Business Administration
[Turn over



3.  The level of management is classified by

Blireurggdlem 15leneoaer UsLILIHSSILLL G
(A) Top level — Middle level — Economic level
o witblene — BOSST Hlenew — QummerTTg Ty Hlanew
(B) Top level — Middle level — Operational level
o wirblene — BOSST Hlane — Qewebum () Hlaned
(C) Social level — Operational level — Economic level
gepsblane — Gewdur () Blae — QummerTsTy Hlane
(D) Operational level — Top level — Economic level
Qeweour () Blene — 2 wibleney — Cum@meTTsTy Hlane
(E) Answer not known

enL Qg flwuaeieeane

385-Business Administration 4



Characteristics of Bureaucratic organisation does not include.
SFlsmrsgiel senwlider LeTL ST @Sl 6TE LhIsTg) ?

(1) Allocation of official duties among various positions

QeucuCoum usaisERsE @l Cw 258Cwnrs Uieu sLanwsafler
R8I550).

(2) Creating group harmony and cooperation.
G @DDIML®ULLD RESIMPLIMULILD 2 (HeUTH@EGSH
(3) Implied clear-cut division of labour

Qzefleurar Cgmdlemert 19Melaner

(4) Influence of attitudes and relationships

erliLmerents OHmID CsmLrLwpanaer

(A)  (2) and (4) (B) (2) and (3)
(2) oy (4) (2) wpmio (3)

(C) (1) and (3) (D) (3) and (4)
(1) womio (3) (3) wopib (4)

(E) Answer not known
e Qsflwalcrena
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5.  Find out the following statements which is not true for lower level
management
Ephleve Flifeurassdn@ QUTBESTS eTalHD HEmesmars el PliweLb.
(A) Ensure the quality of the output
2 pusluier srs@s 2 nuESSISD
(B) They strive to reduce the wastage

emTTeUMSS G®DES Seuiser Wpwphsl Qeuidprrger

(C) Analyze the business environment and its implications
cuaTlEE @GP HMID NS STESBIGMET LGUUMTUG| OlFiubigeT

(D) They ensure the safety standards within the organisation
SlalT&6T BlneuarsSlh@er urgisTiiy srhsmer o midl Ceudmpriser

(E) Answer not known
allenL Gsflwalerenay

6. The term MBO was introduced by Peter. F. Drucker in the year
MBO erern Gamed 19U L i (F DRUCKER) Tl 19J&&ITE) 6Ths U(HL LD

SN WPsLLBHSSLILLL g
(A) 1954 (B) 1945
(C) 1964 (D) 1946

(E) Answer not known
alenL Gsflwalcrena
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MBO stands for
MBO eraruigaenr s (hésLd

(A)

(B)

(©)

D)

(E)

Management by order

RBIGpenn G remenLo

Management by operation
Qeweurliger eped Gemereno

Management by Optimization

2 HLITESD epavld Gloemerrento

Management by Objectives
&N &Camargermed Gloemearmeano

Answer not known
enL Ggflwuaeideane
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8. Management by objectives (MBO)
&N&CameramLw Guararenw (MBO)

Assertive [A] : MBO is effective way on planning and organising
the work

2 pFwren [A] : M&Camenenw Cuerearenn (MBO) Caumaamw bl e

HMID QPBISEMLES Sneuwimer eulduim@L.

Reason [R]: Employees participate in setting objectives
smyewtd [R] @1 vesflureriser Qes@smar Hliawruiss LinGCasndlernert
(A) Both [A] and [R] are true

gapm [A] vombd sryerd [R] Qrar@on o a@renwo
(B) Both [A] and [R] are false

gapm [A] wpmbd smyeerd [R] Qrar@nd seum
(C) [A] 1s true, but [R] 1s false

gapm [A] 2 a@weno, smyenrd [R] seum
(D) [A] 1s false, but [R] is correct

gapm [A] seum, smyewd [R] oM
(E) Answer not known

ellenL Gsflwaleena

385-Business Administration 8



The potential challenge might arise from over - reliance on MBE

dfellws@gamw  Coeraran  GFudeigeadsder  epald  HSHELILIGUITET
BOUASMmS @QHULSTED 6Tear FTSHLILTET FaUmed eFHLIL &n(Hib ?

(A) Decreased managerial control
Blreurg s HLUUTh &ennsed

(B) Increased employee autonomy
venflumarisafler swim’ & oiHsflsse

(C) Failure to address minor performance issues
Slwu Cewadper fssdsmars Siés Soumige

(D) Enhanced organisational agility
{_ﬂgu@uarr SG(HEF(HLUML 2 WITSHGIHE60

(E) Answer not known
e Gsflwalcrena

9 385-Business Administration
[Turn over



10. Staffing:

Liewf Wme & et

(a) Work load analysis

uentlgend LiGLLmie]

(b) Casual callers

SFTSMTET 6L LILITETT& el

(¢) Workforce analysis

vewtlwmeTigeT Li@Llumiiey

(d) Apprenticeship
programms
LuwiHé S miser

@ () (o
A 1 2 3
@ 3 1 4
@© 2 1 4
M 4 2 1

(E) Answer not known
cllenL Gsflwaleena

385-Business Administration

(d)

4
2
3
3

1.

3.

10

It shows the number and
types of human resources
available with the organisation
@ s fmereugdler dlenL&@h wails
euaThIGeT 6T eTasTantldendenwiu| b
UMSHMETLD ST (HEDG.

Under this methods of
recruitment, notices is placed
on the notice Board of the
enterprise specifying the
details of the Jobs available
Gbs papullen &, Blpieiengdd
oPlefiy Leensudled
CauamevraumuiliL|sailes N6 ymhisenerd

GEIGIRRCEE
Ceuefll L@ &g

It involves determining the
number and types of human
resources required to perform
various Jobs

LoGeum uemtsamer CFllusnHE
Coamauwner weflg eermnisaert 6
cTaTantlGans LHMILD CUENEHSEET
BlirerrudlliLieng 2 6rer_&&luig).
Trainee works under the
guidance of a master worker
Lulplwirer e Smer eumiihs
Qamflereflufer euflar Hgedler SLp

Cauemav QawiSmmi.



11.

12.

13.

The Relay Assembly Test Room Experiment were introduced by

MGe Qsblel sjemm Carganear wmrméd HlPSULOSSILILL ).

(A) Elton Mayo

eTeoL_eor mGuim

(C) Lillian Gilbert

sdledlwerr Hlevuim

(E) Answer not known
enL Ggflwueidane

(B) Mary Parkett

Gl umrr@eL

(D) Henry Fayol
Canerdl oHLmGuimed

From the following find out who has not contributed for the

development of system Approach
QDL

1966 (meu @reu H Ml 60l (BB S

ukigefl&sTgEeun wim?

(A) Kenneth Boulding
Qaeneng GCLimedLq i

(C) F.E Kast

F.E smevi

(E) Answer not known
enL Ggflwueieane

GTEOTLIGUIT
SDP&SLILIHE DT,
(A) Henry Fayal
GClan e hlaoLt mIeh
(C) F.W. Taylor
F.W. Qruerr

(E) Answer not known
alenL Gsflwalcrena

11

@) (&P ull e cUaTTES & (&

(B) Nisbet Wiener
BlevGuL e
(D) Herbert Simon

CanTum’ engLer

1s known as the ‘Father as scientific management.
<Mledwied

1l 76U a6 &) 6t SHensd GTeoTm)

(B) Elton Mayo

eTeoL_eor LmGuim

(D) Frederick Herzberg
16 f& Qeamrevbluis
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14. The key principle (s) of contingency management theory is/are
sHGFwe Coereameny Camumliger (paHlu Casmeransser LAemelmmm).

(1)

(2)

3)

(4)

(A)

(B)

(©)

D)

(E)

Management principles are universally applicable and can be
standardized

Cueranemws Csraranssedr 2 wsdierelld CUTMISSEFIqLIMmel WHMILD
STUL(HSSE50 19 LN

Organizations are different, face different situations, and
require different ways of management

Blmieuariser Coumii Lenel, Coumnil L @pblenevsser, whmib Ceumiuil
Cuerame (peppaamer erdlibamerer CaaneuliLi(hdlemner

Management practice should be flexible and adapted to
specific circumstances

Cuereame peoL(pann&eT Gpdlpeurarsrsebd @GHUGL L @GhBlamads,
ghliLeyb @Hés Couer(hib.

There 1s one best way to manage 1s all situations
T Gpblamasealigib Hlfeudlss o fnbs Ul 2 drerg)
(1), (2), and (3) are correct

(1), (2), womibd (3) sNwraree

(1), (3), and (4) are correct
(1), (3), wombd (4) SHwemes sNLTETEME

(2), and (3) are correct
(2) vombd (3) Hwenen sNWLTETEME

(1) and (2) are correct
(1) wombd (2) Hwenen sNLTETEME

Answer not known
en Ggflwueieeane
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15. From the following choose the correct one

Yereumauareupdler sflwnarens Csira| GFlis.

(1) Taylor concentrated on improving the management of jobs
Qe ereueuim Cueramend Lanflsamar cuarTUSled seuard Ceaisdler

(11) Fayol’s main concern was to improve the management of the
total organisation.
SUmwe ereualm G@rsgs Goenamand Sjeblienl euaTTUSHd SeeTid
AEEY

(111) Taylor is a Father of scientific management

QLuwer ohleflwe Cuoararannuie shans 6TaT HLPESELILIHS DT,

(A) (1) only (B) (11) only
(1) wr b (11) b @b
(C) (1) and (11) only (D) (1), (11) and (i11) only
(1) wHmib (A1) wi Hb (1), (11) wHmd (111) WL I

(E) Answer not known
alenL Gsflwalcrena
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16. 1s the primary Goal of the finance function in a
Business?
Q@M cuantlgsdler bl CFueLm g6 (pSemend @esE,

(A) To minimize costs
QFeysamer @GmmLILg

(B) To maximize employees satisfaction
vemtwmert Hmlderw siSsiliiug

(C) To maximize shareholders wealth
LBIGESTIT CFdbeusams NS s MLiLg)
(D) To increase market share
Fhang LIk S& Mg

(E) Answer not known
allenL Gsflwalerenay

17. Net working capital refers to

Bl&T B (penD PSS eTens GMIEH D).

(A) Total current Assets
Qwrss BLLiL QFrsgisser

(B) Total current Liabilities
Qrss BLUL QurmliLser

(C) Current Assets — Current Liabilities
BLUL Qersgisser — By Qummliyser

(D) Current Assets + Current Liabilities
BLUL QETsgisser + By Qurmiiiyser

(E) Answer not known
allenL Gsflwalerena

385-Business Administration 14



18. The shift in the Finance function towards a more strategic role in

19.

the 20tk century 1s mostly closely field to.

20 b mrHpreriged Bl Qewudder Coera@repwwnear LkIEGSSTar IHmID
W&HWINS Thg STremsSlH @& Ty wg) ?

(A)

(B)

(©)

D)

(E)

The rise of modern Financial instruments like derivatives

peier BlF smalsefien (Lfibgiemyser GUTaTDane) 2 WiT6]

The increased complexity of business organizations

cuentls Hlmicuarhsailer Sesomar cuariss)

The focus on Financial Reporting for Regulatory compliance

R(PHIE, (PD&ETEaT Bl oidlsemsser

The development of accounting as a profession
sasSlwed Csmpliparm eremm auamsulled euerigs

Answer not known
enL Ggflwueidane

If a investor is willing to take on a higher risk, the expected return

QR (PSOLLTeTem AFs YUSMS THE SWNTTE @(HHSTD 6T TLTTESILGHID

must
@ (THLOIMETLD
(A) Decrease
(GHBOUMGLD
(B) Stay the same
DTS
(C) Increase
I AEIEAE T
(D) Not be related to risk
QY USHIL 6T CHTLenL_wglerena
(E) Answer not known

e Qsflwalcrena

15
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20. In financial management, the goal of profit maximization is often
criticized because it
Bl Cueramenouiledr eoru dlsiliy ererm Crrésssh@ erdlyrs QuTgieurs
cllrgard QewuilbhSpg gOeararnrd <ig erarer Cewudng 2

(A)

(B)

(©)

D)

(E)

Does not consider risk factors
DY LISF SDFRISMET S(HSSHD CaTaTerTg)

Focuses on short term gains rather than long term

sustainability
GHTL_SH M6 dVsFeTenulener el Hu  FTL  OTURS®ETE
5 Haawss G

seualsElerng)

Encourages reckless Financial decisions
Slurewwrer Bl (piya|samer ard@elsdleamng)
Is too Narrow and ignores the importance of market share

WO&& FMmE&SLTer 2 6derg LHNID FHhens LG WPoEHusgeusams LHOE
seuaisseilcrena

Answer not known
en Ggflwuaieeane
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21. In which method uses the Net Present Value (NPV) to assess the
profitability of a project?
g S L gdenr erussearawew wHUGAL Qpl GQyever Geudy, (NPV) o
LeTL(HSSID (Lpenm ?
(A) Pay back period
Sy Qeaussgib srebd
(B) Internal Rate of Return (IRR)
2 o1 aupeuns eldlsd (IRR)
(C) Profitability Index
oru GHuih
(D) Discounted cash flow method

SeTEnUlg QEwlLL L Uiy Lp&ES (LPepD

(E) Answer not known
adlenL Gsflwalerenay

22. According to risk-Return trade off, if the investor is willing to accept
a higher possibility of losses, i1s called
@LiT, eumeurl, FHSLL6 Ul (P OLLTarT HHs @QLiLsmer ghss SWTTTE
@ (HHSTL eTelalmn AMPEEILHEDSG.

(A) Losses (B) Possible profit
@priLger grsSLbmer @emLb

(C) Possible Line (D) Bottom Line
grgdworer el & eufl

(E) Answer not known
clenL Gsflwalerena
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23. relates to the selection of assets
Qemsgissailear Cairey CambOshliLgs CsmLrumearg

(A) Capital budgeting (B) Investment decision
eposar aurey deweys Sl WsBLB P9y

(C) Working capital management (D) Financing Decision
BLUL epeser Goemearreno BlE (pigey

(E) Answer not known
clenL Gsflwalerena

24. Compute the present/discounted value of the following future cash
inflows, assuming a required rate of 10 percent Rs.100 a year for

years 5 through 10
QU(HRIGTE LiewT 6resefler gm@unmgu/gm@uq UL sarsdlLelb, 5
(PSD 10 Y@T(H&ET GUET %m‘r@a@ 10 &Z6IgD (H.100 eTen SLLmw

dlslgsms &mg
(A) 235.38 (B) 297.47
(C) 316.99 (D) 248.69

(E) Answer not known
e Qsflwaicrena
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25.

26.

1s concerned with the management of current Assets
BLLIL| Qersgissater GLeTaRTend cTemLig) D& GDHSEGLD.

(A) Risk Management

@ L it Gemeirento

(B) Working capital Management
Qewdpam epaser Goamereano

(C) Cash Management

Lewt GememenLo

(D) Receivables Management
CQupssssmal G memenn

(E) Answer not known
slenL Gsflwalerenay

The rate of return on investments with the storage of
working capital
WsSL(h  eumeuri &ldlsd, umfll posasms Colsg  eeuliLGTE

(A) Increases (B) Falls
Tnidns G@Dépg)

(C) Adequate (D) Fits
Cungiorersns @\(mHsHng QuUTBBEIH DS

(E) Answer not known
alenL Gsflwalerena
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27. Debtors

Debtors Turnover Ratio = ———————x 365 days
X
x=7?
sLammaflsaflen aumeumit elN&lsbd = sLanmalsen X365 B g6
X

x=7?

(A) Cash Sales (B) Credit Sales
Qrrés NhuLener ST N LIeeT

(C) Cash Purchase (D) Credit Purchase
Qymés Csmempged &L C&smeTapse

(E) Answer not known
clenL Gsflwalcrena

28. To find the Present Value of a sum of Rs. 10,000 to be received at
the end of each year for the next 5 years at 10% rate, Which one to
be used from the given options?

10% 6igddledr, =A0Es 5 YP@OaEHsG @a@dan® amLsddar Wigeiab
CQuppu@EL  ep.  10,000/- @er FHCuTePFWL LS ST,
Qarhssiul L lmuunsailadmbg eranslt LwaTUOSS Cousr(Hib

(A) Present value of a single cash flow table

@henm LTl p&Es UL euaanuier sHGLTansw Sl
(B) Present value of annuity table

eUBLTHSIT L euanenTuiler sHGUmengWw WS
(C) Future value of a single cash flow table

@D LU PSS L Leuamearuiler erdlisme gl
(D) Future value of annuity table

UL THE T L euenentudlern erdlisme gl

(E) Answer not known
e Qsflwaicrena
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29.

30.

31.

1s the value on the face of the bond.

(A) Coupon value
FallLier &I

(C) Discounted value
sr@sLy. AL

(E) Answer not known
clenL Gsflwalcrena

N lgm@Lb.

(A) Coupon rate
Falilien i&lsD

(C) Discounted rate
SETERLIlG e4&lgD

(E) Answer not known
alenL Gsflwalcrena

CTGTLIG (I LIThi@&& FmemmigLilen oL @b
(B) Par value

(P& LI

(D) Premium value

Wb oy

1s the specified interest rate available on a security.
cretLg @ usHrsden g SHoLs@d GOHUEGIL el

(B) Par value

s Ndlgb

(D) Premium rate

AT Wb lflsLd

A company are intended to be paid in the ordinary course of
business, within one accounting year from its current assets, is

@ Blpieuard g6 pLLUiy Oersgisseaiadlmbg @@ samsslud aumLsHhEer,
Sigern sngnyant euantsll Cursdled Qeaussriu. Gl wig

(A) Current Assets
BLUL Cgrsgiger

(C) Repayment of Loan
sLeaan FHmU QFsgise

(E) Answer not known
e Qsflwaicrena

21

(B) Current Liability
B Qummiiiyser

(D) Expenses
Qg6 sar
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32. An intermediary agent that provides cash or financing to companies
by purchasing their accounts receivables.
Blneuabsafler  sans@seT  QUDSSSSMEISMET  QUMBIGHEUSET  CLPELD

Blpieueambis@hs@ L g HlEwsel eupm@Gb e @l fland paeurm

(A) Factoring (B) Commercial paper
Smyenilumésh cuanfls &Tdlgb

(C) Trade credit (D) Loan
AUTSSE &6 &L_6oT

(E) Answer not known
alenL Gsflwaicrena

33. The cost of debt Influenced by

sLer Qe earsamed LTS&slILBE DS ?

(A) The firm’s equity structure
BlmeuarsSlen Liki@ s LanLiL|

(B) The risk free interest rate
QUMW @ders eully &g

(C) The company’s Market share
Blnieuans e sheng LIkIS,

(D) The amount of Retained earnings

UL LIULC L eU(BLONETSSI6n iere]

(E) Answer not known
alenL Gsflwaicrena
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34. A firm’s Receivables collection Period can be reduced by
@ Bmeuargdler alrbL aU@Gd STOSMS TelaUMn GMMES (LPlgULiLd ?

35.

(A)
(B)

(©)

D)

(1)

Increasing the credit period for customers

QUITIG SENSELITETITS @HSSTET L6 HTSMS HlsflLiLg)
Offering early payment discounts

e gl lgCu UL CFQSgID SET@EhLIGMW GULPMHIE6IS]

Relaxing credit standards

L6 S Hlieurubsamer @)(Wp&Eegl
Allowing higher credit limits

DS SLOTET GL6T GUFDLSHENET HILDSILILIZ)

Answer not known
allenL Gsflwalerena

If a company has a positive EVA, it means

am Boeuand Coiwapwurear KVA & Qaneirg mhsmd, <ig ereran <iigsLd 2

(A)

(B)

(©)

D)

(E)

The company is generating returns greater than its cost of
capital

Blpieuard  @igen  epesar  CeweysE G  eu@mLTEND 2 (Heurss
Q& marig (h&E eTma)

The company is operating at a loss

Blmieuard @plridéd GQewudul (B Qmssng

The company’s net profit is negative

BlnieuangSlen Hlar eorud erdToapuns o 6Ters)

The company’s return on equity is lower than its cost of equity

Blpieuang e Liki@, eUHLOMETD SAFH6m LikiE CFwesE G®Delns 2 ¢rerg

Answer not known
e Qsflwalcrena

23 385-Business Administration
[Turn over



36. 1s the interest that is calculated only on the original
amount (Principal), and thus, no compounding of interest takes
place

rerLgl gD Ggmensuiled LI HGL seTsHlL LD Ul iqUmELD
LHMID UL lgSGeULl Ly (LPED HERTEHE L LIL TF)

(A) Floating Interest (B) Simple Interest
BHlenaudldem eulig Tl eullg

(C) Fixed Interest (D) Compound Interest
Blepeowimer el iq Fnl (h el lg

(E) Answer not known
alenL Gsflwalerena

37. A firm that finances its assets by equity and debt i1s called

@@ Blmeuerd Lki@ LHnID SL6r Apold ger CFrsgiseEnss@ Hduaissmea
erem SHMLp&SILHE DS
(A) Levered firm
QpLLCETD g @QesE e W Hlneieard
(B) Ungeared firm
@sE, Hlirewruissns Hlmeierd
(C) Average firm
gymafl Blmieuerid
(D) Outstanding firm
§ppg Hlmicued

(E) Answer not known
e Qsflwaicrena
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38.

39.

The shares of previously issued stock that a firm has purchased

from a shareholder?
@@ bHlneueard, e umi@GsTrilblmbg eurmdlu  pery  Cesafludl o
LI @& 60T LIMI &S 6T
(A) Capital Surplus shares
epger o Lifl Lki@ser

(B) Undistributed capital stock
MBI CUTHSSILLTSE eLpeOSETLl LIS,

(C) Treasury stock
&(HALELI LI
(D) Retained Equity

g,ésasmmésasuul'_l_gﬂ ELDI_II'E_I@

(E) Answer not known
cenL Ggfwuaeieeane

Selling Accounts receivables to a third party at a reduced price is
part of the collection process known as
epeoTd SrUblearhé@ CUDSSES SaTsHEGHmer &®mnhs ellemauid 6llbhLiemer
Qeweug) ererug Cesfliiy Qawdepapuier eThg e LGS wmEmh

(A) Settling (B) Writing off
Sirey SaTERLI ClEwisd

(C) Swing (D) Factoring
UPSGGS QgTHLILg) sryesilwumésid

(E) Answer not known
allenL Gsflwalerenay
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40. The goal of receivables management is to maximize the value of the
firms by achieving a trade off between

Qupssssmel  Hlieurasdlear @N&Csmer, Yereupeuareupms@d e Cu e
uflbrHpsmns e cuser e Hneiarsder wlliamu dHailiugm@n
(A) Risk & profitability
QY LISF LHMID @eoTLbd
(B) Liquidity & Profitability
LemTlLp&sd HmIb @edrib
(C) Return & Profitability
QU(HGUMTUI WHMILD @emLLb
(D) Return & Liquidity

LBeT cu(hend HmID LITLILILPSSLD

(E) Answer not known
cenL Ggfwuaeieeane

41. function of e-commerce ensures secure processing of
payments

m-&mwirendlerr (L6 cuemilsDd) Qeweur® umgsriurer (pepmudled
uend Cegusgieuens 2 mid Geudpg

(A) Payment Gateway
s 6w HienLpeumudled
(B) Content Management System (CMS)
o drer_&& Guerearenn enwiiy (CMS)
(C) Web Analytics
QME LIGLLIMUG]
(D) Supply chain management
MBICws gridled Goememmenlo

(E) Answer not known
enL Ggflwuaeieene
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42. In e-commerce, 1s the role of ‘order fulfillment

et cuanllagdled ‘i Lidd) uler L@ eramug

(A) Processing and delivering customer orders

QUITIG SENEUITEITIT Y, TL_TEHENET GFLIOTEHSHSE® HMID GULPMEIEHSD
(B) Managing customer data

QUG SEEWITETT Srened bHlTeudlSse
(C) Developing marketing strategies

FHSLILIHSSD 2 SHGMaT 2 (heuTH @560

(D) Maintaining the website
@earugarsans LITTofgse

(E) Answer not known
enL Ggflwuaeidane

43. Architecture of database can be viewed as having

BTASSATSS G S Lol eTHSman Hlanasamard Qgmer(hdrerg

(A) Two levels (B) Four levels
@rerr(h Hlenavsar BT6T(g Ihlenevaser

(C) Three levels (D) One level
eperml Hlenavaser @b Hleve

(E) Answer not known
alenL Gsflwalcrena
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44. Who build a digital environment in which buyers and sellers can
meet, display products, search for products & establish prices
UTRIEGUGITSH@ERLD  elhLeuTsHERD  FhdHleEssamigw, el L e suriliLsmers
CoLsamiqus  HMD  levewsmer  Hliemuilssssniql  GaIlLd @G
2 _(THGU & & LIGUIT WITIT?

(A) Transaction Broker (B) Market Creator
ufleurggenar Srsi FHenG 2 (HeUT&@ELIGUT

(C) Portal (D) E-tailer
@ enanti Hmienpeumudled @ -febevenn &SlHLISTWITETT

(E) Answer not known
alenL Gsflwalerena

45. Online retail stores, often called as

Sareeer  SHowen  seLsdr  CQu@mbUTEID TG
SMLPEELILI (DS Gt m 6T
(A) e-shop (B) e-tailers

Lol eremem| SHenL Wlereraml 6l H LI eI TeTTaHET
(C) Dbrick-tailers (D) click-tailers

9fé elpueaTumeTTEET Haflg el uearumeTiaer

(E) Answer not known
enL Ggflwuaeieene
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46. Which one i1s the following E-Commerce driver for “E-Commerce
addresses their concerns quickly, efficiently and at low cost”.

417.

“Wetanam cuiissss8d euisailar Comeusamen elenyours Cewuddper wHMILD

Gophs Qsweld Harsd CQsudpg” eaughsrar GDemeumb Werearay

UTESESI 6 QWSS ergieum@h

(A)

(©)

(E)

Personalization (B) Ubiquity

S UUWETTESD TBIGLD Hlewbss)
Information Density (D) Digital Convergence
556D LT @QWss B ameanTLiL|

Answer not known
cen Qg Mwaeieeane

The major challenge in implementing E-Governance in developing

countries 1s
auem(pd Brhisefled Wler-<y@panwerw CFwoubsgeudler e Cuilu Feoumed

GreTLIg] (GOILILIG
(A) High literacy rate
=ids erssdlel eldsd
(B) Lack of infrastructure and digital literacy
2 6T sL_LanoliL wHmibd gl L6 er(pSsMle] GdeameLn
(C) Abundance of Resources
auermisaflen L@g)
(D) Advanced technological infrastructure
Cubul L Csmflédpl L 2 6msl L el
(E) Answer not known

e Qsflwalcrena
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48. The following cloud service Models allows users to build their own
applications an a platform provided by a Third party vendor.
Yemeupd Fleral Coaneu wrdlMseaiic ergl epermmbd Sy elHLMETUTETTTED
QUPBISLIUL L SardHled LWTTHET shger Cemhgs LWeTUTHSMET 2 (HeuTss
A 0dlEdng) 2
(A) Software as a service (Saas)

@ Csmeuwns Quear@umrmdr (Saas)
(B) Platform as a Service (Paas)
@ Cemeiwns @ungsard (Paas)

(C) Infrastructure as a Service (Iaas)
@ Csmaiwns o dsl Lawliy (Iaas)
(D) Function as a Service (Faas)
@@ Cemauwns Qewournp (Faas)

(E) Answer not known
alenL Gsflwalerena

49. Technology 1s commonly used for secure online

transactions in E-Commerce
m-groredley  UmgsTiUTaT — emameer LflelTssamarse@rsd — Cumgeins

LwerUSSULGD Qamlenl U 6rg)?
(A) HTML (B) SSL/TLS
(C) XML (D) JAVA Script

(E) Answer not known
enL Ggflwueidane
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50.

51.

1s the primary goal of E-Governance

LOletr <2y @HemLoudlelr (PSETENLD @60 (&) 6T6nTen ?

(A)

(B)

(©)

D)

(E)

To improve manual processing of Government documents
SSRGS QeuamThisaten eagsipan ewunsssams Cbu(HEss0

To enhance the efficiency and transparency of government
services through digital means

g el L6 aulpem&eT epeld jgamhs Coameusaier GFwwSmer WwHMID
QeuafliienL_g semenweanw CbuU(HESS6E0

To increase physical paperwork in government operations
STEMHISG BLallgdSamaEsaile 2 Lo yeiammbsamer iHsflss

To Replace all government employees with automated systems
SMETEH S TE 2arPWTs@hd @D STellnkidl LIS WTHnIge

Answer not known
cenL Ggfwuaeieeane

Data mining is primarily used for
CLLlLm enweflli ergharsls LwueaTUBSSLLGHS DG ?

(A)

(B)

(©)

D)

(E)

Creating physical databases for record-keeping

Ldley QEligassTear @uHIAWE® STe|SSETBRISEET 2 (heU TS EHS60
Extracting useful patterns and knowledge from large sets of
data

Quiflu  ojerelfleorer  greyseaild(Bhg LWENETET  GUGEUBIGET  LOHMILD
sifleals 9N56050H S50

Reducing the amount of data stored in a database

Sre|SsaHSl0 CoBGHILLL STa|SHaTer SaTamaelsd GMDSHeD
Encrypting data to ensure security

ungismieu 2 nSliLbhss sramel GHLUTEsD Cguiige

Answer not known
e Qsflwalcrena
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52. technique i1s commonly used in data mining to predict
future trends.
adlrgneoll  Curs@samers saMlss sreyd Oswuonssssled  Curgeursi
LweTUhSSLLBID B LD 6rg)?

(A) Association rule mining (B) Classification
gmg alldl sImisLD auansLILm(h)

(C) Clustering (D) Data visualization
leravL_ sr6y STLFLLHSSHD

(E) Answer not known
alenL Gsflwaicrena
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53. Match the following correct advantages of E-Commerce :
Werene) ausssd Wemelmbd sflumear peranwsamers QUmmg s ey :

(a) Reducing production cost

2 Hugd CFwameusd @GMDsHH6

(b) Better information system 2.

b 556160 DenoLiL

(c) Better management system 3.

within organization

Byieuasgp@er Sphs
G TETen S@WLUIL]

(d) Better business strategy
fops euefls 2 53

@ Bk © (@
A) 1 3 2
(B) 2 4 1
) 3 1 2
D) 1 4 2

W b~ W s

(E) Answer not known
e Qsflwalcrena

33

1. Central database for different

departments of the company
Binieuarsslen LGaUm gIenDs@HEETET
LU Hrayssard

Replacing paper-based business
operations

&1dHS SlgliLe_uleorer eiamfls
BLGIIGSEMSHHEET LOMTHDISHED
Extending the business to cover
more customer

9H& QUGS WITETTSE6T

2 GTETL&&LD auensuiled cuamflasams
cflfleju(GSg18ng)

. Faster data retrieval rate

Ceusrer sya| 5L L eldsLd
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54. The 1s considered as a source of foundation for effective
decision making and strategic planning.

EpsarLeubmier orgl e Hlncuarsden (pgCsQIbLTs 2 dTerg

(A) Capital (B) Employee
PG ETLD LI@oofl wl e

(C) Management (D) Information
GLoevmesrenLn 566

(E) Answer not known
e Qsflwalcrena

55. GIS operation involves overlaying two layers to find
areas of intersection.
GIS Qewerun® En&EGLQalH uEdsmads sarLdu @ rer®

S DEGFMT &S MUl 2 GTeTLS&lwig).

(A) Buttering (B) Clipping
@ Heflbim

(C) Overlay analysis (D) Dissolving
Coa®éE LGLUTle] SMDEHSHE

(E) Answer not known
e Qsflwalcrena
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56. A new data analysis technology which has given both the

57.

government and the private sector even more profiling capabilities is
called

Q@M LUHw srey u@lumie] Csmfloml b, @& o7& whmib salumm Sonss,
@eraid sa(georer edleurs @MUY Fnersamer kIS LETaTg).

(A) NORO (B) NARA
(C) NARO (D) NORA

(E) Answer not known
cenL g fwueieeane

The term that describes the process of capturing and storing
knowledge in (KMS)

oMoy Cueraraw sowiiy (KMS) & eoflaeut Ggéeh wpmib Cslléeh
Qewe wevperw @bs Care aleufasspg

(A) Knowledge Acquisition (B) Knowledge Dissemination
SiPley euThi & e Sifley LFaled

(C) Knowledge Integration (D) Knowledge Management
<Ml @mhEemanTiiL <ifle] Guoereareno

(E) Answer not known
enL Ggflwueidane
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58. In a database, what does ACID stands for
sreys0sm@UAd ACID erarer eremm @MUiLg
(A) Atomicity, consistency, isolation, durability
SamIssh, flavwssaran, saflaw, Bigssemenlo
(B) Atomatic, consistent, independent, durable
TS, Hlawssearend, &b Torer, BigsHsssan gL
(C) Atomic, consistent, isolated, dynamic
Sam&sD, Hlanwgsarann, sallanwliuBESSLILLL g, THOLD
(D) Atomicity, consistent, isolated, duration
SE@&ELD, Hlanssemenid, Saflend, HTe) eTe,

(E) Answer not known
enL Ggflwuaeidane

59. B.P.R. means

B.P.R. erérug

(A) Business Product Reengineering
cuawfla gwimfliiy wmGumHluiuwed

(B) Business Process Reengineering
cuawfla Gawepeann wmGlumdluiwe

(C) Business Process Reforming
cuenfls Qewpeny FidmesLd

(D) Business Product Reselling
cuewtles swmfliiLy woelbHuemen

(E) Answer not known
cenL Ggfwuaeieeane
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60. Which of the following is not a typical component of an MIS :

61.

Qeeumeuamaupier erg MIS Wer Qurgieumer sam sidev ?
(A) Data base management system
S76S H6T GG TERTENLD H6eMLOLIL|&ET
(B) Decision support systems
(P96 DBTC| DADLILISET
(C) Customer Relationship Management (CRM)
cumgdaawrenT 2 ne| Gmareno

(D) Physical hardware only
QuHAwe (2-Lé) euen@ummer wi G (Physical)

(E) Answer not known
e Qsflwalcrena

Information about performance is disclosed by
@aeupmieT otg GFwddmer uHHL SoHeuser GeuaflliLHSsLILBHS DS ?

(A) Balance sheet (B) Statement of cash flows
@muyblena @&l LIGRTLIL|LP&SHBIS 6T 6T i Dl&ena

(C) Both (A) & (B) (D) Profit and loss account
(A) wpmid (B) @rer@) b Qeru BLL sa@TéEs,

(E) Answer not known
alenL Gsflwalerena
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62. The method of transferring items from a journal into their
respective ledger accounts of journal is known as

em GGMUCuligd @mbg Cummlsaier uflbrHoLd &Gug)@@‘r SbshS
CuCGri(@ sans@sa ooz GOUCLHSERSE WLIDMEUSDSTET  (PEOD

(A) Balancing (B) Arithmetic
goblaneliL(hSse Az rc i )
(C) Entry (D) Posting
o eret(p Llged

(E) Answer not known
alenL Gsflwalerena

63. If wages paid for the installation of new machinery is debited to the
wages account it is
LS Qubslrhisaer ﬁ@mmgm&nm Facllanll, el sETEEHL LHM meuSSTe

gl

(A) An error of commission
sifle) Yenip

(B) An error of omission
UL benip

(C) An error of principle
Qamatens WenLp

(D) A retification error

NCEIGEE R

(E) Answer not known
alenL Gsflwalcrena
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64. Arrange the steps of receipts and payments accounts on
chronological order.
au@LTaDd  WwOHmID  CFsgb sams@seflar Ligsmer  sreelflansliLig

R(PHIGUHSSIBISET

(1)

2)

3)

(4)

(A)
(©)
()

Adjustments 1s respect of revenue items i.e., outstandings,
prepayments, incomes received in advance and incomes due
but not yet received are to be made

aumeumit  Gfleysafler wHUGHSET, sTaug), Hlayemeaiuier 2 draraney,
Wperanl g Cw Cegugsliu’ Leel, wper gl igGur Qupliul L eu(pLOTELD
LHMID erell(H&@GD Yarmed @ereyd CUDLILILTE eu@HLIETD < dluemal

Cewwciur. GCeuarHib

Ignore the opening and closing balance of cash and the capital
receipts and capital expenditure

vanrgder QETL&s whmd @mid @@L wHmb epesear FEEEET HHILD

tpSTE GlFallaThigEener Lin&eent&Ese, b

Provide the depreciation and provision for doubtful debts etc.,
if required

aumreard Ggemeutiul L Cguiwnerd womb  sHCss55 DS LLoTEr

&L_erseT GUTETmeUDHEnD 6ULpMmI&HS6D

Take only the revenue receipts and revenue payments from
the receipt and payment account excluding the portions offer
previous years and subsequent years

PHMSL  GUHLBEISGET WLOHMD AOSSHSS UBLkISEe LGHsmers
seiliisgl, 1&g LHOID S L sasHlelmhg euHeurl FEgIsET wHMmID
Qarhluaresamer LB ahSgHE CsTeTEnnisar
2,3,1,4 B) 2,4,1,3
1,4, 3,2 (D) 4,1,3,2

Answer not known
e Qsflwalcrena
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65. 1s not typically a method used to ascertain the profit of a
business with incomplete records
19 6761 (6 TG H il 6D pawwoHn udeisamers Casmam alamflssser
oruSmss sl Gumgeirst Lwerl hissLliL(hleudlerene ?
(A) Statement of affairs method
eugmrhisaier hlsms (Ppev
(B) Net worth method
Blar by wpem
(C) Conversion method
LOTHHID LpenD
(D) Historical cost method
caureorHm CFewe| pevm

(E) Answer not known
alenL Gsflwalerena

66. In single-entry book keeping system, which of the following is
typically not recorded?
@hedn H®We| Lsss urmoilly Aepwlinded, Gereupeuareupdld  erg
ungleuns Ldle| CenwiiuLedldeame

(A) Cash receipts
LiewT [&gsaT

(B) Sales revenue
clHLmeT eu(Heu ML

(C) Depreciation expenses
Csuwinmer Gawey

(D) Purchase of inventory
F1&@E QsTeTIpse

(E) Answer not known
enL Ggfwueieeane
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67.

68.

In the context of an audit the term “Material Misstatement” refers

to

safsmaier Weararaluld “QumEpdsanTss Tmmse aaumss G&NsHDS

(A)

(B)

(©)

D)

(E)

A minor error that does not affect the financial statements
Bdblene sifsmasmer LUTHssTs ANw e

An error (or) omission that is significant enough to influence
the decisions of users

vwerrsefler  (piqeysamer LUTHGGD aralsE GHUIGLESEs Yanp
Svag LpdaseanflLliL

A discrepancy that is discovered after the audit has been
completed

sanflsamns (pighs 19m@ s dlwuliL@b @prearUm(h
A mistake made in the preparation of audit report

sanflsans Msms swuriliiudd seim

Answer not known
enL Ggflwueidane

1s typically not included in the liabilities section of the

balance sheet.

Qurgieurer  @ULblened  @dluGer  Qurmiiyser  Gfledle

CoamgsliLLaNdene.

(A) Accounts payable (B) Accrued expenses
Oeauss Couarig s GlFwe ser Falg lL|6Tem ClFeveyser

(C) Common stock (D) Long term debt
Qumgleurer g7 s, Qorss HerL sme L6

(E) Answer not known

alenL Gsflwalcrena
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69. This refers to income not earned by business operation, such as any

profit on sale of fixed Assets

@s Bleaowrar Cersgissmer alldumer CFliouser epobd L &@&HbD ruLb
Curenrp euewtles GlFwOUTLIgeT eped FLLLUILLTS aIBLIRIE®SS &DsSng)

(A) Operating income
@W&Es Gu(mHLOTETLD
(B) Non-operating income
QWEHSHDHE ADOTS GU(HLOMTETLD
(C) Non-operating expenses
QuEssHDHE Dbors Caway
(D) Operating expenses
@Quss Cgway
(E) Answer not known
clenL Gsflwalcrena
70. shows the financial performance of a firm over a specific
period.

ratLgl @ GHUELL  sroslLsdd @ Hneuarsder bl

Qewddlpanens ST (heusmELb.

(A)

(B)

(©)

D)

()

Trading account

UTESHE HTEH(S

Profit and loss account

QU Beiyl SausE,

Income and expenditure account
ure|§ HFwe|s sardd,

Receipts and payment account
pégIGeT LHMID LT CFQSHID SMTEES,

Answer not known
alenL Gsflwalcrena
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71.

2.

From the following theory of formation of informal groups suggests
that people form informal groups because of their proximity.
Gemeupd (pedDETIT G P&satan 2 (haurssd LHOlw Cariurhseaid eerm,
DESET  SBIGET  A(HSTENLOUID @mUUSTE PEDETIT  (&H(LHSHSEET
D (HeUTSGGHDMTTSHET eTentm) dnmidlng.

(A) Propinquity theory (B) Interaction theory
Simsrenw Carrump) Qamiys Camium(

(C) Balance theory (D) Exchange theory
Blemes Camiuim( uflrhon Camum®

(E) Answer not known
enL Ggfwuaeieeane

1s a specific type of group meeting in which members in
their group role have been delegated the authority to handle the
problem at hand.
geTLgl @@ GOUAIL euens & Fal Ll WOMID Gpedler
Smssdleant  QumpliuefldsiulL  Grsmearepw  @ESWTEHD  HSHsTISmS
saenasEs (UHNG G-

(A) Team (B) Committee
e &w (Committee)

(C) Team Behaviour (D) Cross-functional team
Sjanfl LSS LoGeum QEwur’Hié @

(E) Answer not known
e Qsflwalcrena
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73. Encouraging creative thinking in groups is called .
TG  (GH(PSSaTD YsslyTeunner SHpsamearanl 26 E,6N s E0n

QEwd <@Lb.

(A) Group discussion (B) Group meeting
&P edleunsid WS Fal L Lb

(C) Brainstorming (D) Task talking
(YenremavGL DA PN eTEFUMEL ventlIGLIss6

(E) Answer not known
e Qsflwalcrena

74. 1s one who 1s concerned with a clarification of values
with respect to the group goals.
GTETLIGUIT &P @& G&Hs6T Qg mrLrrLimeor FILIL|SemaT
QgeflajuDEgieudler DGsamDn ClSTE@TL UM e
(A) Idea maker (B) Opinion seeker
Curgemer <jefliiLicur &5 GCabHlueu
(C) Encourager (D) Orienter
261 (&6l L1 L6 T ulsT(Hueu (=) Slengsmiig

(E) Answer not known
allenL Gsflwalerena
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75.

76.

Group performance is affected by
& Cewddmer LTHESILHEU TS

(@)

(11)

(111)

(iv)

External conditions

Qeuatliym HlepeenLoger
Group members resources
& 2nerTseten cuUeTmhISeT
Group structure

G SLL LI

Group culture

& FSQTFFTILD

A 1,23 B) 1,3,4
<) 2,3,4 (D) 1,2,3,4
(E) Answer not known
alenL Gsflwalerena
are the results of differences in perception and gaps in
communications.

TeTLg  Yo@enTe|  Womid  SHeUOCSTLTLsaND o éTar

@eLdeaeflsaic 2 érer Ceaupur@psaier alleneroum@.

(A)

(B)

(©)

D)

()

Inter Group Conflict
saflul L @& prerum

Intra Personal Conflict
eTmUL L Bufs@hsdleanL_Cuiwirer (prearum(

Inter Personal Conflict
seluLlL pUrsEhsEdanL_Cuwrer (prarm(b

Intra Group Conflict
QETHILIL L & (Wpreruim(p

Answer not known
alenL Gsflwaicrena
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717. 1s the practice of being able to identify and handle
conflicts sensibly, fairly and efficiently.

crarLgl  pravur@samer  elGeusnsalb  Hlumuionseb,
SmELWTSa|D ePLWITETD S6r(H S WT@HLD HenL (LPeEnHUImEGLD.

(A) Change management
wrHm G rereo

(B) Conflict management
wprarur(® Gevmerrento

(C) Work place management
Lesflud GuemesrenLn

(D) Human resource management
eigeler GCemeamenLo

(E) Answer not known
alenL Gsflwalerena

78. 1s the founder and developer of psychoanalytical theory

of the human personality.
weflg aumpeller 2 araflwadlen 2 6Tt LiGluTle| Sipgsamen (pevpepw Hlmedweurr

(A) Sigmund Fraud (B) Aswathappa
ST ool Aymuil Sjevelslium

(C) Allport and Cattell (D) Erikson
<,oCumr wHmnib CalLe el &6 e

(E) Answer not known
sllenL Gsflwalerena
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79. How does the behavioural component of attitude influence an
individual’s action?
eriurkgler LSS dam ereueUTm 6(h Bufler Gewudsmers LiTdsSng) ?

(A) By forming beliefs and opinions

BOEASMSSET HDID &(HSSHIEHEMET 2 (HeUTHGHEUSET CLHGLD
(B) By feeling emotions and sentiments

2 a6 WHmID WEETTUTEURBISEET 2 eT(HeUSE6T FLHGULD

(C) By predispositions to act favourably or unfavourably
FMEHHIOME HDOG LIMTGEHLDTS Qewe_ (LPGITE (THEUSEIT PLHEVLD

(D) By holding evaluative beliefs
LEHIEH BOESmssmart Wig g Camareugen epeLd

(E) Answer not known
clenL Gsflwalerena

80. The goals that a person would like to achieve during his or her
lifetime is called as

@@ BUT gearg eumrpprafley jeLw H@mbLD Geo&E&Hser eTe
SMPEELIL[H S DS
(A) Terminal values (B) Schism
(e SHLUILEET Yeray
(C) Innovation stimulation (D) Happiness
Lgleno gresr(Higed D& P&FS]

(E) Answer not known
allenL Gsflwalerena
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81. The tendency for performance to improve or decline in response to
the presence of others is called
Qewddper CwbubheauGsr deg GoneauCsr, wbHpeuTsefler @ wrienu

QUTMISE em6UF, eTeTm DHMLPSSIL(HEDS).
(A) Group cohesiveness (B) Group demography
&P @dHmiend & Hogepseilwcd
(C) Social facilitation effect (D) Group think
Feps eusdl ellenaray S fbsemer

(E) Answer not known
e Qsflwalcrena

82. “I feel I am emotionally connected to the organisation in which I

work” is called commitment.
“prer  Lewflyflyd  epwlyLer  Brer o euriESl  LTeuons  @enentésil
uligmuugns o aridlCper”. @) Siftiuenfliy  erermy
SMP&ESILHS D).
(A) Continuance (B) Normative

Qg mL&lwimenr @wiedLimer
(C) Globally (D) Affective

2 Q&6TT6N W STEHE5DS THUHSHID

(E) Answer not known
alenL Gsflwalerena

83. 1s not an internal factor that influence perception
Y emeu(HeuaTeUDMIET 68l 2 emTienel LITS&@D 2 6T sryaflsaiid germeen ?
(A) Needs and desires (B) Personality
Coemauser HMID 6l (HLILIkIGeET <2, (@HENLD
(C) Experience (D) Status
S{eLIGULD Hlena

(E) Answer not known
enL Ggflwuaeieene
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84.

85.

Edward L. Thorndike defines as the ability to
understand and manage men and women, boys and girls to act

wisely in human relations.
ol ered. Camiemenls&, wals 2 peyseaid Lsderedlssarnoms GCaudLL
SQeser Wwomid Cuenser, Speursed wHmID SHmidlsamerts  LfBbg s (H
Blireudl&@Hd SHmeor CTET GUETWMIGE M.
(A) Linguistic intelligence
Qumduilud memreamdley
(B) Logical mathematical intelligence
sissidumer sl miemano]
(C) Social intelligence
FOLPS [ eTERTMIGY

(D) Bodily kinesthetic intelligence
2 L&) @Qusseiled FiewTeRTMioy

(E) Answer not known
enL Ggflwuaeieene

From the following was not one of the four experimental
and behavioural studies conducted during the Hawthrone studies
Epsaam_eupmier orgl anmisGarer @ ulajsafier GCuUTg BLSSLILIL L BIeTE
umMGergenar wHMID BLSMS WWe|safled eermde ?

(A) Illumination experiments
eaflte) LNCsTsameanaar

(B) Relay assembly test room experiments
MG Ggwefl QLevl epd LNCFTHmaTsHET

(C) Experiments in interviewing workers
sariflwirsener Criraranred CFtiudledr ufGarsemnarser

(D) Time and motion studies
Crrb wHMID @QUIESHD U16|HET

(E) Answer not known
e Qsflwalcrena
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86. Which term indicates continuous improvement or improvement over

improvement?
Qg;rr{_r're';é]u_lrr@‘r parGarhmid g WearGardmsdnE Cue werCarmnsanss
@sng)
(A) Product quality (B) Creativity
QuUTBET b UL LIumbmed
(C) Innovation (D) Kaizen
LGIenLD QarLit ETH(HSsLD
(E) Answer not known

alenL Gsflwaicrena

87. In self theory, what occurs when there is a large gap between the
real self and ideal self?
sws Camiumliiged, 2 a@rebwuner &uUsHHEh @oldu susdheb Qe Cuw
@ Quflu @erL Geuall @ HEELELTG eTemar BL &@LD ?

(A)

(B)

(©)

D)

()

Increased self-actualisation
9Fafss & 2 arige

Greater alignment with societal expectations
Feps GTHTUTTLIL L 6T DS @Qemrssid

Feelings of incongruence and psychological distress
@OMILD 2 TTeYSET OHMID 2 6Tedlwe Fuifn

A stronger sense of self-worth
cugeUTe & I 2 a6y

Answer not known
allenL Gsflwalerena
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88. According to Max Weber’s Bureaucratic management theory, which

89.

of the following is a characteristics of an ideal bureaucracy
Cwsev  Geuufler  oHasmrsgien Coeorawmerws  Camliumiger U,

Yemeupeuameupdled evgl e Hphs SiHamrsgien Geumuifler Ly

(A) Informal leadership structures
(PEDHETTT FEOEMLD &L_L_GHLDLIL| ST

(B) Personal decision — making based on relationships
2 pajsefler @iqliuemLuie seflliul L (pigCei@riug

(C) A clear hierarchy and division of labour
Qgefleurar Ligblened wHMID 2 evpliLll Wifley

(D) Flexible rules and policies
Qpdlipeurar ellflser wHmib CsTearanssar

(E) Answer not known
cenL Ggfwuaeieeane

Which of the following is a group level variable in basic model of
organisational behaviour?

Blmieuer pLgamguler jqliten wrlflulledn Gereimeuameubdled g @ (& (WD
Bleney smyewtl <i,@h ?

(A) Personality (B) Perception
9}, (@HENLD 2_GWTITSH6L

(C) Leadership (D) Emotional intelligence
SEELD o auTlT§S) mieTeanTey

(E) Answer not known
allenL Gsflwalerena

51 385-Business Administration
[Turn over



90. the ability to exert muscular force repeatedly or
continuously over time?
stolCursdled WBeamHn WBarGb dog CQsrLiFflurs sme euadamwenw

Qeguggid Sper.

(A) Dynamic strength (B) Trunk strength
Quss auadano WPE&SSET(H eUadlend

(C) Static strength (D) Explosive strength
Bleneowimer aladleno Qeug Sg1edHID euedlanto

(E) Answer not known
alenL Gsflwaicrena

91. gives a manager, the right to advice other managers or
employees.
@ Coeorermse, wHm Coemeriser g 2T EhsSE
< Caomsamar cupBIELD 2 el alpniGEDg.

(A) Authority (B) Line authority
S Hlamyb aurfl o Slamyn

(C) Staff authority (D) Democracy
venflumert Hlamyn SOGITIBTUIGHLD

(E) Answer not known
cenL Ggfwuaeieeane
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92.

93.

Human resource managers often collect data on matters like

employee turn over and safety via ?

wefgeier Coemariser Gu@bUTIb weaiwmert GeueflCubHmd  wHmILD
urgieriiy  Gumern  ellegwmkiseid  srejsener eulwITs
CosMadleTmer.

(A) Strategy based metrics
epCoomumu g riteLulerar <jerel[H&ET

(B) H.R. audits
DTS GUGT Hewtl&Hend

(C) Census

&&56T FTens FHewTdHblsHILIL

(D) Performance appraisal
Qewedmerr HLISH

(E) Answer not known
e Qsflwalcrena

is one of the emerging HRM challenges related to

technology

Qgmfed mrusdmsmear Ldwu HRM seumcsafiey ey
(A) Decreased need for HR professionals
HR flyenrisafler Csameu @enmeuenL_cug
(B) Maintaining employee privacy in the digital age
gl L& sresdle safluisaier gaflenwepw LiFToiSsEH
(C) Reducing the implementation of HRIS systems
HRIS wewiiyseailer e peapuier Qeram@eumeug @ampub Cug
(D) Avoiding automation in HR process
HR Qewepenpuler sreiwni@ smelsmer @&amnésed

(E) Answer not known
enL Ggflwueidane
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94. Involves choosing the most suitable applicant for a job and rejecting
the other applicants
e Coumes@ Wsa|b Cummsswrear elarariiugrreny Csibg eT®LILg HD
cNlamantliLigmyrgEemer BHlymsfliiLens o drarL&dlwg) ?

(A) Recruitment (B) Development
< Cariy cueTT&FS
(C) Selection (D) Job design
Csiray Couamev GulgGUELDLIL]

(E) Answer not known
clenL Gsflwalcrena

95. 1s the term for the practice of finding and hiring the best
qualified candidate
fpps  sedurer  GCealureteny Csie] Gaug Coumesd@  SWDTSFHID

BanL_(LPEdD (&) ereorm) GlLiwirm

(A) Training (B) Recruitment
LulnHé Cargsen

(C) Performance appraisal (D) Compensation
Qewedmerr HLISH serdlwid

(E) Answer not known
cenL Ggfwuaeieeane
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96. Staffing function deals with

uestlwmer Gleweim() o Lar QgmryenL_wg.
(A) Machines (B) Materials
@ uibS Tl Qum(pL_geT
(C) Men (D) None of the above
<, TS ET Cuopaadu ergajb @eene

(E) Answer not known
e Qsflwalcrena

97. Employment exchange is
Couamav cumiitiyy uflorHmd

(A) Source of recruitment (B) Decision making body
U Carliyasmear <, myb WY4Cau&Eh el

(C) Source of retrenchment (D) Source of selection
DL (GHBODOULSSHTET A STTLD Cargsed SenoliL

(E) Answer not known
alenL Gsflwalerena
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98. Which among the following is an orderly and systematic technique
of determining the relative worth of the various jobs within the
organisation so as to develop an equitable wage and salary

structure?
Yemeupeuameupdled  ergl @  Blpeasdled oarer LOCaum  Couamevsetlen
e, FOWMET dnedl OHMID FbUET el 2 (Hheurd@Gn  GCummL(h

LweTUOHSSUILGMD 6 e(phisTer wHmib wpepuner GgsmldmLl LwnmEh ?

(A) dJob analysis (B) Merit rating
Cauemer LGLILITLIGY 5&& wHUEE

(C) Performance appraisal (D) Job evaluation
Qewddper WHLILABH SO Couemav wHLISH

(E) Answer not known
alenL Gsflwalerena

99. Which of the following statements pertaining to job evaluation is not

correct?
uenfl  wHOSE Csriiumer  Wereumph  dlswsseiler gy sllurarsde

(A) The job is rated
Cauamev wHUELLILBHSDE)

(B) Done before the employee is appointed to occupy it
veflumeriser s Y sHTolliugdasrs Huldlssiu@eughH@ e
Qeuwtiuh &g

(C) The purpose is to establish satisfactory wage differentials
Smudlsyorer cadlw Coupurhsamer Hlinie|euCs @ser CrréEsD

(D) It is compulsory for all jobs
@5 Smarsg CeuamasEhé@HD &L TULDTELD

(E) Answer not known
cenL Ggfwuaeieeane
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100. Consider the following statements about “Poaching” by rivalry firms
and i1dentify the unsuitable statement.
Blpieuammser  epod  “CoulenLwm@ge” updlu  Gereu@mpd  MdsEanssamar
uf&llsseyd whmib QuUTESSLHD SNEMS®W e wWrariiL(hidseLd

(A)

(B)

(©)

(D)

()

Firms poach on right people in rival companies by offering
better terms and lease them away

Blpieueniiser  Sopps  NHpapsemer  ephi@Gauser epeod  Gumiig
Bimeuarmksafley sflurear puisamer Coul el wimy HeUTHENET &SSMEHE
N &lermasr

Poaching has legal implication in as much as the employee
needs to obtain clearance from the employer before hopping to
another

Call e wmhised ereugl &L Lyieunner ellenere samersd OlameT(hearerg),
glaremmred e OCamorell wHGDTEH CgrorellsE wLrMesHE
erarsns (paeomaluid O mbg sieind Gup Geusr(hib

There 1s an ethical issue involved in poaching
Caulen_wim(heudled e Qpdlpenm S&és6 o dreng)

Poaching can create chances of creeping in false positive and
false negative errors

Caulawwmphiser seuprer Cpiwednm  WLOMID  Feuprar eI
Yenipsefled oarihg GadeughHaETar eIl 2 (Hedms @D

Answer not known
enL Ggflwuaeieene
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101. 1s a management function concerned with hiring,
motivating and maintaining people in an organization
cretLgl @@ Hlmeuarsdler uaflwwisgsd, 2a5sU1URSSHISE0,
wHmibd urmoflgsd @ dwueupmer grmyeLw e Cuearara Gaudum(
bSO

(A) Human resources development

eflg euer Gbum(
(B) Human welfare development
Qg mlevmert peod Cobum(
(C) Human resource management
weailg aler Gemerento
(D) Strategic management development
Y& Cuereamenn Gombum(

(E) Answer not known
enL Ggflwuaeieane
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102. Match the following Training and development phases :
Qummsgs LWIDHS LHDID eleTTEs Hlevesamen :

(a) Assessment stage 1.

wHISEH Hleve

(b) Methodology stage 2.

AT G P Hlana/
S lia|blene
(¢) Organising stage

Sl Hlane

(d) Evaluation stage
<L Hlene

@ () (© (@

A 1 3 2

B) 4 2 3

< 1 2 4

(D) 3 4 1

(E) Answer not known
enL Ggflwueieane

N W~ &~

Training and developments needs
uuilH& womib euerrsluler Coeneu
Methods for developing required
competencies

Coamauwnar s@&dHsemer aleTT&H@GD (LPenD

Outcomes in the light at stated
objectives

Qemoetiul L Crréssams

Qeuer &6l & mesT(H e (heed

Organisational policy and factors
Siemwliber Csmerens WwHMID Sryeanilser
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103.

104.

Synchronising the various sub functions performed under HR
segment like auditing, training programmes analysing labour
turnover, performance appraisal comes under the function of

wefls euarsgmpuler &Ep CoplsmdareriiuGbn LOCam geart uailsamar
RSSwssze sas&Hs safllsms, LWWHSS SHLb, Cgmheomert spHEleamu
u@Lurley Qeuged, Qeuddper wHLITH wSHluamea wallsalers giampuler S
CupGarerariL(pib Lanflasetenr e Li@GSwumEh

(A) Coordinating (B) Controlling
6(Th b1 &l 6 6T & 5 60 s_OLUBSSISO

(C) Planning (D) Organisation
SOl eb S{ELOLILY

(E) Answer not known
enL Ggflwueieene

will assist the HR department to take decisions in
critical situation with ease

weallgs euatsgiempuilert wpsSlwwrear  @Gpbleauie ereflgrs
(Plg-6|&HE6T 6T(Hh&E 2 6D

(A) HR policies (B) HR goals
aflgelers CasmeTanssaT LDGITISEUGT (&) 60 (&G elT

(C) HR objectives (D) HR strategies
wefgeuer GM&ECsHTeTaer afigeler 2 Glser

(E) Answer not known
alenL Gsflwalerena
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105. Which of the following best defines a HR policy
Yetreumeuareupdled ergl e wallgeuars CaTaTansemw eueruUmsEEHng) ?

(A) Guidelines for employee Behaviour
sariflwirgeflen BLGamgsaTear euETL (HSE0SET
(B) Rules for managers conduct
Cuererrser BLsms cdlSlsar
(C) Procedure for payroll processing
sardl il UL iguwd QeursssSDamear Henl (Lpem
(D) Strategies for marketing the company
Blnieuanseng sHasLILIhSSeusDETar 2 &J&e6T

(E) Answer not known
e Qsflwaicrena
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106. Which of the following are the causes of an unhealthy organisation?
Yetreumeuareupdled ,CrrESnDHn HEPLILSESHTET STFERTHEIGET WTEn6 ?

(1) Unclear accountability
Qgafleupm GLTmLiLeTTe]

(2) Provincial thinking
QpméswTar Hbsenar

(3) Cultural diversity

perurl_(h GCeupmiento (LiGTenLd)

(4) Congruence of objectives
QasGsailer sdangay

A) (@), 3) and (4
(1), (3) wpmd (4)

©) (@), (©2)and (3)
(1), (2) womid (3)

(E) Answer not known
alenL Gsflwalerena

(B) (1) and (2) only

(1) wHmibd (2) W ECW
(D) (1) and (3) only

(1) womd (3) W EGW

107. Compensation is one of the important functions of Human resource

management. Which comes under

@uilE ererug weaflg eler Cweramenwuler psdlwwrer Geudur@gefle

@EOTGD, B3|
(A) Managerial function
Blreurs

(C) Operative function
Qeweum’ (k)

(E) Answer not known
enL Ggflwuaeieene
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(B) Technical function
Qg TLlebmIL LI

(D) Behavioural function
BLSMS



108.

109.

Grievance Redressal, counselling, mentoring, coaching, conflict

resolution, etc., comes under function

Gopdiiiy, glorsmer, eaPlsr’ (Hsd, LS, Cuorgsed Srey Gumearpeneu
Qawduriger S e eTmer

(A) Compensation (B) Integration
JOININ (Y Q(mESenenTLiL

(C) Maintenance (D) Development
ugmofliiy cUETTFS

(E) Answer not known
e Qsflwalcrena

The objective of 1s to ensure that the organization has
the right types of persons at the right time at the right place
Cprssd, Blmeuearorearg gsflwrear Crrssle, sflurar @)L sl

sflwurer puTsemer Caramgmriums 2 N CFlieugmEmh

(A) Human Resource Planning
elg euer Sl Ol e

(B) Human Resource Policies
eflg euer CasTaTenssaT

(C) Human Resource Development
weilg eler G

(D) Human Resource Functions
eflg cuer GeuduThser

(E) Answer not known
slenL Gsflwalerenay
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110. Choose the wrong answer from the group given below.
&G Qar@ssiiul(Herer @welad(mbg seuprear Lfmas Csib6lsHEsa L.

Line manager’s human resource management responsibilities are
following :

aufleng Cuaemarisafler weflg cuer Cueomeamend CurmiriLger Yeremwmm

1. Planning the right person in the right job
gflurer Cauamerudler sflwrer pueys S L BB

2. Training employees for jobs that are new to them

sari Nl EnE@&L Ldsras Camarmib Ceumesens@l Lulns ojafsse
3. Controlling labour costs

Qamlemert Gaweysamer &L (hLUB SISO

4.  Assists and advises line managers

aufl Cemearis@EhsE@ 2 g6 sd HNID HCOTFMET 6ULPMHIEHS6D

@A 1 B) 2
Gy @rer ()

<€ 3 D) 4
EPGTD) BIe,

(E) Answer not known
alenL Gsflwalerena
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111. The nominal GNP indicates
Quuwrerey GNP ereng @hsdng erampmed
(1) The money value of all final goods and services produced in

the year

Q@M Qg sumflssiul L Smarsg @msll Qumrmlger HmILD
Coamausaflem Liemr S

(1) It does indicates the real performance of economic growth of a
country over time if prices are change

cllemeser wrdlermed, Brllger GUTHETTSTY eUeTTEFS udler 2 arenLowlmen
Qewddlpanar QFTLThg samidng

(111) It may be increase due to rise in price level

emeeurd 2 wibgsréd Guwyere) GNP yib 2 wrssm @b

(A) (1) only (B) (11) and (ii1) only

(1) wr b (11) womd (111) L EIb
(C) () and (11) only (D) (1) and (i11) only

(1) wHod (1) LLEW (1) wHob (111) wI Hb

(E) Answer not known
clenL Gsflwalerena
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112. Inflation 1s always and every where a monetary phenomenon
became

uenr  eidsd  erliumpgid, emCGsub o dery @8 @h  LaTelilwed
BL_GIIGEMSWITEGLD. 6J60 6TEIMDITED
(A) Money supply causes inflation
LienT et LenTei&EEESEDETEr STanrd <), @)W
(B) Money demand increases
Lasdlen Caameu SHaMsg o drarg)
(C) Unemployment increases
Couamevullereno s Msgiererg
(D) Lack of monetary control
veammellwed s HLILTLenl @LphgieTens)

(E) Answer not known
allenL Gsflwalerenay

113. Which one 1s suitable for NEW
NEW Qur@sswraaupan Csi0sHéseb

(A) Net Employment Wages
Hlay CeuaneeumiiriL] oergluwib

(B) Net Expansion of Wages
Blar elfleunés oardluib

(C) Net Economic Welfare
Blay QuTmeTTSTy BHevesr

(D) Net Economic Wage
Blay Qummermsry sardluilb

(E) Answer not known
clenL Gsflwaicrena
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114. Which one is not the functions of profit according to peter Drucker?

115.

SULim grésfler gapmilitlg  Gereuhouareudmier ereneu @emugdler Liewtlger
)
(A) Measuring the functions of a firm
Blmeuarsslen QFOLMT 1IgenaT <HaTSsd
(B) Motivation to do trade continuously
QamLibgl eurenflub Gewiw oar&EsD
(C) To get future Investment
TSSO PSR Hlevl &5 ClFuige
(D) All the above
Qe earsgb

(E) Answer not known
slenL Gsflwalerena

profit will attract new firm to get into industry
@arud LFw Blpeuarbisamer Gsridleogienmuildr mienpwl FFiTdELWD
(A) Pure profit (B) Normal profit
FSSOMST @MLILD FMGMTERT MLILD
(C) Super profit (D) Gross profit
GLILUIT LD Q@rgg eruLD

(E) Answer not known
alenL Gsflwalerena
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116. The primary goal of profit maximization in a firm is

m Hnearsdle @orusams ASsMNILSHSTERT PSETD @S,
BGLD

(A) To increase market share

shang Ll Lkiensd Hlafliig
(B) To maximize total revenue
Qrss aHeUTW HFsLILIHSTHIeUG

(C) To maximize the difference between total revenue and total
costs

Qwrss  aumaITG@D  Cwrss  LewaysErs@h @ ulomer
CaumpurieL dlafsse

(D) To minimize costs
Qe smens @&MmmEEHe

(E) Answer not known
enL Ggflwuaeieane

117. Accounting profit is
SETSS LD @TLILD eTETLIg)
(A) Total revenue — Explicit costs
Qwrss eumeumil — QeuatliuamLwng Csfluyb Cgoe|ser
(B) Total revenue — Implicit costs
QLTSS eUHEUTL — 2 GTemTTHE OlFae|HeT
(C) Total revenue ~ Implicit costs
Qrss eIl + 2 eTermihg ClFeyseT
(D) All the above
Qe earsgh

(E) Answer not known
allenL Gsflwalerena
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118. From the following

119.

one is function of managerial

economist.
19 65761 (F 6 GUTGL ) M) 6fT Blreurst Qumrmearnsy euedaeybiflenr GaweLm(h
(A) Advice on marketing
FhangLILIHSSIH0 2 Caomsamer
(B) Advice on all matters of production and trade
2 HuSS wHMID uUTESSD GNES BCorgamer
(C) Advice on consumer behaviour
BTGt BLES GNSS <ACoomsaner
(D) Advice on employee relationship
uenflumert 2 mey Ghss <A Coomsaner
(E) Answer not known

allenL Gsflwalerena

Identify the incorrect statement
Epeu(HeuaTeuHmIET 618l Seupmear MEms

(A)

(B)

(©)

D)

(E)

Land includes all free gifts of nature

Bl ameansg @upasuier @oeis Liflens o drerL_sdlwig
Land is fixed in supply

Bl NBCwTsSmE FTiHsg)

Labour 1s a passive factor of production

Qamplemert e Gewbn 2 HLSS srreanf

Labour is perishable

QzmplemerT LPlu|Ld Semeniou|ETers)

Answer not known
e Qsflwaicrena
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120. Which concept postulates that the firm seek to maximize the present
value of expected net revenue over all periods with forecastable
future
@s Hpeuard edlistosdd samllEsssmigu  Adarsg  STeBIGETQID
aiumssiu@n  Bley  emwragdear sHGuTarsw wHlmL  AdHsMéEs
updlédng erenn &BSISDS)

(A) Profit maximization (B) Wealth maximization
oru sy Qadbeu d &Ly

(C) Price maximization (D) Sales maximization
cllene dlaiiLy clpuerareni i$sMss0

(E) Answer not known
enL Ggfwueieeane
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121. Assertion [A] :  Operational planning is essential for -effective

supply chain management.

gapm [A] : Qeweoum (G HLOLd, FHpowwurer euphrsd Fhded

Coeramenbd@n (PSS WDmE@LD.

Reason [R] : Proper operations planning ensures that all

elements of supply chain are aligned and work
together efficiently.

smyenrd [R] : gilurer  Qewdur’® HULf o, euphmssd grdealuder

(A)

(B)

(©)

D)

()

SMATSG FMEEHD sSamsains GFudubeims 2 nig
AL ES

Both [A] and [R] are true, and [R] i1s the correct explanation
of [A]

[A] wpmbd [R], @rer@n o amew, [R], [A] s@ sflwnear elearssid

Both [A] and [R] are true, but [R] 1s not the proper explanation
of [A]

[A] womb [R], @rew@n o a@mew, <yamd [R], [A] &@ sfwmear

AMESHLD V6D
[A] 1s true, but [R] 1s false
[A] e a@weno, parmed [R] Qumiwmeng
[A] 1s false, but [R] is true
[A] Qumds, permed [R] 2 arenowimeng

Answer not known
allenL Gsflwalerena
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122. Identify the correctly matched pair regarding motion study
Quwsss sHP&E deriurear gflwrear Comgamw Qgfle) Cauis

(A) Frank. B. Gilbreth
Sollymasg 4. SeoaQys

(B) Henry Gantt
Qameri &rhs

(C) Frederick Taylor
SANTA, I - AT

(D) W. Edwards Deming
LL9eduy,. eriauif v Gl Lol

(E) Answer not known
clenL Gsflwaicrena

385-Business Administration
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Therbligs
HfGaNssar
Time study
Crrs sHme
Motion study
Qusss HHmE
Work sampling
Couemaev sl



123. Match the work measurement techniques :
Cauaned Sjerail () CsmflomLl ukisamer ilwns QUTHSSED :

(a) Time study 1. Observing work at random intervals
Crréshme oo @evGeuaflsaiies Couana sauaissad

(b) Work sampling 2. Analyzing the way tasks are performed
Couened LTI ventlser BlanmGou(mid ellsmiGemaT LigLILImiige

(c) Method study 3. Historical data to set time standards
(PEODSSHDHMED Crr Hlevesdm amnés Uremhn STe sHamerL

LweTU (h &818ed

(d) Pre determined 4. Establishing time standards for tasks
time
peramLigw Crib uentls@pssrer Chr Hleneseaer [Hlmie g6
@ ® @© @

A 1 2 3 4

B 4 1 2 3

) 4 2 1 3

D) 3 1 4 2

(E) Answer not known
e Gsfwalerena
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124. The management of materials while they are in storage is known as
epoliQummLsdr Calllibed @ m&e@Entung eupam  Hliieudlsse ererLg)

(A) Warehousing
L,

(B) Materials management
QumpLger CemeamenLo

(C) Logistics
HETOUML_BISGT

(D) Supply chain management
MBlCwrs ghidled CuememenLo

(E) Answer not known
e Qsflwaicrena
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125. Assertion [A] :  The quality of goods can be easily measured

sapm [A] : QumpL_safler sré&ms eraflgns sjerellLemib
Reason [R]: The quality of services is subjective and varies
from one customer to other
smyenrd [R] : Ceamousaeflenr  sybd, oemeflwed wLHMD  @eubeum
QU SESWITETIT (6L (H&GST(Houm mmLIHSHDmiTser
(A) Both [A] and [R] are true, [R] is the correct explanation
of [A]
[A] wpmid [R] @rerhb o awenw, [R], [A] &@& sflwurer ellerésd
(B) Both [A] and [R] are true, but [R] is not the correct explanation
of [A]
[A] womd [R] @ranrhin o amew, <yeamed [R], [A] && sfwmear
N eTESLD L
(C) [A] 1s true, but [R] 1s false
[A] e a@weno, <parmed [R] Qumiwmerg
(D) [A] 1s false but [R] is true
[A] Qumds, permed [R] 2 arenowimeng
(E) Answer not known

en Ggflwueideane
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126. The process of evaluating the sources of supply in terms of price,
quality, reputation and service 1s
elenev, sy, BHCLWT LHMID Crameu yHlweupdler gl uled eULPBIGHED
D BMIBRIGmeT HIGAHL CFwapan eTerLig)

(A) Supplier Analysis (B) Vendor Analysis
FUGTWIT LU@GLILMe] HlpueaTwTeTT Li@GLLTiey

(C) Supplier Certification (D) Vendor Certification
glienaTwiT FmenhlsLp elhueeTwiTeTT FTemmlsLD

(E) Answer not known
e Qsflwalcrena

127. Choose the right matches among types :
sflwurer QuTmssSHISmer CaiTa] CFuiwea|b :

1.  Operation - [
@QussLd B
2. Transport S -
CursGeursg :(>
3. Delay — D
SMOGLD D
4. Inspection — Q
2plial O
(A) 1 and 2 are correct (B) 2 and 3 are correct
1 wHmib 2 sflwrarene 2 oHmIbd 3 FHlueTeal
(C) 1 and 3 are correct (D) 2 and 4 are correct
1 womib 3 sflurerenel 2 Hmb 4 sHlwuTaTea6

(E) Answer not known
alenL Gsflwalerena
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128.

129.

are quality management and quality assurance

standards.

SITLOTET GLoev resren LD LOHNID ST 2 SSTUTE ST (r_ﬁ]ma)aadT.
(A) ISO 9000 (B) ISO 14000
(C) IS0 22000 (D) ISO 27001

(E) Answer not known
e Qsflwalcrena

From the following which one is not a target of TQM
Yemeu(peuameupdled eThE eperm Cwrss 7 Goemamanuler @& @ e
(A) Customer Satisfaction

QUMg SESWTerTT $l(mLid
(B) Reducing Manpower

oeflg eIeTSDs G®DSSD
(C) Continuous cost reduction

Qam_réflwumer Qewey GamLL

(D) Continuous operational improvement
Qam_rgflwmer Qewdum (B Gubum®

(E) Answer not known
enL Ggfwueieane

77 385-Business Administration
[Turn over



130. The application of special purpose material handling equipment is

oty Cpréssdnsrer Qummer aswm@Epgsd smalsater LweTLm(
NGNS
(A) Process Layout

Qewepeann el

(B) Line Layout (or) Product Layout
CrrGamh Sidag swrilliLy SereuenloliL]

(C) Cellular Layout

QEFLIMT emOLIL]

(D) Combination Layout
HLOENGU BENLOLIL

(E) Answer not known
alenL Gsflwalerena

131. quality system standard was published by Bureau of
Indian Standards.

@b srbleouler  LamilusssTD S7 el srblane

Qeueflulliul L g.

(A) BS:5179 (B) BS: 5750
Werev : 5179 Qerev : 5750

(C) EN:29000 (D) IS : 14000
reresor = 29000 smerev : 14000

(E) Answer not known
allenL Gsflwalerena
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132.

133.

From the following which depicts dimension of quality
Yetreu(meuareupdled eTgl Hrsdlem LflbmarTorear bssms §55MEHng)

(A) Product Looks and sounds
swriltiy Carhmd wHMID eadlgeT

(B) Brand name and price
yreir Quwir wHmIb ellene

(C) Bells and whistles of the product
2 HusHulen wanflaer wHmibd Nl eger
(D) Ability to repair a product
@ QUmmHeneT LI(pgl LTT&E@GLD Slmeir

(E) Answer not known
allenL Gsflwalerena

The concept of total quality control i.e quality must be attended to at
all the stages of the industrial cycle and through out the
organization is the creation of which of the following pioneers

QWr$s &7 SLHLILTL 6T &(HSgG ASTeUg QsThgImD SHpHFsuller Samarsg

Hlenavasatigd wHMID Hmieuard p(peugih b seuaissliL. Calarhb eTerLg)

Gereumid (perGearmigsaflerr wimmenL_w 2 (Heum&sn

(A) Armand Feigen baum (B) W. Edwards Deming
| ITLOGTL_ eHLISEST LIMLD L 19Ty, erieuim e Gl Lol

(C) Genichi Taguchi (D) Joseph M. Juran
Qeyaisd L(g&él Ceprgls 6rib. elymenr

(E) Answer not known
allenL Gsflwalerena
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134. After E. Deming, who is considered to have greatest impact in
quality management?
QLmdhEl bng, s7 Hlfeurssded Wasl uilu gréssams gHUbBSHweu

WITIT ?
(A) dJoseph M. Juran (B) W.E. Deming
Gegmall erib. sgormen L9y, rr. GlLLsim
(C) Taguchi (D) Ishikawa
SMEn &S] @&sreum

(E) Answer not known
alenL Gsflwaicrena

135. The Technique used for process improvement is
Qewdpenn Gobur’ighE Lwearu@ssliubbn Qampldnl u dewdppenn erg?

(A) SWOT Analysis (B) Six Sigma
SWOT uguumiey aev s Qewdpenm
(C) PEST Analysis (D) Porter’s Five Forces
PEST u@uiumiey Gumi_LMer wbg eNensser

(E) Answer not known
clenL Gsflwalerena
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136. Operations Managers have to undertake :
Qewéum () Cwereriger  CuhGsmdarer  Coussrigwl Qewdurhsamern
S L_UITETLD &IT6H0TH

L. Operational strategic planning
Qeweur’ @ 258 Sl e

II. Marketing the product
QummEneT FHensL1L[HESS6D

III. Liasing the design functions
aulgaieLIL] CFwLTHSMET @) enTsHs e

IV. Improving the operation

Qewdurhsamer CobLhsse

(A) L II, IIT and IV (B) I, III and II only

L II, III wpmn IV L, III wpmiw II wr G
(C) I, III and IV only (D) I and II only

L, III wpmd IV wi@wo I wpmd IT i@

(E) Answer not known
alenL Gsflwalcrena
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137. Job-shop production system may be preferred when
Cauma-gaL 2 HusSH wpansE eraiflenn eaflssiiLpin Cung

(A) output variety is large and the production volume is low
Qouafluic B cuens Quflwg wHmb 2 HusH SjeTe| GMDeTs 2 drarg|

(B) desired operations flexibility is large and capacity is small
enough
dlpwllw  dewour@hseier Gpdlpesserendy Cuflwug wHmb  Smeir
Slwg

(C) Dboth of the above
CuwGev 2 6rer @ yer(hib

(D) none of the above
Cwle ergiajb @eenen

(E) Answer not known
alenL Gsflwalerena

138. The term volume in Operations Management refers to
Ceweum’H Cuerarenwuid “ieTe)” eearuger Qummer

(A) the peaks and troughs of demand
Coamaluflen 2 F&mIGET OHMID g1 &HET

(B) the number of times a product or service has to be produced
@ SUTiliy Sdeg Cemauemw Cewuiw GCoueriq W ecraantl&Eans

(C) the number of different types of product or service offered
aupmsU@BL  Cummer g Coaeuuler GCeucuGoum euamsser
eTaBT et HEn &

(D) the number of times a product has to be verified for quality
e Qummeller srsdenar sflumiss Coudriqw crarTantl&Eans

(E) Answer not known
e Qsflwalcrena
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139.

140.

Studying productivity in compassion with other firms of same size
and engaged in similar business is termed as

xCr diswrear euatlssSaib, Gy algwrar <jerellgrd cuamfilasnd Geuwgnigw
Blpeuariisafler 2 HusHsHmanear LGLLTLGIG eTeueUTn Hamp&sLiL(HE ermg)

(A) Trend Analysis (B) Vertical Analysis
CuréeE uELuTUaY CemiEgss LEGLUUTIIGY

(C) Horizontal Analysis (D) Budgetary Analysis
FlepL ol L L@lumiiey Bl Bleney L@GLILITIG

(E) Answer not known
alenL Gsflwaicrena

A Marketing-led organization is a firm which gives importance to
shangliLhssme (PpseTed alaflswrs Casram Hlipeueard ere(melarelbHmle
THEME (PSSHIDTS SH(HGILD.

(A) Sales Figures (B) Customer needs
clpLIene eretment&ens UMy e WITaTTHeT CHeneUSET
(C) Product Research (D) Production Output
swmfliy <rmiss 2 Husd CQeuafuip

(E) Answer not known
alenL Gsflwaicrena
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141. When there’s already a decent body of existing Research on a
particular topic, but an absence of research in specific context is
identified as a?

@m GSNUELL geeolld Blapeairar @ rmisflsear @mé@h Hlevaude, e
SO Ghblevoulld <rmiss @dansg ereucians U rmiss @enL Geuef

eTa DHnLp&HIIL[HSleTmg) ?
(A) Methodological Gap
panpwner @eanl_Gleuef

(B) Disagreement Gap
&S Geupiuimh @en_Gleuafl

(C) Contextual Gap
Gpblene @enL Geuar]

(D) Classic literature Gap
2 eergLomer @odd @enL Gleuar

(E) Answer not known
clenL Gsflwalcrena

142. 1s a highly organised and systematic study of existing
data done with one objective.

erargl @ GN&CamEnLer Qelwliu@b sHCUTMSL Fre|serfer

O&a|b (BISMDSGSLILIL L WHMID wpepuner CEwed op@Lb.

(A) Research (B) Study
< TTIES] <6

(C) Analysis (D) Experiment
U@GUUm6] LM Gargener

(E) Answer not known
alenL Gsflwalerena
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143. Research conducted to identify the characteristics of a group is

termed as
QM Gpeller GHETTHFWIBIGHET AP WITATLD SmewT BLESSUILIGHD < TmiiFs]

144.

(A)

(©)

(E)

eTeTILI(hLD.
Exploratory Research (B) Diagnostic Research
S Ue|s@&MNu < ymiss SETL_HHL prmiIFsl
Descriptive Research (D) Experimental Research
clerggomer < TlFs) Cangenends @M <, rmigs)

Answer not known
e Qsflwalcrena

1s NOT a characteristics of Multivariate Analysis.

LeTpaLl Li@liumileler ojbab Speimalareupded erdldd smeanriiLi(heuddena

(A)

(B)

(©)

D)

(E)

It involves multiple dependent variables
@ ue smibg wrHlelsamer Ol e g

It can handle complex relationships among variables
rMledlsEhs @ @ ulenear fssumear 2 De|SeeT SWLITET 6UDEF

It is limited to only two variables at a time
xCr Crrsdlev, @uam® wrdledsCermh L (Hib GewdLflu gnigwig

It allows for the examination of interactions between variables
wrdledsEpsdla Cuwner CQsrimysamer <,iie] Celiu aindsdarng)

Answer not known
enL Ggflwueieene
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145. Match the following :

QUT(HSSIS :

(a) Pearson’sr 1. Non-parametric correlation
Qwirger QHDEO-3feTe|d GDudwe

(b) Spearman’s p 2. Linear Relationship
el wIfoeT'S P Crflwed 2 may

(c) Kendall's 7 3. Ordinal data
Caaivr_ed T auflesiuOSSLILIL L ST6|SHeT

(d) Point-Biserial r 4. One continuous and one binary
umudlerl - el fluied r xCr Qsrrsflwumer wHm evLier
@ G © @

A 2 1 3 4

B 1 2 3 4

C) 2 3 1 4

(D) 2 3 4 1

(E) Answer not known

cdlenL Gsflwaleena

146. Formulation of hypothesis may not be necessary in
adled HmgICarener 2 (Heums@eug SeuFludleemod Curgemb

(A)
(B)
(©)

D)

()

Survey studies

SNATEMG U6 &HeT

Fact finding (historical) studies

2 @TELWMSED (GUTOTHMIF FTTLITET) U6 SET

Experimental studies
Qewepann <6 s6T

Normative studies
Apdpen <piie|sar

Answer not known
alenL Gsflwalerena

385-Business Administration 86



147.

148.

Identify the correct sequence of steps involved in defining the
research problem.

< rmuEs Slsscdlanar euevpumliLSled FbUBSLILILL  Ligbleneseter &iflwimer
Mg L WITETD &Tanrew.

(1) Determine the relevant, Research Variables
< rruEs wrhlsmer Sroraflssab

(1) Understanding the background of the research problem
<& Wysslenaruier Wememanflenwits Lflbgis Qamereug)

(111) State the research objectives
< rmiESllen Crrssmisamer @Dl Heug

(iv) Ascertain the decision maker’s objective
< rmusSlumeriler Crréssdenar o mliLbHSSHIS0H
(v) Isolate and Identify the research problem
< rrFsludlen Hésame SallanbliL(HiSHH HMID HEHLWLITETD &HITEmiHe
@A) @, @), @), av), (v) B) 1), @v), (v), (1), @)
©)  @v), (1), (v), @), (11) D) @), (1), @), (v), (i)

(E) Answer not known
alenL Gsflwaicrena

Operation research functions as a flow of tasks in one strategy for

firms to achieve their final goal, they one using

Blpeuamdser  srmseT  UweaTU(BHSSID @M  @Qeosms LW @b

epCaorumugdler uanflsafler el Lbrs Qeweour’ () <rmuss dgwudu@Bdng

(A) Decision theory (B) Optimal Decision theory
ey Carump 2 &bH% (Plge] Camump

(C) Normative Decision theory (D) Dividend theory
Qpdpenn (pige) Camium reygsrens Camiuim()

(E) Answer not known
e Qsflwaicrena
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149. Match the following list :

Gemeu(pd UL Igwicsemer FTlwums QUTHSSa|D :

(a) Conclusive Research

Design
o mSluimer < rmiiFsl

@llg alenLDLIL]
(b) Exploratory Research
Design
<G| Y TTIFS Gllg el
(c) Experimental Research
Design

Cangener <, TmiiFs eulqeienloliL]

(d) Confounded Relationship
GLULILTET 2 M6

@ (b © @
(A) 3 4 1 2
B) 2 3 1 4
C) 3 4 2 1
D) 3 1 2 4

(E) Answer not known
cllenL Qsflwalerene

385-Business Administration
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Cause and effect relationship
STyeRTd HMID cllenerey 2 mey
Extraneous variables

Lmbumer wmml

Diagnostic study

Crmublga <ol
Expert surveys
By ey



150. Choose the correctly matched pairs :
sflwurs QurmbSu Comgsamer CsmbblsH\&ES :

(a) Pre-Experimental Design —  Pre-test-post-test
Cangenans@ (phHl allgeueanoliL] et Cargenar-Gen Camgener
(b) Quasi-Experimental Design —  Multiple-series design
S T-CHTGMET GLlqEUEMLDLIL| Ue QsmLiT eulqeIELDLIL
(¢) True- Experimental Design —  Post test only with control
o arenowiner Camgeanen Cangenens @, ler
GUlg QUENLDLIL S (huum(hLe wL (Hbd
(d) Statistical Design — Time series design
Hemeflefloury 6ulgeuantoLiL| Crr-Gsmir eulgeuenioLiL|
(A) (a), (b), (c) are correct (B) (a), (b) are correct
(@), (b), (c) sfwneg (a), (b) efwrarg,
(C) (a), (b), (c), (d) are correct (D) (a), (c), (d) are correct
(), (), (©), (@) sfuneng (@), ©), (d) sAlwrars,

(E) Answer not known
alenL Gsflwalcrena
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151. In marketing, why customer orientation considered the primary
focus over product orientation?
shangLI(hSse0lev, swriliiy Crrsghleoamwu b eumgsamswmert CrrdEblane
(PSTUITETSTEHS &([HSLILHE DS ?
(A) Customers have unlimited purchasing power
QUITIG SENSITEITITE @hd & GUTLLLIDM UTEIEGD &6 2 dTerg)
(B) Businesses can only succeed by focusing on customer needs

and satisfaction
aumgsanswirert Cgeneuser wHm JHmuHuler seard CFQsgieiser
epad L HGW euamflamser eudMGlum (pigubd
(C) Product quality is the only factor that determines sales
swumfliiy sy L HCw dpuamarew Sibrafls@n Gy sryaflumgn
(D) Businesses should not focus on marketing research
cuaTlEhISGET FHangLIHSHIH50 YTmEH D seuard FSssamL gl

(E) Answer not known
clenL Gsflwalcrena

152. The shift from traditional marketing to Modern Marketing has been
primarily driven by denotes
umpouflu sbasliu@Es0ld @Hbg belar FhaSLILOSSNGE WLINEUSHS
(PSHETEWDUINTE 2 HGIHED 6TerIL(heg)

(A) The rise of mass marketing strategies
Qeugmer shansliL(hsse0 2 sdlsafler er(pss
(B) Advances in technology and customer data analysis
Qs mlebmIL LD LHmILD QUMY SEMSWITETT ey L@Lumielled
(peTCerhmiser
(C) A focus on increasing product features
sl obgnisemer AdsTliuSed seiard e sgise
(D) An emphasis on cost-cutting measures
Qewe s GapLUL bLallgsamsseile (psElusgield

(E) Answer not known
e Qsflwaicrena

385-Business Administration 90



153. Match the following with their significance :
Yemeu(peuameupenm Sjeudmlen (PpsHlwuSgHieusGIL 6 CLUTHSSeb :
(a) Customer-centric approach 1. Emphasizes satisfaction and

loyalty
GUITIY SENSWITEITIT GLOWI SHmud womib Neauresams
A S PP D el migdlng)
(b) Traditional marketing 2. Focuses on pushing products
concept to consumers
urpbuflu shans iU HSSe0 swriliygsever BsTGeumflibd
&H(HSG Qamerr(h Gedeudledr seuald
Qequsgdlpg)
(c) Modern marketing 3. Focus on meeting customer
concept needs
Beieanr FhansLliLihssd &(HSS cumigsanawimeri CoenelsemarTL
L5 Cauicudled seuerbd
Qeasgdpg)
(d) Sales-oriented marketing 4. Focus on promotional efforts
concept and techniques
clpuener Frihg FhangLiL(hsHe efemibLiry puhHslger LOHmID
&H(HSG B LkIS6Td seuard Ceqidssdlng
@ G @© (@
A 3 4 1 2
B) 2 1 4 3
<O 1 2 3 4
D) 4 3 2 1
(E) Answer not known
cdlenL Gsflwaleena
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154. The “Market Orientation” concepts implies that firms
shang Crrs@hlene &msHI&EsHeT Hlmeuariser Yerelmalarelhenm @&ml&s ermer

(A) Produce whatever they can make in large quantities
Sjalfser Quilu oarelfled eremenr Cawiw iy Gor s 2 HusH
Qewdpmiger

(B) Focus on understanding and responding to customer needs
aumgsanswrerenyll  LfipgiCsrateudland, uHeoefliudled — seuerld

Oeqdg Spiger

(C) Rely on the traditional product-centric approach
umybufw swimliiy @LWLLHSSILIL L S| (G PEODEDL
B (m& S prieer

(D) Are only concerned with pricing strategies
clenev Hlitanr 2 sdlasatled LI HCL ssamm CameT(haTerert

(E) Answer not known
e Qsflwalcrena

155. The 4PS model in marketing emphasizes the inter connection
between product, price, place and relationship with other key
component?
shamsliLpsse 4P’s wrdfl, swurfuy, New, @Lib wHmb Ceum ebs
WP&HW FmmisErsE Qe Cuwrear Agr_irenu auedlumnissdng) ?

(A) Public Relations (B) People
D&ESHET O[T &HeT LD& & T

(C) Profit (D) Process
QTLID Qewdpem

(E) Answer not known
e Qsflwaicrena
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156.

157.

1s the concept of marketing to reduce demand temporarily

or permanently; the aim is not to destroy demand but only to reduce
or shift it.

crarLgl Comauemw ghsmalswrsGour Sjdog BlrbsrorsGeur

G@pUUsHaETar FHNSILOSSH SHESTGSWL; @Qser CrréEsd eueumnreT

rrsflllener SPILLG SO, LIDTE MG G®DLILG HO®FG WLTHMEIG
L HGw

(A) Services marketing (B) Demarketing
Coeneu shansLi(HSHe0 SO FHMSLI(HSSISD
(C) Sales Management (D) Demand marketing
slpuener Gemeameanto Coamau sbansLiLI(HSEISHe0

(E) Answer not known
e Qsflwaicrena

1s the total combined customer lifetime values of all the
company’s customers.

erargl  Blpicuangdlen mansgl  emgsamswnerigeflen GClTSS
RHBIS MBS GUMlqHENSWITETT GUTLPBTET S LILITELD.

(A) Customer loyalty (B) Customer retention
QUG SSWTETT 6dldr6u LD QUMY GG WITETT $HHENGULIL]
(C) Customer equity (D) Customer values
QUITIq SENGWITEITIT LIMKI(E, QUG SENSEWITETT S LIL

(E) Answer not known
alenL Gsflwaierena
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158. 1s primarily a combination of quality, service and price.
eTaTLgl (pgemenownsg Sy, Csameu wOHMID ellene ,dlweubHmler
SHOLEGUUMGLD.

(A) Supply chain management
MBCwrass gnidled Gueremento

(B) Communication channels
QgL Caeameaer

(C) Customer value triad
cumigSanawimert i wpsCHmenid
(D) Task environment
LGt @ Lped

(E) Answer not known
alenL Gsflwalerena

159. All the products manufactured by the company may have the same
name of the company is called
Blpieuarssmed swumilEsiuBb Adeardsgls CummlseEpbd Bneasser Gy

Cuweny CsmesTig (HLILIg eTaT DHMLPSHIL(HE D).

(A) Family brand (B) Private brand
&ML Gymetri seflwm e

(C) Umbrella brand (D) Individual brand
&L Wymegr seipUT e

(E) Answer not known
e Qsflwalcrena
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160. 4P’s in marketing is called as

161.

4P’ eratruig) shansuliweled ereueumm SiepssLiLhEDg) ?

(A) Marketing research (B) Marketing mix
FHNG A TTUIFS] FHNG HEEN G

(C) Marketing concept (D) Marketing analysis
FHend &(HSGI(H Fheng L@GUUTLG]

(E) Answer not known
clenL Gsflwalcrena

New invention of products takes place by
QummeTanbg LW sar®lig LILs6r 2 (heuTeug

(A) Financial development
BlE smibg CobumLme

(B) Human Resource development
efgeuer GobLIm L me)

(C) Science and Technology development
Siplaflwed wHmib CgmMemi L Cubum L meb

(D) International trade development
ueerm_(h eumenfl Gobuime L med

(E) Answer not known
cenL Ggfwuaeieeane
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162. The ability of the marketers depends on the ability of finding a

shangliLi(hsgLeurseflen Fmer smibd(HLLG eTeTLS,

gpailer Qm&Eng!.

(A) Technology
Qs mlebmILLILD

(C) Transportation
Curs@eurss)

(E) Answer not known
e Qsflwalcrena

163. Among the marketing tasks

S@RTL_Hl WD

(B) Consumer
BI&TCauTen]

(D) Sales promotion
cflpuewer Cobum()

1s the an approach that

reflects societal marketing philosophy.

shanglILhSse0 WwSSluded Lianflsar

CTGTLIZ &eLp& FhengLiILI(h&Sed

ssglausms UTHLIS@GD Q@b HEIG&LP®D.

(A) Experiences
D@ LIGI RIS 6T

(C) Demarketing
Mpuemersd GeanmLiy

(E) Answer not known
alenL Gsflwalerena

164. Goods are not bought but sold

(B) Work

Goeuemew

(D) Customers

QUG &EN & WITEITIT

QumpLger curhsliuBeiddame yearmed allbhsaiiubhdlermenr

(A) Production orientation
o Husd Crré@blane

(C) Customer orientation
aumgSenswimert Grmé @ blene

(E) Answer not known
enL Ggflwueidane
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(B) Sales orientation
clpuener Crmé@blana

(D) Social orientation
geps Crms @ blane



165.

166.

Emphasising long term consumer welfare over the short-term
consumer satisfaction

Gndwu st msTGeurt Hmudeow ol Hear st msTCourt peener
audlunssies)

(A) Social concept (B) Morph marketing
FPE H(HSF) LMTL MTE6lsL g ki

(C) Sales orientation (D) Customer orientation
slpuener Crms@blane aumigsanawimert Crré@blenay

(E) Answer not known
alenL Gsflwaicrena

“Building loyalty among the product environment is through the
correct procedure” choose one correct loyalty building concept given
below?

Qummer  eumiu@d  elseursd (loyalty) eriug  <idstiu@ssiu@dpg
QumeTaatier wsEHuler Siger sflwner smpsans Csiey GFliLeDd ?
(A) Adding financial benefits
BEl smusms QuphIESD
(B) Adding social benefits

FOPG HETENLOSHENET GULPMI(GHG 6D

(C) Adding availability benefits
QUL SET Sl &H@GLD HETENDSEET GULPMIEHSW
(D) Adding structural benefits

2 S L DL BETENLOSHEET GULPMIGHG6D

(E) Answer not known
enL Ggfwueidane
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167. Ethical marketing, in general tries to promote
Qumrgieurs, Apdpann sHMSLILIHSHIFD Teng 2aé@&HelsEs PUHSGS g
(A) Misleading information
SAUDTET HHEILEHET
(B) Unfair competition
Blumupn Cumig
(C) A sense of responsibility
> aTe LI Teunmen Ol LImmiLiL|enTiTe,]
(D) The breaking of government rules
SiyEThs eldsmer WBmnige

(E) Answer not known
allenL Gsflwalerena
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168. Assertion [A] :

gapm [A] :

Reason [R] :

smyeord [R] :

In the context of viral marketing opinion leaders
could be active media users who have a strong
professional expertise or reputation.

aeured afwrungsSler LMCersemarnuie, smsg wereflane
audllueIseT  Soepwwner 26L& LWATTSET <45
@ (H&&5I[HID, eurserg Csmflowean CsTesl g
L&D 2 dTarg).

Opinion leader’s credibility and large following
make their content trusted and widely shared,
helping to amplify the message in viral marketing.
&S (peatlaned eudlliLieuiaaier BOUSSSEEND LOHMILD
Quiflu  deeul b, eurgerg o eTaTL&s5ms B
udlyeyd, emeured efwrumysde Cenidew  QumEs
2 5a|LD.

(A) Both [A] and [R] are true and [R] is the correct explanation

of [A]

gapm [A] wombd srmreard [R] @rar®Cw o a@renw whmibd sryard [R],

sapn [A] Qe sflwner earéswors @@msSeang
(B) Both [A] and [R] are true and [R] is not the correct explanation

of [A]

gapm [A] wombd srreard [R] @rar®Cw o @renw whmibd sryerd [R],

gapm [A] @er sflwner elarésh oo
(C) [A] 1s true but [R] 1s false

gapm [A] o arenn syammed smrawd [R] Qumiwrerg
(D) [A] 1s false but [R] is true

gapm [A] Qumiwrerg <syame smrard [R] o arenw

(E) Answer not known

cdlenL Gsflwaleena
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169. Viral marketing relies on brand engagement and

aeured WMT&ELs Igm Wyl FHUmiepL Wb  Hmb

BOLADS!.

(A) consumer interaction
QUMTg SESWTETT gL

(B) traditional advertising

Uil eSlembLprhiseT

(C) paid media campaigns
Lentd CFsSHw sarL g Nysamyrisar

(D) 1increased costs
Ceajsamer sl

(E) Answer not known
alenL Gsflwalerena

170. What is the primary advantage of direct mail marketing?
Crrlg SEpFed FHansLILOSSHISOET (PSHETENLD HETENLD GTEITET ?
(A) Low cost per impression
GdDhs @bridTaser Fway

(B) High level of personalization
SHls arafleorer safliLwemmTssid

(C) Viral reach

MU [T&

(D) Real time analytics
BlaspCrr L@LUTey

(E) Answer not known
allenL Gsflwalerena
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171. Which one of the following is not an objective of an events?
Gemreumeuameundled evg Blaspeysatienr Crréswnaen ?

(A)

(B)

(©)

D)

(1)

enhance corporate image
sTriuCrl o (reusens CbUbHSgIH6E0

reward key employees

&I W 2arfluiis@Ens@ Ceu@nd eaflsse
permit promotional opportunities
cllembUy eUTILILEENET eSS 6

no target market

Q&G sHms @dame

Answer not known
allenL Gsflwalerena

172. Which of the following is a key benefit of conducting seminars for a
company?
@@ Hlnieuand SHESTHEIGHMET bLSSleusem (PEHEHW Herenld Llerel (mheuarel e

68 ?
(A)

(B)

(©)

D)

()

Decreased brand awareness
yresrl eI amTTey (&HMDSE

Weakened customer relationships
QUMGEESWITETT 2 HeSHET LI L S

Building trust and relationship with consumers
BI&TGeUTHLGT BOLNEMSE LLHHID 2 HESEMET 2 (THeUTHESE

Increased advertising costs
clerbury GFweyseT &S0

Answer not known
cenL Ggfwuaeieeane
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173. “Oracle” hosts the “Markie Awards” to shine a light on the
luminaries in digital marketing and customer experience. This is an
example of
el L6 rT&6sLignm HMID eUMgSEMSLTTT Sgicusamns UM GeuelFsd
Grerdlés  “risd  mgsmear yrsddr BLSGEDG. @& THE@®L W

T(H&ZI&&TL(h

(A) Green marketing
LIGEnLD &hengLiL(h&geD

(C) Sports marketing
cllememwiml_(h sbangLiLI(hSHe

(E) Answer not known
enL Ggflwuaeieene

174. The E-marketing focusses on

(B) Event marketing
Blap&s sHansLILIbHSS60

(D) Social marketing
PG FHenGLILI(HSHE6

e henslIL(HESH @Sl seuard Cleaissdng

(A) market research
FHang < TTLIFS]

(C) 1indirect sales
LD Lps cHlbHLImeT

(E) Answer not known
e Qsflwalcrena

(B) direct sales
Crrig allhuener

(D) discount sales
SETERUIlG 6lHLEneT

175. Drugs and Cosmetics Act, enacted in the year
LD(BHSISET HMID APEGFTSET CUmmETHeT FLU L 1D @uIHmUILL L eUHLLD

(A) 1970
(C) 1986

(E) Answer not known
e Qsflwalcrena
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176.

177.

Marketing i1s the process of Building Long-term trusting
win-win relationship with customers, distributors, dealers and
suppliers.

FHMSLILINSHD eTemligl eUTigSanaswmariser, odlblCursavgTaer,
le@T&HET WHHID FliemeTwis@hLer B sre BLMSmswLTer Geubhi-Ceimhm
2 DEN6 2 (HeUTd@GD CFwepemITELD.

(A) Relationship (B) Transaction
2 ME ufleursgenen
(C) Direct (D) Focussed
Cwirig seuard CeaysSlug)

(E) Answer not known
clenL Gsflwalcrena

Monopolies and Restrictive Trade Practices Act was replaced by
gaCuranisdr LHNIL  sLEUUOSSUIULL  alf$5s B (P@DSET FLL LD
@sermed WIHOLILILL g.

(A) Consumer Protection Act
B&TGauMT LMgSTiL FLLID

(B) Essential Commodities Act
SSHwmeudlu QumEpLser sl Lb

(C) Indian Competition Act
@S CGumiig gL b

(D) Sale of Goods Act

QumpLger ellhLemer FLL b

(E) Answer not known
e Qsflwaicrena
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178. Online marketing aims of securing the goals of
@aarweuly FHSLILMSSHSD QO&EGSET @QFmar UMHSTUILMS ChTESTsEsS

s e (HeTerg.
(A) Buyer (B) Buyer and seller

QUITTAI G LIGUT QUTRI@GUGUT HmID elldHLieuT
(C) Seller (D) Intermediator

UG Q®LGSrsIT

(E) Answer not known
allenL Gsflwalerena

179. Direct Marketing models include
Crrg aflpuener wrdlflser Weremwmm

(1) Multilevel Marketing
el L &hengLiLi(h&seD
(11) Tele Marketing
QzraneGusl epeld FHhensliL(HES6D
(111) Internet Marketing
QemE@TWSETLD eLPLD FHEnSLILI(HSSHeD

(iv) Mobile Marketing
QeellL_LICLI& epeod FHangLILI(HSHe

(A) (1) and (i1) only (B) (1), (11) and (i11) only

(1) wHmibd (11) v Hb (1), (11) wHmd (111) wL Hb
(C) (1), (1) and (iv) only (D) (), (1), (111) and (v)

(1), (1i1) wpmb (1v) wLEHW (1), (1), (1ii) wpmybd (1v)

(E) Answer not known
alenL Gsflwalcrena
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180. The Prevention for Food Adulteration act have enacted year.
2 a6 SHLILL S ML FLL LD

(A)
(©)
(E)

181. In e-Marketing
@) -LITE6sL g Rl

(A)

(©)

(E)

1950
1955

Answer not known
e Qsflwalcrena

value
1L
profit
@emruibd

Answer not known
e Qsflwalcrena

182. A point of Entry to the Internet
Qevamugdled pevpuid @ Lera

(A)

(©)

(E)

Website

G eemTUISETLD

Blog

cueraLiLSley

Answer not known
e Qsflwaicrena

105

<lb e @uIbmiiurLg).
(B) 1952
(D) 1956

1s benefits minus costs.
BeTenD&ET &HNSHD ClFaa|ser

(B) revenue
G (THGU U

(D) price
aNane

(B) Portal

aumuiled

(D) Email

S ememepaed
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183. Green marketing primarily focus on .
L&D FHSLILMHSSD (PSTEWLITE Selard ClFasSgialg

(A) profit (B) sustainability
@evruib Hlencvg g eianto
(C) speed (D) price
Gausid allenev

(E) Answer not known
alenL Gsflwalerena

184. considered in making decisions which affect the marketing
of goods.
QummLsedr shasUbBSESD Cumgd urdlsamer o abg (WPbeubhés
2 56|8lng!.
(A) Consumer behaviour (B) Market information
BI&T6e| hLSMS FHG SH6
(C) Market Research (D) Sales Research
Fhang 16| cllhLener ,Uie

(E) Answer not known
e Qsflwalcrena
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185. Match the following basis of promotional activities :
alpuener Guobum’ighasrer pLallgdamasefler ojqliLmLmw (urmpsss

(a) Personal selling
seluul L eflbLener

(b) Sales promotion

aNpuaer Cubur@

(¢) Advertising
eSleriLrid
(d) Public relation
Qumg 2 may
(@ (® (o)
A 4 3 2
B) 2 1 3
< 3 1 4
(D) 3 2 1

(E) Answer not known
e Gsfwalerena

1.

(d)

A~ DN &~ =

Building good relation with public

QUG LO&SEHLGET HEE 2 DENE 2 (HEUTHES
Any paid form of non-personal
presentation and promotion of ideas /

services identified by sponsors
GULITGITEFITSHGTITG) S| L_LITETLD SITEOTLILIL L
Cursemenser | Coeuseatler  geflluLl L
NersssaTl & Wwohnibd eletbursdler erbbsm(m
S LT @llg6l(pLd

Short term incentives to encourage the
purchase / sale of a product

e Oumrmeflar Carerpsd |/ elhLamearanw
oa1s&HelHs GMEW &M 2ar&s50sTens
Direct method of selling the products
QumLseaer ellhuemer Geleughstear Cori
pevrd
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186. 1s the opposite of brand extension.
yresrl eflfleunsassdn @, erdlymeng.

(A) Brand Relaunch (B) Brand Proliferation
Gyresr LnCsTL&EHWD Giyrer Qum&sd

(C) Brand Audit (D) Brand Rejuvenation
Gyrer sentlsens Gyrer LiSglenri&s]

(E) Answer not known
alenL Gsflwalerena

187. research gives valuable insight generates ideas and
hypotheses rather than measuring or testing them.

QTS LGS BeTamhe|samer eulpniGHng, Curgamearger

LHNID sHGCsTaTHmar SjeTalll(HFd Sovwg CordliiLamsg oL 2 (haursEdHng.

(A) Casual research (B) Exploratory research
FMSTTERT Y, TTiIFS] QY Ue|s& MU < rmiss

(C) Descriptive research (D) Predictive research
HeTéspern <, FmiiFs (pererhladlliLy <&, ymiiFs

(E) Answer not known
alenL Gsflwalcrena

188. Two wheeler manufacturers in India target segment of
people.
@pdHureied @@ 587 eumser 2 HUSHWTETTEET 19l el eremiy
@ 0&EETHS & TerT(HeTerari.
(A) Senior citizens (B) Infants
PSS Gl Db saT G PHaFEaT
(C) Teens (D) Young adults
udlereuwigl e @) MeT(EH TS 6T

(E) Answer not known
alenL Gsflwalerena
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189. Assertion [A] :

sapm [A] :

Reason [R] :

smyewrd [R] :

“Price skimming involves setting a high introductory
price to capture maximum revenue from early
adopters and then gradually lowering the price to
attract more price-sensitive customers’.

“Neved  GoADOE  eTeTLg  TDUSHD o @ibE A WPS
dewoverws  Blitawruisg,  elewer o ewidper  ClEmesTL
QUG &EN & WITEITITE G 6T &8 Lilg L1L1g U1 M cllleneven
GSdOUIUSDHE (pet|, < rbu uwerrsellOl(mhg SHsul g
aupeuTeWL QuUeIMs 2 derLsdlwig”

“Price skimming is used because it helps to quickly
attract a large number of customers right from the
start”

“‘Aevar avdbOm LwaTLESSLILHHADE, gl @)
< 7bUSSH 0l (HHCS 9ls T 6Bt 6T & e & Ul v ot
QMg S@SWITETTHEET clleapreuns Friiés 2 seydlng .

(A) [A] 1s true, but [R] is false
gapm [A] o @mewn e sryend [R] seum

(B) Both [A] and [R] are true and [R] is the correct explanation of [A]

ampm [A]

womibd srread [R] @rar@on o a@reow whmid smyeerd [R]

gapm [A] @er sMwrar elerésd

(C) Both [A] and [R] are true and [R] is not the correct explanation

of [A]

gapm [A] wombd smerd [R] @rar@n o @rew wpmid srrerd [R]
sgapm [A] @ar sfMlwrar elerésd Side

(D) [A] 1s false but [R] is true
gapm [A] seum spemed sryard [R] 2 aorenwo

(E) Answer not known
e Qsflwaicrena
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190. Which of the following is not a desirable feature for a brand name?
Y etreu(HouameuhmIeT 618l sG&SHeumiipg ewmumys Gmuifh wohmid Cluwir?

(A) 1t can facilitate the introduction of new products
@s ydu Qummer shevsuiler SPpsLiLHSHD Curgy ASDHSTET
Smarsg Couanas@pd GlFwiub

(B) it can become used as the generic name for all products in the

category
@ o amamwssambyeLwl 2 LCurdsslul L erdbeor  elgmer

wrumy @dulihsefler 2 drerL&swm@id

(C) 1t can make it possible for the firm to engage in non price

competition
@s eauloens Curligeamu @& 2 L mé@Wh

(D) 1t can help develop brand loyalty among buyers
@8 QMEGD ST  GUTYESWTT®] 2 (heumé@G  WwHmIbd
cuanfls@Oui( 2 arenng Sereannenil 2 (HeUT&EWn

(E) Answer not known
e Qsflwalcrena

191. A key component of the marketing environment that includes
factors outside the company that can impact its performance
sHSILOSHD @Gpedlen (P&HW Fmmiser gen Cswddnener LMS&Essgniq
Blnieuans @ euelGu o erer sryanflaaner o drer_&dluig

(A) Marketing mix (B) Internal environment
FHansSLILI(HSS Heenal 2 6T GLped

(C) External environment (D) Marketing strategy
Qauafliym @pe sHhFILHSED 258

(E) Answer not known
enL Ggflwuaeieene
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192. The group of elements Price, Product, Promotion and Place

constitute
edlenev, swmfliiy, Cwbur@h womb @b Hwueuddear smmseaier @rpenol
2 (HeUTSHGH D).
(A) Market mix (B) Marketing mix
FHenG HLE6 FhansLILI(HSS SHeenal
(C) Product mix (D) Promotion mix
sl seeaeu Cuum_(h) soenel

(E) Answer not known
alenL Gsflwaicrena

193. All forces or factors that effect marketing policies, decisions and
operations of a business constitute
Rm auaissder  FHOSLILHSSH — CETETMSSHET,  (PlgesET  HMID
QeuduThsmer LTHEEGD ADRTEEH FHEHET ADS &TTewt ST

(A) Marketing mix (B) Marketing environment
FHanSLILI(HSSH &Heenal FHanSLILI(HSSHE @ LDeD

(C) Marketing control (D) None of the above
shensLIL(hSSed SL_(HLum() @emal eTgla|b @6

(E) Answer not known
e Qsflwalcrena
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194. search describes the situation where a fairly limited and
unstructured attempt is made to obtain information for a specific
purpose.

CaLed CTGTLIG) &6 b U TWIMIGSIILIL L LOMHmILD
sl LewssluLnts wpubhsluder @Ghblooamu aleufsdng m @GOG L
Crrés58hans ssedsmen (UDEISHSTE 2 (HeUTSSLILIL L STELD.

(A) formal (B) purchase
(PemmITen CsmeTpsed

(C) informal (D) project
(PEDETIT Sl LIb

(E) Answer not known
clenL Gsflwalcrena

195. 4Ps includes which one of the following?
4Ps Qereumeuameupied eTeng o @rarL &l wig) ?

(A) Process (B) Prize
Qewepenn ufle

(C) Place (D) Packing
@Lib Cusdlmn

(E) Answer not known
e Qsflwalcrena
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196. A strong brand helps a company primarily by .
@Mm eueurer Grrerl. @  FmeuarsdnG  (WpSETepwns 2 Se|eg)

(A) 1increasing the complexity of product packaging
swriliy CusGagmdler sssame Hamiiugen epeid

(B) limiting consumer choices
B&5TCeurt Caieysamer &L (HLILOSSHEUSET FLHGLD

(C) differentiating its products from competitors
sger swmiliiysener Curiiqumerisefl8l(mhg CoumuOEgeuser epaLd

(D) reducing the company’s ability to innovate
BlpieuansSlen Ligiend Snener GaDLILISET (LHGLD

(E) Answer not known
e Qsflwaicrena

197. Marketing decisions are strongly affected by law pertaining to
competition, price setting, distribution arrangement, advertising is

called environment.
shanslILhSse  Wiqeyser, Gumily, ederburd, elened Hlirewruid HMID
SN Cuirss ghHum®&er Qg mrumer FL_L_BISETITED &(HEMLOWITS
undlssliubhSlermer. @ g GO eTarn DHmLpSSILHE DS
(A) Political (B) Legal

Srélwed S L
(C) Technological (D) Physical

QamedmIL L Quplwe /| @Qubpens

(E) Answer not known
cenL Ggfwuaeieeane
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198. Arrange the sale growth in ascending order
adpuenar alerréflanw ermicuilenguileh e(mIEGUHSSHIS

1. Diversification
LU & LI (h &S

2. Market development
gbang Gbum(

3.  Market penetration
FHeng 261 () (H6L 6D

4. Product development

swrity Gubum(
A 3),2),®, Q) B) (1), 2), (3), (4)
©) (2,4, 3), Q) D) @), 3), (4), (1)

(E) Answer not known
alenL Gsflwalerena
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199. Match the following positioning approaches with examples:
Gemeumd HlevaBlmissd emiGpansamer T(HSSHSST (H&EHL 6T CUmmESs

(a) Product attributes 1. Health drink, energy drink
Wil Lesryser < Crrsdlu UTETRISET, <Y OHDE® LIMTETHISET

(b) Use of application 2. Lakme

vwerumhgertes LiwerLim(h “@&Cw” SipeE Frsar QUTHLsET
(¢) Product user 3. Vicks vaporub, Dettol
swmiliiLy Lwert cgen Gauliuemly, G L meb
(d) Corporate category 4. Close up, Colgate
Blmieuer euans &Germav oL, CarerGaL_
@ (b (© (@
A 4 3 2 1
B) 3 4 2 1
) 4 2 1 3
D) 2 1 4 3

(E) Answer not known
e Qsflwalevena
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200. ___ essentially refers to planning that is conceptually and
functionally long term, typically covering a period of five or more
years of entire corporation.

SqliuemL e  smsg fHurseyd Gewour’(® FfHurseb
BarLasres S ows GNsSpg. CQurgieuns @mbg DOOFH ASHS
Cuopul L Y eamHsEndEa@, (Wppebwrear finearsamsts Qurmsss.
(A) Strategic market planning
Nwys shenss SO

(B) Strategic Human Resource Management
TBMTES Walseler GLoemamento

(C) Strategic Management

s Cuemearento

(D) Strategic environment
NW,&& @Lped

(E) Answer not known
clenL Gsflwalerena
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